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Everything is in readiness for the annual con- 
vention of the Toilet Goods Association to be held 
May 14. 15 and 16 in the Hotel Biltmore. New 
York. N. Y. The complete program follows: 


TUESDAY, MAY 14 


Vorning: Business session consisting chiefly of 
the treasurer's and other routine reports. 

ifternoon: Reports by President Herman 
Brooks; Counsel Hugo Mock and 5S. L. May- 
ham, Board of Standards. Also an address by 
H. Gregory Thomas, Bourjois, Inc... membe: 
of Executive Board, and chairman. Legislative 
Committee. on “What You Can Get Out of 
Vembership in the Toilet Goods Assn.” 

Evening: Theatre party. “Two for the Show” 
musical revue at Booth theatre. 45th St. West 
of Broadway. 8.40 p. m. Buses will be pro 
vided to and from the hotel. After theatre 
supper dance, Hotel Biltmore. 


WEDNESDAY, MAY 15 
No business sessions morning or afternoon. 


Golf tournament. Ridgewood (N. J.) Country 
Club. Bridge for women, Hotel Biltmore. 
afternoon. 


Evening open. Many visitors are planning to 
visit World’s Fair. 
THURSDAY, MAY 16 


Vorning: Executive session for active members. 
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{fternoon: Verchandising. 
Speakers include: Robert R. Gerstner of C. 


& R. Timmerman. New York, who will speak 


Sympostum on 


on behalf of the independent druggists; Fred 
J. Griffiths, Pennsylvania Drug Co., who will 
speak on behalf of the chain stores; I. H. 
Bander, McKesson & Robbins. Inc., who will 
speak for the wholesalers. Speeches will be 
limited to fifteen minutes and will be followed 
by a discussion period. Irving Fox, counsel 
for the N.R.D.A.. will discuss department 
stores as an outlet. 

Evening: Annual banquet. Hotel Biltmore. Pre- 
ceded by a cocktail hour during reception. 
Golf prizes to be presented at banquet as well 
as souvenirs for men and women. 

Dancing after banquet. Music by Dick Mess- 
ners orchestra. known to millions of radio 
listeners. 

The price of the full entertainment ticket is $25 
including theatre, after theatre supper dance, buses. 
luncheons and banquet. Tickets for the theatre 
and after theatre supper party and buses are $10. 
tickets for the banquet are $15. Extra luncheon 
tickets are $2.50. 

Members of the convention committee will be on 
hand to welcome guests and do everything possible 
to insure their having an enjoyable time. The 
committee is composed of Le Roy Root, chairman: 
Michael Lemmermeyer. J. B. Walker. A. E. Bur- 
vund, Charles Fischbeck, W. P. Murray. Karl Voss 
and Walter Klaas. 
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Forty-five Years a Leader 


Since 1895 the name ot 

Chuit, Naef has been syn 

onymous with the produc- 

tion of the highest quality 

group of synthetic and 

aromatic chemicals ob- 
tainable. Today, as then, this reputation 
continues unmatched. 


Throughout these years the Chuit, Naef 
organization has expanded its products to 
the point where they now rank as the most 
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complete line of perfume raw materials 
available to the soap, perfume extract and 
toilet goods fields. 


The laboratories at Geneva, Switzerland, 
are constantly showing the way in the devel- 
opment of new aromatic materials, basic 
specialties and finished compositions that 
aid you in solving your perfume problems. 


As sole United States agents, let us con- 
vince you of the remarkable adaptability 
of our products to your line! 


The American Perfumer 
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FDC LAW ENFORCEMENT CHANGES PENDING 


For the time being. the Food and Drug Adminis- 


tration will continue to do business at the old stand. 
Its offices remain where they have been for the 
past several years and the personnel remains un- 
changed. All this, despite the President’s fourth 
reorganization order, and despite the eventual fate 
of that order. Dr. W. G. Campbell will remain 
chief; and if the President's order finally goes into 
effect he will be known as the Commissioner of 
Foods and Drugs. 

The machinery, indefinitely, is expected to con- 
tinue to function as it has operated during the past 
two years, and Dr. P. B. Dunbar will remain as 
assistant chief, whatever his title may eventually 
become. Dr. Dan Dahl will continue to head the 
Cosmetic Division and Dr. C. C. McDonnell will 
continue to be the chief of the Insecticide Division. 
The important fact to bear in mind is that for 
some time, at least, the organization will continue 
to be the organization you have known in the re- 
cent past, and the people you will find at the desks 
and in the offices will be the people you have 
found doing the jobs in recent years. Whatever 
disturbance may be in prospect will not occur im- 
mediately. 


REENACTMENT UNLIKELY IN NEXT CONGRESS 


It is not even certain that the order will be 
approved by Congress. Under the law it cannot 
go into effect until June 12 unless either chamber 
of Congress formally approves the order before 
that date. There is real and serious doubt that the 
order may meet even with tacit approval. No ap- 
parent opposition has developed to the Food and 
Drug reorganization, or to some other aspects of 
the order; but there is sharp and widespread oppo- 
sition to the reorganization of the Civil Aeronautics 
Authority which is a part of this order. As the 
law is understood at this time, if there is opposi- 
tion to any part of the order it blocks the adoption 
of all the rest of the order. There is a gathering 
momentum both in the Senate and in the House 
which may arrest the adoption of the order either 
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FDA confused now by various policing 
functions ... Activities of FTC increas- 
ing ... What is impending and what ts 


likely to happen 
by ARNOLD KRUCKMAN 


by tacit approval or by active disapproval. There is, 
moreover, a very definite possibility that Congress 
may adjourn before June 12; and if it adjourns 
without actually approving the order the proposal 
must go over to the next Congress which meets 
in January. Should the proposal go over to the 
next Congress. it will doubtless be pigeonholed. 
The next Congress is expected to be much less sub- 
missive to Presidential suggestions and. in addi- 
tion, the Reorganization Law expires on January 
21 and scarcely may be expected to be reenacted. 
If the not impossible happens, and the Food and 
Drug Administration is transferred to the Federal 
Security Agency. it would enter that agency as a 
separate unit. This means, of course, that for the 
present at least it would function exactly as it 
functions now. And since the Federal Security 
Agency. under Administrator McNutt, already is 
heavily burdened with various parts and these parts 
have no common home, the Food and Drug Ad- 
mininstration would stay just where it is and where 
its field workers are located in the different cen- 
ters of the United States. For the present the chief 
and main difference would be that its stationery 
would bear the name of Paul McNutt as the head 
of the general organization, and the style of the 
Federal Security Agency would take the place of 
the Department of Agriculture. At present this 
problem of the new name on the stationery is the 
chief problem. This is the time of the year when 
Government agencies order their printing. Obvi- 


May, 1910 31 























































































































ously. until the reorganization order is settled, the 
Food and Drug Administration can only order 
virtually from day to day. 

The Irsecticide Division and the Naval Stores 
Division are exempted from the reorganization 
order. The President holds their activities are 
intimately related to the basic functions of the 
Department of Agriculture. The Insecticide Divi- 
sion. in the event of reorganization, will be obliged 
to arrange a new method of enforcement. At pres- 
ent it is chiefly equipped to discover whether or 
not the ingredients used in insecticides and fungi- 
cides are legally true and perform the functions 
for which it is assumed they are intended. The 
work of this section covers the chemical combina- 
tions that are used in all agriculture, in households 
and in animal husbandry. and. of course. includes 
disinfectants. 

The Insecticide Division has, in Washington and 
in the field, a personnel of 60, including inspectors. 
Most of their work is that of chemists and clerks. 
They lap over into the cosmetic field when they 
pass upon household sprays and similar manufac- 
tures. They are often engaged in testing propri- 
elary preparations. When the reorganization order 
goes into effect the Insecticide Division will be 
obliged to form a liaison with some existing bureau 
of the Department of Agriculture to secure enforce- 
ment of its prohibitions. It is not improbable that 
its relations will be closer with the Federal Alcohol 
\dministration and with the Bureau of Animal 
Industry and the Bureau of Plant Entomology. 
\leohol is a disinfectant. and as a disinfectant 
comes under the jurisdiction of the Insecticide 
Division. It has occurred that merchants engaged 
in selling commercial alcohol have cheated by ship- 
ping it as an insecticide. 


POSITION OF COSMETIC DIVISION 


The business of the Cosmetic Division, as is 
well known, is chiefly to analyze the ingredients 
of cosmetics and to certify that the ingredients con- 
form with the legal requirements and that the col- 
ors are within the law. Its chief duty is scientific 
research. It has a laboratory with very complete 
equipment which is established now in the Depart- 
ment of Agriculture and is expected to remain 
there. The staff consists of Chief Dahl and his 
assistant and his secretary. ten chemists and two 
helpers. The enforcement is almost solely placed 
in the hands of the Legal Division of the Food and 
Drug Administration. In addition to the Cosmetic 
Division, the other divisions that will be transferred 
by the reorganization order include Business Ad- 
ministration, Bacteriology, Drugs, Foods, Imports, 
Interstate, Microanalysis, Pharmacology, State. 
Cooperation, Vitamin and Field Stations. Sham- 
poos, incidentally, belong to the Cosmetics Divi- 
sion, as do cosmetic soaps. And it is obvious that 
favoring extracts will come under several of the 
divisions that will be transferred to the Federal 
Security Agency. 

It does not require much perspicacity to see 
that the jurisdiction in policing foods and cosmetics 
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and chemicals is rather mixed and it will not be 
surprising to hear that the various functions of 
policing even confuse the officials of the Food and 
Drug Administration themselves. Off the record. 
they are not convinced that the new reorganization 
program improves the situation. 


Under present 
circumstances it has been made clear in this article 
that one function is limited to the Cosmetic Divi- 
sion, another to the Insecticide Division: in some 
instances, the functions of these divisions overlap 
the functions of the Federal Alcohol Administra- 
tion; and the Food Division overlaps the functions 
of the Bureau of Meat Industry, and in some in- 
stances touches the business of the Bureau of Fish- 
eries. It is probable that the conflicts and duplica- 
tions in the activities of these various agencies 
cause less disturbance than has been caused by the 


effect of the Wheeler-Lea Act. 


{ SOURCE OF IRRITATION 

As every manufacturer and merchandiser of cos- 
metics and soaps and flavoring extracts knows, this 
law has placed the policing of all advertising under 
the supervision of the Federal Trade Commission. 
But the perplexing phase to the Food and Drug 
Administration, as well as to the business man, is 
the fact that the labels on containers or packages 
must be policed by the Food and Drug people. 
Even the Food and Drug people regard this system 
of duplication as almost arrant nonsense. In con- 
fidence they will tell you that they sympathize with 
the confusion of the industry and with the irrita- 
tion of industry over what seems like unnecessary 
duplication. To still further complicate matters. 
the Department of Justice enters the field when 
actual litigation begins. 

l nder the W heeler-Lea Law, the Federal Trade 
Commission is charged with the prosecution of 
violations of the prohibition against dissemination 
of false advertising. The Federal Trade Commis- 
sion may obtain even an injunction in a U. S. 
District Court to halt advertising of cosmetics or 
foods or drugs it deems may be published, even 
before the advertising is actually published. The 
injunction will hold until the Federal Trade Com- 
mission serves a formal complaint. and until the 
complaint is finally adjudicated. 

In 1939 the FTC issued 39 cosmetic complaints. 
Of this number 14 resulted in orders to cease and 
desist the practice, and 16 were settled by mutual 
agreement or stipulation. About 12 per cent of all 
advertising investigated by the Federal Trade Com- 
mission has been concerned with cosmetics. It 
stood second to food advertising which was re- 
sponsible for 42 per cent of Federal Trade Commis- 
sion policing. To do this work the Commission 
maintains a growing division of experts who read 
over 20,000 newspapers, periodicals, almanacs, 
mail-order catalogs and’ advertising material dur- 
ing the year. In theory they attempt to cover the 
whole field of publications by reading each news- 
paper and periodical at least three times each year. 

In addition this staff examines the advertising 
that is uttered over the (continued on p. 88) 
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INTERFACIAL FILMS IN EMULSIFIED SYSTEMS 


and Cis-Trans lsomerie Determination 
from Film Properties ... Part I of an 
unusually original and interesting sur- 
vey by a recognized authority on the 


subject . . . Theories of Emulsions 


by HENRI COUTINHO 


Chief Chemist, Pinaud, Inc. 


Tue SCIENCE of emulsions could he called. 
justifiably, a science of films. The study of most 
emulsions, certainly all technical emulsions of any 
practical importance, of their formation and of 
their ultimate stability. could never have brought 
such great and valuable advances without the 
more modern views. These are based on the pres- 
ence of an interfacial film at the boundary of the 
disperse and the continuous phase: to be more 
exact, the treatment of these emulsions as a ternaire 
system. 

It must be admitted that, for our knowledge in 
this field, we were originally indebted to the biol- 
ogist, more to him than to the physicist or even to 
the chemist. The reason for this is the fact that 
the biologist in every one of his many scientific 
problems comes into contact with membranes. o1 
films, of proteinaceous substance because living 
matter is one mass of interfaces. Since the time 
this subject was taken out of the strictly biological 
field, it has grown by leaps and bounds until ioday 
it forms an independent chapter of physical-chemis- 
try. particularly of colloid chemistry. 

Though the film theory of emulsions as_postu- 
lated today is often considered a rather modern 
viewpoint, as early as in 1864 Guthrie’ advanced 
the idea of bubbles surrounded by films and his 
is admitted often the original thought on this sub- 
ject. Ascherson, however. already in 1838 de- 
scribed the formation of films around globules of 
oily substances. 

It is the presence of a film formed by the emulsi- 
fying agent as a separate phase, at the interface 
of the two immiscible phases, which today is con- 
sidered responsible for the relative stability of 
emulsified systems with as high phasevolume ratios 
as those of common technical products. Older 
theories considered this stabilizer a part of one of 
these phases, the system being thought of as a 
binaire instead of a ternaire system?. 

Not all stable emulsions. however. are three- 
phase systems as above. or very dilute two-phase 


systems (as. for instance. condenser water). The 
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so-called emulsoid colloidal solutions are of great 
theoretical interest because they are perfectly stable 
systems under certain definite conditions and have a 
very high volume ratio of the disperse phase. Such 
a two-phase system is. for example. a 56.1 per cent 
dispersion of phenol in HO just above the critical 
temperature of 68.5° C. A very stable opalescent 
emulsion is formed. which foams very readily and 
shows an unusually fine dispersion of phenol drop- 
lets which do not coagulate to larger ones. 

The system is in perfect non-variant equilibrium 
and stays constant as long as none of the variables 
(temperature, pressure, etc.) change. The surface 
tension of the phenol globules is practically zero. 
When heating the liquid farther above this critical 
temperature. the surface tension becomes negative 
with disintegration of the inner phase into finer 
and finer particles and finally into a clear solution. 
When again cooling this clear solution. the surface 
tension changes from the negative value through 
Otoa positive value and the surface of the disperse 
phase wants to become smaller. This means that 
the globules have to increase in size: the solution 
becomes opalescent again. then cloudy and finally 
separation takes place. 

There are many similar non-variant binaire svs- 
tems with a high internal phase volume ratio. 


Although 


of no importance from a practical standpoint, they 


perfectly stable at a definite temperature. 


are unusually interesting for the study of mobile 


equilibriums in emulsified systems. 


THEORIES OF EMULSIONS 

For the preparation of stable concentrated emul- 
sions there must be added, to the original two-phase 
system. an emulsifying agent which. as mentioned 
above. has to be considered now an independent 
phase. 

Before discussing the absorbed-film theory. 11 
is well to mention that different views have often 
heen expressed concerning the underlying causes 
of emulsification. For instance. it has often been 
advanced that viscosity should be considered the 
leading factor which influences the stability of 
emulsions. Not so long ago, Holmes and Child 
came to the conclusion after extensive investiga- 
tion of gelatin stabilized emulsions that viscosity 
played the dominant part in stabilization of emul- 
sions and doubted the presence of a film at the 
dineric interface.’ It has been the opinion of most 
workers. however. that viscosity cannot be con- 
sidered the important factor in the forming of 
emulsions and their permanency. * 

More important from several angles is the hydra- 
tion theory which regards the emulsifying agents 
as hydrophile colloids.” \ ith the water phase, these 
*In a previous article I have stressed the point that 


particle-size is more important than viscosity in the life- 
span of an emulsion 
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form hydrates. compounds with definite charac- 
teristic properties. These colloid hydrates are the 
real factors in resulting stability of a disperse sys- 
tem. Here again, contrary to the film theory. the 
dispersion must be considered a two-phase system 























with the hydrated emulsifying agent distributed 





homogeneously in the water phase. The hydration 
theory has been exposed to considerable attack. 
but it should not be discarded lightly. It is better 
to consider in general terms a “solvation” theory 

















whereby the surface active compound enters into 
some kind of chemical interaction with any one 
of the two phases. That such an interaction would 
have a profound influence on systems has often 
been visualized. 
































Discussing several hypothesis of 
the peculiar dual-type dispersions. Woodman men- 
tioned the possibility of the formation of ill-de- 
fined complexes of the emulsifying colloid and one 
of the phases. He thinks it possible that dual-type 
emulsions with proteinaceous bodies are due per- 
haps to the protein complexes formed with one of 












































the phases. thereby forming opposite type emulsi- 
fiers. Of interest, in this connection, is the opinion 
of Talmud® that hydration of the polar-group is 














an important orienting influence on solute-solvent 
complexes which form so-called quasi-crystalline 
films with abnormally high tenaceous properties. 

De Jong has called attention to the behavior of 
lyophilic sols which are stabilized by solvation 


























and not primarily by an electro-kinetic phenomenon 





as. for instance, absorption of an anion or cation. 








The addition, therefore, of large quantities of elec- 
trolytes which influences the degree of solvation 
may cause flocculation; the effect of dehydration 
agents. however. is much more marked than the 
effect of electrolytes. This is clearly observed in 






































an emulsion system which will often stand a large 








amount of electrolytes but might be quite sensi- 








tive to substances which interfere with the affinity 
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Colloid mill producing 20 gallons per hour of emulsions 
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of its lyophilic colloids for the solvation liquid. 
Perhaps no theory on emulsification will ever be 
satisfactory, complete and without limitations until 
a way has been found to merge the “solvation” 
and the oriented film theories. 


MODERN THEORY OF EMULSIONS 


The modern theory of emulsions has as_ basis 
the work of Donnan and others who found that 
the emulsifier was absorbed at the interface of 
the continuous and disperse phases. According to 
the equation of Gibbs. given for the changes at an 
interface, the emulsifying agent (which is a sub- 
stance lowering the interfacial tension) will con- 
centrate at the interface. This concentration occurs 
because a stable equilibrium will result when a 
minimum value is obtained and the energy is at 
its lowest level at that interface. This theory con- 
siders that the concentration results in a real film 
(a definite new phase). on either side of which 
a different energy-picture exists. On each side the 
surface tension varies in value: each side shows 
different wetting and absorption phenomena and. 
due to these differences. one side of the film will 
be subjected to greater pull than the other. Bending 
will occur toward one of the phases because the 
tension: 


PHASE | /FILM — PHASE II /FILM 4 0 


This is the type-determining equation for an emul- 
sified system. 

It is not sufficient that a film be formed through 
concentration of the stabilizer at the interface: 
First—it should curve so as to entirely enclose the 
globules of the internal phase and oppose coales- 
cence; and this, as a result of preferential wetting 
of the film by the continuous phase. The film 
theory therefore definitely recognizes two film sur- 
faces with entirely different make-ups. Second 
the film should have certain protective properties. 
be quite permanent and possess toughness. The 
unequal degree in which the emulsifiers are capable 
of satisfying these requisites explains the great 
variation in stability of emulsions. 


ORIENTATION IN FILMS 


Numerous substances are capable of forming 
coherent tough films, to even a greater degree than 
the real emulsifying agents and yet they are not 
emulsifiers. As mentioned above. a substance to 
be a real emulsifier must be able to form films, the 
two surfaces of which must show a different aspect. 
This is possible when the molecules forming the 
film become orientated because they possess one 
part which is similar to the oil phase (e.g. organic 
radical) and the other part which is similar to 
the aqueous phase (e.g. a polar group). Because 
“like dissolves like.” the organic radical is pulled 
into the oil-phase while the polar group is pulled 
into the aqueous phase. The transition of the two 
liquids is no longer abrupt but replaced by a 
twilight zone of decreased free energy in which the 
two antagonistic liquids are on “speaking terms” 
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and it is possible to visualize the oriented molecules 
straddling in this zone. Perhaps the action of the 
molecules could be compared with thet of a zippet 
holding two surfaces tightly together. In the latter 
case the interfacial film is certainly monomolecular 
as against a possible poly-molecular transition zone. 
Later we will discuss further the thickness of the 
film and the depth of the transition zone: follow- 
ing. however. is a diagram which shows two ways 
in which a monomolecular film at the dineric inter- 
face can present itself: 
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Comparing the two possible cases. No. | will 
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occur when the polar groups of the emulsifier have 
more affinity toward the polar liquid than toward 
themselves. while in No. Il the opposite is true. 
No. I will give an expanded film, while No. II will 
form a condensed film. As this affinity is influ- 
enced by additions to the system, or perhaps with 
time. No. | might change to No. II or vice versa. 
And a transition of this kind. seriously affecting 
the stability of the system, may be one of the 
underlying causes of the “aging” phenomenon of 
emulsions. 

There is evidence that the pull of these oriented 
molecules from their solution toward the other 
phase is quite appreciable. For instance. a stearic 
acid solution in hydrocarbonous liquid may pro- 
mote an oil in water emulsion though the acid is 
not soluble in water. This shows how the attraction 
of the polar carboxyl group by the water phase 
results in leaving no more than the most extreme 
end of the hydrocarbon chain still in the oil phase. 

Orientation of the molecules of the interfacial 
film must of course have as result simultaneous 
orientation of the molecules of the polar liquid at 
the interface. This, by itself. is reason enough to 
understand why matter must behave differently 
at an interface than in bulk where the molecules 
are present in chaotic fashion. 

Going still one step further, matter at any surface 
must behave quite unusually because of the pres- 
ence of an imaginary film of one or more molecule 
thicknesses. In this surface film the molecules are 
oriented in an orderly fashion. giving rise to the 
specific properties of surfaces. 

In the following pages will be found a discussion 
of the properties of interfacial films. that is their 
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physical state. thickness, relative strength. the in- 
fluence of the pH on these properties. ete. First. 
however, we should take up the study of film 


y *neral. 


formation in ge 


GENERAL FORMATION OF FILMS 


The very idea of films or membranes is closely) 
associated with soaplike substances. Soap. a hydro- 
phile colloid with a very strong polar group in its 
molecule, forms extremely thin films of remarkable 
strength, which have been studied for a long time 
and with which. more or less involuntarily, all 
other films are compared. For film formation. 
closely related to spreading, the presence of active 
groups is considered necessary. If some stearic 
acid is dissolved in a volatile solvent and a few 
drops of this solution placed on the surface of 
water, the acid will be found to have spread in a 
uniform thin film after evaporation of the solvent. 
lf the same experiment is tried with paraffine. it 
will be found that after evaporation the hydro- 
carbon is left on the water surface as a small flat 
drop. The adhesional force between unlike mole- 
cules as water and hydrocarbons are smaller than 
the cohesional forces between the paraffine mole- 
cules themselves while the contrary is true for the 
polar acid molecules. 

\s a rule. non-polar molecules will tend to cling 
together as much as possible out of contact with 
water while polar molecules such as fatty acids 
will expand over the water surface until the mini- 
mum thickness of only one (?) molecule is ob- 
tained. On the other hand. Bresler and Talmud 
have called attention to the fact that naphtalin or 
diphenyl in benzol or benzine solutions (solutions 
of completely non-polar substances in completely 
non-polar solvents) can form stable surface films 
which are very similar to soap films. Notwithstand- 
ing their film-forming possibilities, these substances 
are not emulsifiers: their molecular construction 
misses the fundamental make-up to display surface 
active properties. 

In thin films, matter has quite different proper- 
ties from those it possesses in its normal bulk state. 
Palmitic acid with a melting point of 63° remains 
liquid even at room temperature and at about 30 
passes into a gas-resembling state. Lecithin with 


an m.p. of 148 is liquid up to 40 


Langmuir‘ 
pointed out the fact that insoluble and non-volatile 
oils form films which act as either two-dimensional 
liquids or solids and that. in a few cases, films have 
been found to behave like two-dimensional ideal 
gases; being monomolecular in depth, they cannot 
expand in this dimension. Interesting are the films 
formed by fatty acids on slightly acidified water. 
These films can be made to expand very easily. They 
do not expand indefinitely as a gas would do but 
form an expanded film with an area of a definitely 
limited value per molecule. They are duplex films 
because, though the polar group tries to act as a 
two-dimensional gas, the hydrocarbonic chain wants 
to draw up in a lens and an equilibrium is arrived 
at between the repulsive forces and affinity. At the 
interfaces of oil and water we have, therefore. a 
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real two-dimensional world. Of unusual interest in 
the study of emulsions are these observations which 
call attention to a new physical state of matter at 
interfaces. 

Many of the emulsifying agents form interfacial 
films which are readily visible and numerous 
authors have mentioned these films as having actu- 
ally seen them. As far back as 1835, Ascherson des- 
cribed in detail the formation of visible albumin 
films. Since then, others have seen films of saponin, 


casein, acacia, gelatin, etc., around the larger glob- 


’ made actual 
moving pictures while rupturing the protective mem- 
brane of latex with a sharply pointed glass rod. Of 
course it is difficult to realize how a monomolecular 


film could be visible (or for that matter even a ten- 


ules of the disperse phase. Hauser" 
| I 


molecular film), unless perhaps “indirectly.” as a 
light beam is made visible through the presence of 
dust particles in the room. 

Serralack and Jones* developed an easy technique 
to study films at the interface of two liquids. The 
oil phase was placed very carefully on the top of 
the solution of the emulsifying agent and after 
standing for a short period the film was formed. In 
some instances it was easily visible while in others. 
too transparent for direct vision. 

Using a wire ring which was pushed against the 
films without rupturing them, the part outside the 
loop was stratched and formed wrinkles. Thus the 
membranes became visible and could be photo- 
graphed. This method has made it possible also 
to follow the speed of film formation and it was 
found that increase in temperature and concentra- 
tion had an accelerating effect. Less expected, per- 
haps. was the fact that the type of oil exerted a 
more definite influence than the type of emulsifier: 
cod liver oil was found outstanding for its remark- 
able speed of film formation. 

Taking into consideration all the known facts. it 
would seem that good film-forming substances 


would he those whose cohesional forces are not 


NEUTRAL POLAR GROUPS ACID POLAR GROUPS 








OH GROUP 


a) Monohydroxl: 
alcohols (cetylalcohol, 
cholesterol, etc.) 





COOH GROUP 





a) monocarboxyl: 
(stearic acid, etc.) 


b) dicarboxyl: 
b) dihydroxyl: glycols (di-octylsulfosuccinate ) 
(glycolmonostearate, etc.) 


‘ H GROUP 
c) trihydroxyl: glycerol me - 


Table Showing the Diversified Molecular Structure of Surface Active Substances 


(The polar group may be free, neutralized, esterified, etc.) 





NH. GROUP 


NH; derivates 
(oleyldiethyl- 
ethylene diamine; 

betaine esters, etc.) 


N-OH GROUP 





strong enough to overcome the adhesional forces 
of the molecules of the other phase at the boundary 
liquid-liquid (or liquid-air) but still strong enough 
to resist solution (true or otherwise) in this phase. 
The molecules of the known emulsifying agents all 
show, therefore. the standard balanced pattern of 
one or more polar groups attached to a non-polar 
mass of enough consequence, the affinity of which to 
other non-polar groups is strong enough to seri- 
ously interfere with homogeneous dispersion as 
present in a continuous phase. 

In the following table has been tried a schematic 
grouping of the most important types of surface 
active substances with an example of each. 

The table below is, of course, far from complete 
and anyone who has tried a similar experiment will 
realize the difficulties encountered. Some substances 
would fall under two groupings: the gums (acacia. 
for instance, has OH as well as COOH polar 
groups), the saponins (glucoside-cholesterol-like 
compounds), etc. Also such emulsifiers as formyl- 
violet or trypanblue, ete., are not easy to classify. 
They form very stable emulsions; a 1-5 per cent 
solution of formylviolet is so surface active that 
“soap” bubbles can be blown of 5-10 cm. diameter. 
as stable as real soap bubbles’. (Rehbinder’s 
Seifenblasen ohne Seife.) 

Of considerable interest are the different lecithins 
with a molecular structure between a fatty oil and 
a protein, being built up of saturated or unsaturated 
fatty acids, glycerol. choline, and phosphoric acid. 
As such, the lecithins are a cross of all the four 
classes on the table. Looking at these complicated 
structures, it will become clear that explaining 
through the so-called oriented wedge hypothesis. the 
type of emulsion an emulsifier will form (O W o1 
W/O) is not an easy task. Already discredited for 
such simple stabilizers as salts of the fatty acids. 
for the more complex molecules. the theory becomes 
untenable. 


(An interesting and reliable method to determine 
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BASIC POLAR GROUPS AMPHOTERIC CHARACTER 













COOH AND NH. GROUPS 


Proteinic substances 
(gelatine, albumin, etc.) 


SO.H AND NH. GROUPS 


Complex sulphonated amides 









NH.OH derivates 
(tri-methylcetyl- 
ammoniumhydroxide, etc.) 


(glycerylmonostearate, etc.) (cetylsulphonic acid, 


naphthalenic acids, etc.) 







d) polyhydroxyl: 
polyalcohols 
(sorbitoltristearate, etc.), 
also the cellulose ethers. 


OSO.OH GROUP CONH GROUP 


(sodium !auryl sulfate) Poly-aliphatic amides 
(stearic acid amid) 


COOH AND OSO.OH GROUPS 


(sulphonated oils, etc.) 
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cis and trans isomeres must be deducted from the 
above considerations. If emulsification is based on 
the orientation of molecules in the interfacial film. 
then it becomes possible through quantitative de- 
termination of physical properties of this film, to 
decide between the isomeres and also the place of 
the double bound. The usual methods being based 
on radical chemical attack may change the struc- 
ture of the original molecule completely. displacing 
the double bound, or changing the relative spacing 
of the two halves of the molecule. 

On the other hand, measuring the emulsifying 
properties of the isomeres, does not allow any pos- 
sible danger of this sort. (If the product itself is 
not an emulsifier, or film former. one of its esters 
or other derivates may be.) 

Let us take. for example. the simple case of the 
isomeres: elaidic acid and oleic acid: cis-and-trans- 
petroselic acids and cis-and-trans-iso-oleic acids and 
discover. as done below. how their sodium salts 
could be oriented at the interface. thereby reducing 
the free surface energy to a minimum. 


Elaidic Oleic Trans- Cis- Trans- Cis- 
acid acid petroselic acid iso-oleic acid 


It becomes clear at once that all the trans iso- 
meres allow closest packing of the molecules in a 
strong thick film while the cis isomeres are in a 
very awkward position and oppose seriously the 
orienting forces. They therefore must form loose. 
weak film and this becomes more true the nearer 
the double bound is placed to the carboxyl group. 
(Iso-oleic acid might be A\'".) 

Through applying the following methods. giving 
the properties and the behavior of the films. the 
cis-structure can readily be distinguished from the 
trans-structure, without any fear of structural re- 
arrangement. 

l. Strength of film (with Du Nouy or Roller 

Smith tension balance). 

Emulsifying capacity (Donnan’s drop num- 
ber). 

Persistance of surface bubbles (Rehbinder’s 
method). 

t. Molecular spreading power ( Devaux’ method). 

The enormous importance of the above considera- 
tions will be realized by only a brief discussion of 
the isomere pair, elaidic acid and oleic acid. Re- 
cently, the first has been considered the cis-figura- 
tion while the latter has been given the trans-figura- 
tion. The old conception of oleic acid as the 
cis-form was based on results of chemical manipula- 
tions; for instance. reduction of stearolic acid gives 
oleic acid and not elaidic acid. Notwithstanding all 
the classical conceptions. however. about this iso- 
meric pair. the salts of oleic acid are exceptionally 
good emulsifiers. as every colloid chemist knows. 
The fact is that oleic acid may be the trans and 
elaidic acid the cis isomere. 

However, there is no avoiding these facts: 
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\. The properties of oleic acid films are less 
comparable to those of stearic acid than the 
films of elaidic acid. Elaidic acid is between 
oleic and stearic acids. 

Although the drop number of oleic acid does 
not differ much from that of stearic acid and 
that of elaidic acid is different, the latter is 
considerably higher than the drop number of 
both oleic acid and stearic acid. 

The persistance of the foam of oleic acid salts 
as well as its temperature sensitivity again 
definitely places elaidic acid between oleic and 
stearic acids. 

As far as the dimensions of the monomole- 
cular film are concerned, as deducted from the 
spreading power, Langmuir found that the 
thickness of the oleic acid film would be half 
that of the stearic acid film and the cross- 
section of oleic acid molecule double that of 
stearic acid. (It must be mentioned. however. 
that Langmuir himself gave the dimensions of 
triolein and tristearin as being practically the 
same. Grendel claims that already at room 
temperature films of oleic acid are expanded 
with the result that the molecular surface 
would be twice that of palmitic acid and the 
double bound would not. therefore. be the 
cause of the larger area as Langmuir thinks. ) 

Much more research is necessary to clear up this 

problem but all results point to the fact that al- 
though the salts of oleic acid are good emulsifiers. 
those of elaidic acid have much stronger emulsify- 
ing power which would be in accordance with the 
older theory that oleic acid is the cis-isomere 

(To be continued in the June issue) 
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Depilatories 


THe unfortunate fact that a good many depilato- 
ries irritate the skin has often been discussed. 


The difficulty in overcoming this is due to the great 
similarity in chemical composition of the hair and 
epidermis, both of which consist of keratins and 
are superficially covered with an extremely thin 
layer of fats. Under the action of the alkali in the 
depilatory these fats are saponified. The keratins 
in the hair and in the skin are destroyed and irri- 
tation follows. A number of preventives of this 
condition have been used, one patent being granted 
for an irritation preventive consisting of emulsified 
colloids. Such preventives are based on suitably 
treated casein in combination with resin, liquid 
paraffin, sweet almond oil or suitable combinations 
of tragacanth, glycerin. beeswax, paraffin, isochlor- 
esterine, corn starch, etc.—Schimmel Briefs. 
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by JESSE THOMPSON 


Opportunities for selling more cos- 


metics to rural, farm and town families 


revealed by survey 


Driv out to the country any one of these fine 
spring weekends and beauty of scenery is not the 
only kind that will greet you. The feminine beauty 
you'll see about should delight you. But you should 
not marvel at it because the farm girl and the rural 
miss are both adepts in the use of beauty prepara- 
Lions. 

The farm girl. for instance. uses more face 
cream. hand creams and cleansing tissues than her 
city sister; the rural miss outdoes them both in her 
use of dentifrice. rouge and deodorants; the city 
virl has the lead—but not much of a lead—when 
it comes to face powder and skin tonics. The farm 
girl goes through one-and-a-quarter lipsticks a yeat 
and is no stranger to manicure preparations and 
even eye make-up. 

These comparisons were brought to light in a 
recent survey of buying habits conducted unde: 
the direction of Dr. F. R. Cawl. Directors of Mar- 
kets and Research for The Farm Journal. The 
study at the same time reveals a number of other 
factors which are both enlightening and important 
lo the cosmetic manufacturer. 

Cortland County, New York, was selected for the 
study because it was the state’s median county. 
half farm and rural and half town and city. It is 
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CITY FAMILY VERSUS 
COUNTRY COUSINS’ 
USE OF COSMETICS 


in some things perhaps a little above the average 
for the United States, but in most respects it is 
typical and provides a fair sample for the country 
as a whole. 

The survey was broad in character. including 
everything from drugs and cosmetics to clothing. 
furniture and cars. The families were divided into 
five income groups and the numbers interviewed in 
each group were in the correct relative percentages. 
PRODUCT ACCEPTANCE 

The most important facts uncovered were those 
dealing with cosmetic use or acceptance and pro- 
vides manufacturers with a crystal clear picture of 
where the best opportunities lie for increased sales. 

Table |. based on charts accompanying the sur- 
vey. gives the percentage of families in each in- 
come group. for town, rural and farm. having 
someone in the family using the products men- 
tioned. 

Dentifrices. for example, are used in 100 pet 
cent of town families in Group 1 and in 93 per cent 


Tabie | 
PERCENTAGE OF FAMILIES HAVING 
SOME MEMBER USING 
FOLLOWING COSMETIC PRODUCTS 
(By Income Groups) 
Group Group Group Group Group 
1 2 3 4 5 


Item 
Dentifrices Town Families 100 88 62 72 75 
Rural Families 93 83 9 72 71 
Farm Families 93 86 89 88 87 
Face Powder Town 100 89 83 57 51 
Rural 89 78 88 54 43 
Farm 84 73 58 63 44 
Deodorants Town 85 64 63 30 0 
Rural 65 55 43 20 15 
Farm 65 45 34 38 31 
Rouge Town 85 70 53 33 | 
Rural 35 50 26 17 0 
Farm 44 47 32 21 12 
Lipstick Town 58 40 30 28 0 
Rural 20 40 37 20 29 
Farm 27 29 20 25 17 
Skin Tonics and Town 34 34 15 i 0 
Astringents Rural 8 18 13 0 0 
Farm 19 15 10 12 17 
Eye Make-up Town 0 8 6 7 0 
Rural 9 8 9 0 0 
Farm 7 7 4 0 0 
Face Creams Town 85 64 67 35 24 
Rural oF 66 67 43 57 
Farm 72 70 5t 34 36 
Hand Lotions Town 84 60 46 34 24 
Rural 58 54 49 16 44 
Farm 65 58 38 41 $6 
Manicure Prepara- Town 85 62 46 38 0 
tions Rural 56 40 26 13 0 
Farm 46 34 17 18 20 
Bath Salts Town 67 34 30 13 0 
Rural 44 25 15 12 15 
Farm 32 28 8 8 7 


of both rural and farm families in the same income 
group. With this item the percentage of families is 
over 70, even in the lowest income group. 

The problem here. and to a certain extent with 
face powder. is not so much to increase the num- 
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ber of users as the quantity used. In deodorants, 
rouge and lipsticks the picture is entirely different, 
the major opportunity being for increasing the 
number of buyers for the products. \ close study 
of the saturation figures for all items should reveal 
many profitable opportunities. 


“PER-YEAR” CONSUMPTION 

Table II shows the yearly “per family” use of 
the same list of cosmetics. In reading this table, 
three factors should be kept in mind: first, the 
term per family means the per family use by those 


Table Il 


YEARLY PER FAMILY* USE OF 
TWELVE COSMETIC PRODUCTS 


Town Rural Farm 
Item Family Family Family 
Dentifrices 
(Number of large size packages) 12.81 12.85 12.40 
Face Powder 
(Number of large size boxes) 1.71 1.85 
Deodorants 
(Number of large size packages) 3.04 
Rouge 
(Number of large size packages) 
Lipstick (Number per year) 
Skin Tonics & Astringents 
(Number of large size bottles) 
Eye Make-up 
(Number of large size packages) 
Face Cream 
(Number of large size packages per year) 
Hand Lotions and Creams 
(Number of large size packages) 
Manicure Preparations 
(Number of large size packages) 
Bath Salts and Water Softeners 
(Large size packages, per year) ).31 
General Antiseptics and Mouthwashes 3.69 
* Refer to notations in text or Per-fat djustment 


ike sizes 


families using the product and is not an average of 


all the families in that classification; second, farm 
families are larger, having close to one extra per- 
son per family when compared with town families 
and third, the differences in sizes of the package 
units bought have been adjusted to a common 
denominator which should be viewed as a con- 
venient, but accurate, index figure. 

With these factors in view. the table sheds addi- 
tional light on where new sales opportunities lie. 
Taken together Tables | and II should prove 
valuable in checking sales and promotion effort 
looking toward more sales. 


Perfuming Paper 
ReeceNntTL) there has been considerable flurry 


over the application and the use of perfumes in ink. 
There has been considerable comment in certain 
trade journals about this application and the value 
of the use of perfumes commercially, especially in 
the advertising field. Fifteen years ago Baldwin 
Laboratories. Ine.. Saegertown. Fé, developed a 
perfumed product, the odor of which they desired 
to acquaint the public with. In this direction the 
idea of using perfumed blotters was adopted. 
However, it was impossible to find anyone who 
could do this job successfully and economically 
and it became necessary for them to develop in 
their own laboratories a device whereby blotting 
paper could be perfumed. During the course of 
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their investigation many methods were tried with 
the result that a special machine was developed and 
patented which is now being used by the Baldwin 
Laboratories and on which from two to three hun- 
dred reams of blotting paper are impregnated for 
their own use, annually, producing one of the most 
economical and forceful pieces of low cost advertis- 
ing that they turn out. 

H. W. Baldwin, president, states that many con- 
verters have approached him on the subject of 
perfuming certain types of papers for their own 
use. In the course of investigation it was found 
that light tissue papers can be daintily perfumed 
with any odor desired, to be used in ladies’ ready- 
to-wear departments, for wrapping cloaks, suits, 
When asked the different types and 
kinds of papers that can be perfumed to increase 


lingerie, etc. 


their sale, the reply was that such papers as toilet 
tissues, paper towels and fine personal stationery 
can readily be used. One of the big problems in 
this direction is to adopt a perfume that has public 
acceptance. Also, in the course of processing. care 
should be taken in order not to defeat one’s pur- 
pose by over-perfuming. In this direction. Mr. 
Baldwin states that best results can be obtained by 
perfuming in the final package. Instead of perfum- 
ing the paper itself, he has developed a process for 
permeating the entire package and giving it a 
redolence which will not be overdone. 

Mr. Baldwin also states that each application has 
its individual problem and with little difficulty the 
successful application of perfumed paper can be 
achieved. The cost of perfuming paper depends 
largely upon the type of perfume desired and the 
particular application. However, on the whole the 
cost is exceptionally low, as in the case of perfum- 
ing facial tissues, the cost for 100 packages of ap- 
proximately 200 sheets would average but a few 
cents. This again depends entirely upon the quality 
of perfumes desired. Not only can floral odors be 
used successfully under this process but certain 
flavors. such as lemon, orange and other fruit fla- 
vors. can be used. While the Baldwin Laboratories 
have never treated any paper plates or picnic pack- 
ages. they are convinced that the proper odor will 
certainly help the sale. In another case, a coffee 
manufacturer may be desirous of having his sta- 
tionery carry the odor of coffee, as likewise a butter 
manufacturer may want his stationery to carry the 
odor of butter, or a florist’s stationery and wrapping 
paper should carry a distinct odor of some particu 


lar flower. —American Paper Convention Daily. 


Business Character 


Ir is necessary for every organization which wishes 


to be successful to build character. The public has 
some vague conception of the men who are asso- 
ciated with every outstanding company or product. 
and advertising certainly should assume the task of 
making this picture as favorable as possible. Con- 
fidence in management is absolutely vital in the case 
of food products.—Price Gilbert, Jr.. Coca-Cola Co. 
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ELECTRO HAND BEAUTIFIER 


Cosmegenics hit: Using colors in 
make-up to achieve various effects 
such as highlighting the best fea- 
tures of the face or subduing others. 
or to change makeup for day or 
night wear or with different colors, 
is possible with the 15 beauty aids 
contained in Hampden’s Cosmogenics 
Kit. The use of various color com- 
binations is said to have been in- 
spired by Hollywood make-up tech- 
nique for technicolor photography. 
The kit is available in two combina- 
tions: one for light complexions and 
one for dark. There are four shades 
of foundations. two of rouge, three 
of lipstick, 
two of mascara. These are applied 
to the face like a lipstick and the 
user may experiment with the vari- 


four of eyeshadow and 


ous color combinations. Each item 
comes in stick form with its own 
cardboard base. There is an arrange- 
ment also for carrying any two items 
together. 


Accompanying the kit is a 


DEPILATORY LOTION 
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COSMEGENICS KIT 


DERMA-TONER 


lip brush, mascara brush and eye- 
brow pencil. The tray holding the 
make-up items is green and silver. 


Derma-Toner: A warm 
for self-application without use of 
electricity is offered in Derma-Toner 
by the Winifred Fayant Cosmetics 
Co. When the glass head has been 
filled with hot 
Toner is used to massage the face 


massager 


water, the Derma- 
and neck following the application 
of face cream. It may be filled with 
cold water and used in a patting mo- 
tion if the user wishes to achieve a 
skin freshening effect. 


Depilatery Lotion: Zip Hair Re- 
moving Lotion, said to be based on 
formula for a 
remove superfluous hair 


the first successful 
lotion to 
and stated to be the result of several 
years intensive research is being in 
troduced this month by Madame 
Berthe of Jean Jordeau, Inc. Madame 
Berthe 


compounded the formula, 































































SACHETOIR 


/ 
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Y ew 


TOILET GOODS 
bu 
\_eview 


with a gelatinous base, which is said 








to flow readily, is extremely simple 
have the 
watery quality of earlier liquid de- 
pilatories. It is 


to apply and does not 


packaged in a 
frosted bottle with blue screw top 
and trimmed with blue and white 
It is stated that neither the 
new glass container, the screw cap 


tassels. 


nor the attached sponge applicator 
reacts in any way with the lotion. 


Scented Lacquer: Mary Chess 
Scented Lacquer for use on inside 
surfaces of drawers, closets or under 
windowsills. now comes in more con- 
venient sizes. It dries in a short time, 
does not rub off and the scent lasts 
for some time. It may be removed 
with soap and water. 


Sachetoir: One type of sachet is 
that offered by Parfums Ciro. It is a 
round container of silvery metal and 
pale pink enamel and it holds liquid 
sachet which may be obtained in the 
four Ciro odors. 


Bare knee Make-Up hit:Devised as 
an aid to flared short skirts is the 
Elizabeth Arden Knee Make-Up kit. 
It looks like a little flannel purse and 
holds a tube of Eight Hour cream, 
one of Vela Beauty Film, a containe: 
of cream rouge and beauty marks. 
The kit comes in four colors. 


Electro Hand Beautifier: As a com- 
panion to the electro mask for the 
face, Inspire developed the Electro 
Hand Beautifier which makes it pos- 
sible to stimulate the nails and hands 
with two therapeutic elements—dry 
heat and infra red Such a 
treatment takes only five or ten min- 


rays. 


utes. The hands are slipped into 
small oil silk coverings and then into 
the mitten—-a muff shaped affair 
with zipper on each side. The switch 
is turned on and heat is built up slow- 
ly until the proper degree ten de- 
grees above body temperature—is 


reached. This permits a gradual 
opening of the pores and accelerates 


the flow of blood around the nails. 
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NOTES ON ANALYSIS 
OF ESSENTIAL OILS 


by DR. F. D. DODGE 


Chief Chemist, Dodge & Olcott Co. 


IN a previous article (AMERICAN PERFUMER, 
March, 1936) I showed that the compounds result- 
ing from the reactions of sulfites and bisulfites with 
aldehydes and ketones may be conveniently classi- 
fied as follows: 

1. O compounds, in which the bisulfite group 
Na HSOs appears to be attached to the aldehyde or 
ketone group | CO—H or CO—R). 

2. Alpha compounds, in which the addition ap- 
pears to be on an unsaturation adjacent to the COH 
or COR group. 

3. Omega compounds, in which the addition is at 
some position not adjacent to the COH or COR 
group. 

The O compounds, although extremely useful, or 
even indispensable, for the isolation and purifica- 
tion of the aldehydes and ketones. are yet of little 
use in analysis. 

It is hard to get the compounds in shape for 
weighing and in solution their tendency to dissoci- 
ate introduces difficulties. 


ALPHA COMPOUNDS FOR ANALYTICAL WORK 

The Alpha compounds, however. are often suit- 
able for analytical work and have been applied in 
the well known methods for the determination of 
cinnamic aldehyde, citral, citronellol, carvone, pule- 
gone, etc. 

Little attention seems to have been given to the 
omega compounds. Labbé (Bull. Ill. 21, 1079, 
898) obtained crystalline sulfonates by boiling 
geraniol and citronellol with concentrated bisulfite 
solution. The yields, however. were very small. 

DuPont (8th Congr. Appl. Chem. 25, 357) in a 
brief abstract, pointed out that the reaction took 
place more readily in dilute solution and in absence 
of free SO, and, in fact, we have found the process 
in many cases quite useful. 

The variation in behavior of the alcohols, lina- 
lool, geraniol and terpineol, for example. with dif- 
ferent concentrations of bisulfite solution is really 
surprising. 

With bisulfite stronger than molar (10.4% 
NaHSO;) very little solution of the alcohols occurs 
even on moderate heating. But with bisulfite M /2 
or less. the alcohols dissolve gradually and com- 
pletely at the ordinary temperature: linalool and 
terpineol readily, geraniol and citronellol more 
slowly. 

For analytical work I have found it convenient 
to use a flask of the cassia oil tvpe but of 250 ml. 
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From the wealth of experience gained 
in many years of research work, a rec- 
ognized expert offers suggestions of 


practical value 


capacity. Thorough agitation is necessary and a 
shaking apparatus is advisable. Occasional heating 
will hasten the reaction. 

It is often difficult to decide when the reaction 
is complete and in such cases, after the volume of 
undissolved oil is noted, the oil may be transferred 
by a small pipette to another flask and the opera- 
tion repeated. Another drawback lies in the fact 
that the omega sulfonates are very stable, and the 
dissolved alcohols cannot be recovered or conveni- 


ently identified. 


DETERMINING WHEN REACTION IS COMPLETE 

In spite of these difficulties, however, there are 
cases when the process can be applied to advantage. 
Method: 5 or 10 ml. of oil are taken, with about 
180 ce water. 

The bisulfite reagent (about 2M, free from SOz) 
is added gradually in slight excess (for geraniol 
and linalool, 2 mol., for terpineol. citronellol, ter- 
pinenol, sabinol, 1 mol). 

Shaking at intervals, it may require two days 
or more for complete reaction. 

In presence of free SO. or more than a small 
amount of neutral sulfite, the reaction is retarded. 
C. P. NaHSO. is generally suitable, although a 
solution of LiHSO. seems to work better. 


PRACTICAL EXAMPLES 

\ few examples may be of interest: 

Linalool Com'l, 5 ml.. 2N-NaHSO.. 35 ml. after 4 
hrs: Residual oil, trace. 
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Oil Bois de Rose 5 ml., 2N-NaHSO, 35 ml. after 


| hours: Residual oil, 0.1 ml. 


Oil Shiu, 5 ml., 2N-NaHSOs, 35 ml. abt 0.2 ml. 
The residual oil in the last case is partly crystal- 
line camphor and this is a convenient method for 


the detection of camphor in this oil. 

Oil Lavender, 5 ml., 53% dissolved. 

Oil Nutmeg, 5 ml.. 5‘ dissolved. 

Oil Coriander. 5 ml., 76° dissolved. 

Geraniol Com'l, 5 ml.. 2N NaHSO,. 35 ml.. 92‘: 
dissolved. 

Geraniol Com’. 5 ml.. 2N NaHSO;. 35 ml.. 94% 
dissolved. 

Geraniol Extra. 10 ml.. 2N NaHSO.. 70 ml.. 96% 
dissolved. 

Oil Palma Rosa (92 alcohol. by acetylation. 
ester 7), 5 ml. after 2 days, 54‘, dissolved. 

Oil Saponified. 5 ml.. 2N LiHSO,. 35 cc.. 044 
dissolved. 

The difficult solubility of this oil remains to be 
explained. 

Oil Citronella (in this case the soluble portion 

Geraniol aldehydes: geraniol present as ester. 
does not dissolve). 

Ceylon Oil. 5 ml.. 62‘. dissolved. 

Java Oil. 5 ml... 82'7 dissolved. 


Analysis is one of the foundation stones in chemistry 
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Lemongrass red’st., 5 ml., 89(¢ dissolved (citral 

geraniol), (82‘¢ citral). 

In general, the presence of esters (geranyl, lina- 
lvl acetate) appears to retard the reaction and it 
may be advisable to test the saponified and redis- 
tilled oils. 

Citronello! 1) ml. required several treatments as 
the reaction is very slow. Final undissolved oil was 
22‘. with nj 1.4495. Possibly some decylic alco- 
hol was present. which being saturated, would not 
dissolve. 

Oil Geranium. Results not satisfactory. Reaction 
very slow. 

Terpineol Com alpha Terpineol. 

10 ml. 2N NaHSO.. 35 ml... 964 soluble (re- 
sidual oil contained borneol). 

Pine Oil. 10 ml.. 72‘¢ soluble. 

Cardamon Oil (ester 4547 ) 10 ml., 7% soluble. 

Cardamon Oil. saponified, 10 ml., 58‘¢ soluble 

Oil Rosemary 

French, 10 ml., 64¢ soluble. 

Spanish, 10 ml.. 6‘ soluble. 

Tunis (1). 10 ml... 7‘ soluble. 

Tunis (2). 10 ml... 9'¢ soluble. 

The method appears applicable for the detection 
of added terpineol. 

Savin Oil, 5 ml.. 26‘. soluble. (424: ester). 

Same, saponified. 44‘¢ soluble. 

Some oils containing unsaturated ketones (carvone. 
pulegone, piperitone. umbellulone) may be assayed 
in this way. Menthone. camphor, fenchone, thujone. 
do not react. 

Oil Caraway. 5 mi.. 2N NaHSO,. 35 mi.. 60° 
dissolved (carvone hydro carvone). 

Oil Spearmint. 5 ml... 2\N NaHSO,, 35 mil.. 66‘ 
dissolved (carvone hvdro carvone). 

Carvone com |. LO ml... 2N NaHSO,. 70 ml... 04° 
dissolved (carvone hydro carvone). 

Oil Pennyroyal. 5 ml... 2\N NaHSOs;. 35 ml... (2 
days). 48°7 dissolved. (reaction slow and incom- 
plete. 

Oil Eucalyptus dives. 5 ml... 2N NaHSO;. 35 ml. 
10'¢ (piperitone. mainly) (pure piperitone dis- 
solves slowly but completely ). 

Oil California myrtle. by neutral sulfite, 35‘: 
umbellulone. 

Oil California myrtle. by dilute bisulfite. 41‘; 
umbellulone -+- ? 

Thujone 
Sage (45'¢ Thujone (by hydroxylamine) 
soluble. 

Cedar Leaf (38'. Thujone (by hydroxylamine) 
1‘¢ soluble. 

Pulegone, piperitone and umbellulone dissolve as 
alpha compounds and hence can be recovered al- 
most quantitatively from the sulfonate solution by 
the addition of  suflicient alkaline hydroxide: 


pulegone retains its optical rotation, but piperitone 
is largely racemized. 


Carvone dissolves as alpha compound in 1 mol. 
of Na» SO, and may be recovered with the original 
rotation. 

With 2 mol. NaHSOs. as above, it dissolves as 
alpha-omega disulfonate and cannot be recovered. 
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The neutral sulfite method for the assay of cin- 
namic aldehyde, citral, carvone, ete., is convenient 
and useful but is in certain cases lacking in ac- 
curacy. A frequent source of error lies in the fact 
that the sulfonate solution also can dissolve more 
or less of the non-aldehyde, or non-ketone portion 
of the oil. thus leading to high results. 

If the non-ketone portion is mostly terpenes, as in 
caraway. the error is not serious but in oils of 
pennyroyal or eucalyptus dives, the error in the 
pulegone or piperitone content may amount to sev- 
eral per cent. 

It is advisable. where possible, to check the sul- 
fite assay by the cold hydroxylamine titration. In 
the case of pure aldehydes or ketones. the methods 
should agree within reasonable limits. But with 
the natural oils the results by the two methods often 
do not agree. 

The significance of this fact in the case of oil 
cassia | have already pointed out. (AMERICAN PER- 
FUMER. March, 1939.) 

Some other cases may be of interest. 


Oil caraway: Carvone by official sulfite assay. 


2.8 (wt). Carvone by hydroxylamine, 58.05% 
(wt.). 

Oil Spearmint: Carvone, by sulfite assay. 65'¢. 
Carvone by hydroxylamine. 67.25‘¢. 

Oil Dill: Carvone by sulfite assay. 24.28'; 
Carvone by hydroxylamine. 35-43‘: . 

The differences here appear to be due to the 
presence of dihydro-carvone which reacts with hy- 
droxvlamine but does not dissolve in neutral sul- 
fite. With dilute bisulfite. however. di-hydrocarvone 
dissolves as omega sulfonate. It also forms a crys- 
talline O compound by means of which it was iso- 
lated from the dill oils and identified. 

The hydroxylamine titration was found by Schim- 
mel & Co. to be satisfactory for benzaldehyde, cu- 
minaldehyde. cinnamic aldehyde, decylic aldehyde. 
methyl nonyl ketone and methyl heptenone and also 
anisic aldehyde, heliotropine and vanillin. 

With carvone. menthone. thujone and ionone the 
reaction is slow but practicable. 

With pulegone. camphor and fenchone it is too 
slow for use. The writer also found it impracticable 
with piperitone and umbellulone. In the case of 
citronellal. the method is unsatisfactory. though 
fairly accurate if the titration is done at a low 
temperature (— 10° C). 

Bisulfite may also react with unsaturated acids. 
with formation of alpha sulfonates, as for example. 
in the case of cinnamic acid. Mixtures of cinnamic 
and benzoic acids. which result in the analysis of 
balsams. may be separated in this way. 
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The behavior of lactones of the coumarin series 
with the bisulfite reagent has been described by 
the writer (Journ. Amer. Chem. Soc. 38, 446. 
1916). 


Labeling Questions 


Bath Salt Color-Odors 


(). 1. Aside from liquid food colors prepared 
Jrom certified food colors we have heretofore man- 
ujactured a line of liquid technical colors for color- 
ing perfumes, toilet waters, shampoos, bath salts. 
brilliantines, etc. We are wondering if we would be 
within the law in now manufacturing liquid colors. 
without having said liquid colors recertified? As 
our volume of business is very small on these liquid 
colors it would not pay us to pay any amount for 
recertification and we would be forced to discon- 
tinue the sale of such colors. Is recertification 
compulsory ? 

Going even further, would this act in any way 
affect our continuing the manufacture of our bath 
salt and brilliantine colorodors which are now com- 
binations of perfume oils and certified D&C colors? 
These products are intended for manufacturing pur- 
poses in coloring and perfuming bath salts and 
brilliantines. 

\. You cannot manufacture any more colors. 
either straight colors or mixtures. unless they are 
certified in accordance with the regulations promul- 
gated April 8, 1939, by the Food and Drug Admin- 
istration under the federal Food. Drug and Cos- 
metic Act. You will find full details as to methods 
of certification and special indications as to what 
mixtures may be certified in sections 112 to 122 of 
the regulations, published in the Federal Register. 
Vol. 4. No. 68, under date of April 8. 1939. A copy 
may be obtained on payment of ten cents in stamps 
or coin from the Superintendent of Documents. 
Government Printing Office. Washington. D. C. 

In regard to the second part of your question. 
your wisest course would be to submit your prob- 
lem to the Food & Drug Administration, as it is a 
question of fact whether your so-called “Color- 
odors” are properly colors or perfuming materials. 
In the event that they are considered colors they 
must be certified; but if you can persuade the Food 
and Drug Administration that they are merely col- 
ored perfume materials you will probably be able 
to satisfy the Administration by the use of the certi- 
fied colors you state that you employ. 


Hair Tonic 


(). 2 We are advised that “Hair Tonic” has ae- 
quired a secondary meaning jrom long use and may 
still be employed. Is that correct? 

\. The best authorities strongly advise against 
the use of this term. 


Tooth Paste Flavor 


Q). 3. If peppermint is used in tooth paste. must 
it be U.S.P. oil? 
\. No. Technical mav be used. 
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AL 


Comment on interesting new chem- 


ical developments and their appli- 


cation in the creation and manu- 


facture of toilet preparations 


by MAISON G. DE NAVARRE 


Beesway In another series of tests. 
one of four U.S.P. beeswaxes was 
found to be a satisfactory emulsifier 
in the manufacture of cold cream. 
if the formula calls for 


beesw ax. any beeswax may not work. 


So you see, 


It takes a specific beeswax to do the 
job. In some cases it is possible to 
say that the above statement is true 
only in a particular formula or by a 
certain method of testing. But when 
the waxes are tested in a number of 
compositions, using a variety of uni- 
formly controlled tests, and the same 
wax stands out in all tests. what else 
can you conclude but that it is a bet- 
ter wax? 


Bath Oil 
the latest ones on the market? Have 
you been wondering what they are? 


Have you seen some of 


Look back a dozen issues or so of 
what 
It still holds 
idea for intensifying 


this column and you can see 
was said at that time. 
true. A new 
the odor of bath oils is to truly make 
them oils. 


Fluorescent Lighting This new 
method of lighting. at supposedly 
1/5 the pull on your meter when 
to older finds 


both types of users, those very satis- 


compared methods 


fied and those darn dissatisfied. 
Don't expect it to replace your watt- 
age in the ratio claimed by suppliers 
of this equipment for it won’t do the 


If the walls of 


your factory are white, the system 


job in most cases. 
seems to work better than if they are 
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dark colored. 
approximately a 30 per cent wattage 
consumption by the equipment not 


In addition, there is 


mentioned in ordinary literature or 
conversation. It is in our “lab” now 
and we will tell you more about it 
at a later date. 


Deodorant Creams— An emulsifier 
capable of being used in compound- 
ing anti-perspirant type of deodorant 
creams has made its appearance on 
the market. It is a modified glyceryl 
mono-stearate, producing stable emul- 
sions in the presence of acids or acid 


reacting substances. Price is okeh. 


Cheap Soap If you are interested 
in making cheap soap, then you 
should investigate “tall oil,” a wood 
product containing rosin and fatty 
acids. Color is good and resulting 


soaps are efficient cleansers. 


Sun Screen— Another sun 
has made its debut. It is available 


screen 


in two forms depending on the use 
for which it is intended. Price is 
standard. This will be a big year for 


sun screens, believe it or not. 


Shampoo Base—A new foaming oil 
shampoo has been produced by a 
well known supplier of non-foaming 
oil shampoo. The new product is not 
produced with the aid of caustics. It 
is based on an oil of known utility 
in scalp cleansing. It foams like the 
dickens under all conditions, loosen- 
ing imbedded dirt and scruf from the 
scalp and it washes clean, leaving the 


hair soft and glossy. So. if you want 
a foaming soapless shampoo, investi- 
gate this one. It already 
diluted. All you need do is to bottle it. 


comes 


Emulsifiers—A series of modified 
products based on mannitol are now 
available. Their purpose is to render 
water soluble or dispersible such sub- 
stances as are ordinarily difficult to 
dissolve or emulsify . . . for example, 
tar. They have numerous possibili- 
ties because of their high solvent and 
emulsifying action. 
Emulsion De Foamer—A_ piece of 
equipment has just been located that 
de-aereates any fluid product. It has 
possibilities in de-foaming emulsions 
but nothing definite can be said 
about it as yet. Anyone interested 
in this phase of emulsion practice 
may correspond with the supplier. 
Cosmeticopeia—There are a lot of 
good reasons pro and con for a com- 
pendium such as advised in the April 
issue of THE AMERICAN PERFUMER 
by Doctor Goodman. One of the rea- 
sons why the book would be useless 
is because many products of wide 
acceptance in the industry are pat- 
ented in one way or another, al- 
though offered by a number of sup- 
pliers. These patents have not run 
out. Another reason is given earlier 
in this feature under “beeswax” 
that, even standards for the product 
don't make it a good cosmetic in- 
eredient. 

\ good thing about the book is 
the fact that a collection of mono- 
graphs for identity, tests, composi- 
tion and purity of cosmetic materials 
may appear under one cover. 

There is no more reason to believe 
that the F.D.A. would classify a tal- 
cum containing cosmetic as a drug 
any more than it would so classify a 
piece of sausage flavored with thyme 
or allspice oil because they are ofh- 
cial in the National Formulary 
one of the official compendia. 


Cosmetics are really pharmaceuti- 
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cals, no matter how you look at it. 
Hence the logic is to expand the 
Pharmacopoeia and not form = an- 
other quasi-judicial body. The Na- 
tional Formulary should likewise be 
expanded. Between the two, all cos- 
metic materials capable of standard- 
ization could be readily included. 
The idea is not to divide effort but to 
condense it as much as possible and 
avoid confusion. 


No More “Guesstimating” 


Tue trend in the modern cosmetic, 
soap or flavoring extract factory is 
to meter everything of importance 
that can be metered. 

Not so many years ago, to install 
a private meter for measuring one’s 
own steam consumption simply for 
the sake of knowing what was going 
on was considered as ridiculous as 
the installation of a cash register by 
a butcher who was himself the sole 
owner, dealer, helper and janitor of 
the establishment. Today it is con- 
sidered important for nearly every 
store to have a cash register. 

And similarly it has been found 
that it pays to know all about the 
steam. the CO.. the draft, the tem- 
peratures, and the coal in one’s own 
establishment. 

The old method was to operate a 
plant by sheer force and wealth. 
There was very little check on any- 
thing. The owner or manager sim- 
ply “guesstimated.” 

Today things are decidedly dif- 
ferent. An accurate steam meter may 
be placed on the switchboard any 
distance from the boilers. There is 
no more “guesstimating” regarding 
the amount of steam generated by 
the boilers and the amounts used in 
the various departments. 

The pyrometer, on the same 
switchboard. tells the entire story 
about temperatures in the chimney, 
in the furnace, of the superheater, or 
anything else of importance. 

Draft. COs and coal are similarly 
metered and where desired perma- 
nent graphical records may be made. 

Whether it really will pay to in- 
stall a steam flow meter, pyrometer, 
COQ. recorder, etc., sometimes re- 
quires careful figuring. However, 
fuels are expensive, but it has been 
demonstrated time and again that 
indicators and recorders can save 


much fuel.—W. F. Schaphorst, M.E. 
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QUESTIONS 


299. Fixative for Color Rinse 

QV: Can you give us any in- 
Jormation regarding a_ suitable 
fixative or setting agent that 
could be used with a color rinse 
Jor hair? The ordinary color 
rinse is easily washed or rinsed 
off. We refer to a product that 
could be mixed with powdered 
color rinses that would assist the 
setting or fixing the color. J. W.., 
Utah. 


\: Organic acids are usually 
used in conjunction with acid 
colors for the purpose of setting 
or fixing the color on the hair. 
You might also experiment with 
certain chemicals known in the 
color trade as mordants. These 
are chemical substances used for 
fixing colors on various fibers, 
animal or vegetable. The com- 
monest mordants are the soluble 
salts of aluminum, iron, and cop- 
per. The usual organic acids in 
use are adipic, phthallic, latic. 
tartaric, citric, malic, or succinic. 


500. Deodorant Formula 
Q: Will you kindly furnish us 


with a formula for a greaseless 
deodorant cream suggesting if 
possible, the most satisfactory 
base Jor this item? We have in 
mind a product exclusively for 
men with a perjume best suitable 
for masculine trade. P. G.. Ga. 


\: An excellent article on deo- 
dorant preparations appeared in 
THe AMERICAN PERFUMER on 
page 35 of the May, 1938, issue. 
\ description of ingredients and 
suggested experimental formulas 
\ straight deo- 
dorant may be composed of 


was included. 


glycerol mono-stearate 15 parts, 
spermaceti 3 parts, glycerin 5 
parts, titanium dioxide 2 parts, 
methenamine 5 parts, mineral oil 
3 parts, water and perfume to 
make a total of 100 parts. 

Odors of the fern or lavender 
type are most popular among 
men. Many men like lilac very 


\ 


& ANSWERS 


much. A perfume blended from 
the above odors should be in- 
teresting. Consult your aromatics 
supply house for such com- 


pounds, 


301. Toughening Agent 
: | have been told that mas- 


seurs use a chemical to aid in 
firming flabby skin. As you 
now, after a number of mas- 
sage treatments, the skin of obese 
persons tends to become flabby. 
Can you advise me of the chemi- 
cal agent that can be used for 


this purpose? 'T. A., Idaho. 


\: There is no chemical sub- 
stance which can do what you 
would like to have done al- 
though some are reputed to pos- 
sess this property. You might ex- 
periment with tincture of ben- 
zoin. alum or tannic acid in 
hydro-aleoholie — solution. Re- 
calling our “pledge” days at the 
fraternity house. we remember 
that tincture of benzoin was held 
in high repute as a toughening 
agent for flesh soon to be ex- 
posed to the initiation paddle. 


302. Correcting Grainy Cream 

Q: | wish to know what causes 
my medicated cream to become 
grainy or sandy after standing 
jor about two months, the for- 
mula follows? Graininess is not 
noticeable immediately but de- 
velops on standing and I am at a 
loss as to the cause of this 
trouble. I will appreciate it very 
much if you will help me over- 
come this difficulty. C. A., Hono- 
lulu. 


\: We recommend that you 
use a straight water free base 
such as petrolatum in the com- 
pounding of your’ medicated 
cream. We believe that by leav- 
ing out the water considerable of 
your difficulty if not all of it will 
be overcome. You might also 
leave out the acetylsalicylic acid 
as it serves no useful purpose. 


stittecesiecmramanneneteentcmnaiainiiiiniaiaiaesll 
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PROS AND CONS OF A U.S. COSMETICOPEIA 


IN the April. 1940, issue of THE AMERICAN 
PERFUMER appeared an article entitled “A U. S. 
Cosmeticopeia Is a Necessity.” 

Since Dr. Herman Goodman, an authority on 
dermatology, expressed his views to the effect that 
a U. S. Cosmeticopeia is a necessity, much interest 
has been aroused in this matter by the cosmetic 
manufacturers especially since the recent enactment 
of federal, state and local laws regulating drugs. 
devices and cosmetics. 

The writer, who has been asked to give an 
unbiased opinion on the merits of a U. S. Cosmeti- 
copeia, wishes to submit his pros and cons on this 
much debatable question. 

The registered pharmacists and druggists take 
great pride in the U. S. Pharmacopeia, issued as 
an official book by the Board of Trustees of the 
UL. S. Pharmacopeial Convention. The last issue 
U.S.P. XI revision was entered according to Act 
of Congress in the year 1935. 

In the same manner, the cosmetic manufac- 
turers, whose raw materials and preparations are 
now subject to the rules and regulations of the 
Food, Drug and Cosmetic Act, would appreciate 
an official book of standards which would guide 
them relative to the physical properties of raw 
materials of mineral. vegetable or animal origin. 
with tests for their identity and purity together 
with processes for the manufacture of basic ingre- 
dients of cosmetic preparations. The manufacturer 
furthermore would be greatly relieved having at 
his disposal raw materials and products which 
meet the requirements of official standards. 

It is understood that a standard text on ingredi- 
ents available for cosmetics would differ from the 
U.S.P. or official National Formulary. Taking into 
consideration only such products of the U.S.P. 
which are of interest to the American perfumer 
and cosmetic manufacturer let us refer to some 
differences: 


DIFFICULT TO ESTABLISH ODOR STANDARDS 

In pharmacy the essential oils are chiefly used 
medicinally or as flavoring agents. In perfumery 
they are primarily used for their odor value. 

It is well known that the ground and the climate. 
where the particular flowers are cultivated, influ- 
ence to a considerable degree the composition and 
odor value of the flower oils. Hence to formulate 
a set of standards to satisfy these many variations 
in question would be a rather difficult task. The 
same holds good with the aromatic waters. The 
U.S.P. XI specifies under the tests for purity for 
orange flower water that not more than 0.001 
gram of residue should remain when 100 ec.c. of 
the water is evaporated on a water bath and the 
residue dried to constant weight at 100°C. Accord- 
ing to the experiences of the producers of aromatic 
flower oils a fine quality orange flower water gen- 
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Questions involved in creation of text 
comparable to U.S. Pharmacopeia . . . 
Leaders in industry also express views 


on book of standards 


by JOSEPH L. STUMMER, Pa. p. 


erally would contain more than 0.001 gram of 
residue and, in fact, the producers and importers 
of perfume materials, at present, are seriously dis- 
cussing this angle with officers and members of 
the committee of the U.S.P. Revision. 

Would then an official government agency coun- 
tenance the existence of different standards for 
the same materials if employed in preparing ex- 
ternal preparations for the human skin, in one 
case being pharmaceutical products and in the 
other case perfumes and cosmetic products? 


PATENTED MATERIALS AND COSMETICS 

Patent medicines are not included in the U.S.P. 
but many patented materials enter the manufac- 
ture of perfumes and cosmetic preparations. Could 
an agency of the U. S. government be expected to 
give a seal of approval in a standard text such as 
the U. S. Cosmeticopeia to a great many of the 
waxes, solvents, etc.. which are used in ever in- 
creasing amounts in the cosmetic industry ? 

To show how cautiously the U. S. Dept. of 
Agriculture treats the subject of defining standards 
of purity may be seen by the fact that the depart- 
ment repeatedly has refused the legitimate requests 
of the technical committee of the Toilet Goods 
Association to define as to percentage the amounts 
meant in the expression, “Traces of Heavy Metals,” 
as officially used. The Department of Agriculture 
contends that some skins may not be affected by 
materials containing traces of heavy metals such as 
arsenic and lead, while others might be seriously 
affected. And then curiously enough the U. S. 
Dept. of Agriculture does not allow the use in cos- 
metic preparations of Titanium Dioxide containing 
arsenic in excess of two parts per million while 
for zinc oxide U.S.P. the requirements as to the 
arsenic and lead content are far less severe. 

The time given to each revision of the U. 5. 
Pharmacopeia is ten years, inclusive of the supple- 
ments appearing from time to time. 

Having accomplished the monumental tasks of 
preparing the data on the raw materials and _pat- 
ented articles to be incorporated into the U. S. 
Cosmeticopeia how long a time would it take to 
obtain the stamp of approval by an agency or 
department of the U. S. government when because 
of the similarity of many products the relationship 
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TORwus of fRrarmei, 


rede amnyy 


of the U.S.P. to the U 
all times be foremost in the mind of the govern- 


. 5. Cosmeticopeia would at 


ment officials dealing with this subject? 


WHO WOULD CONSTITUTE THE BOARD? 
If the U. 


same lines as the U. 


S. Cosmeticopeia was framed on the 
S. Pharmacopeia. a board of 
trustees acting for the industry would supervise the 
work to be done and appoint special committees 
to submit the necessary data. Who would consti- 
tute the board of trustees? The “Big Five” of 
the perfume and cosmetic industry, who as a rule 
manufacture a select line of perfumes and _ basic 
cosmetic preparations but as to amount of business 
done may represent as high as 75 per cent of the 
total volume of sales per year. or the many beauty 
treatment concerns manufacturing a complete line 
of cosmetic products but whose total volume of 
sales per year represents say only 25 per cent? 
Would the Board of Trustees for the standardi- 
zation of ingredients available for perfumes and 
cosmetics be influenced by their ability of access 
to a limited but exclusive source of supply of raw 
materials? Would then the U. 
a cause of strife among the two chief divisions of 


S. Cosmeticopeia be 


the toilet goods manufacturers? 

Would the principal groups of manufacturers, 
now members of the Toilet Goods Association. pool 
their knowledge and advance their financial sup- 
port until the U. S. Cosmeticopeia would be self- 
supporting in whole or in part? 


Suppose the U. S. Cosmeticopeia is an accom- 
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sar Bags 


Is it possible to establish standards 


for odors? These and other funda- 


mental questions are posed by Dr. 
Stummer in his stimulating analysis 
of the suggestion to establish a U.S. 


Cosmeticopeia. 


plished fact. having had the fullest support of all 
concerned and like the U. S. Pharmacopeia having 
the seal of official approval, then the cosmetic 
manufacturers would have a perfect right to ad 
vertise their products such as ointments, aromatic 
waters and so forth, as being made up in whole 
or in part of raw materials of officially recognized 
standards and modes of procedure. 

Would the registered pharmacist (owners of 
pharmacies) take this matter kindly who after 
graduation from high school took up the study of 
pharmacy, biology, bacteriology, etc.. during a 
prescribed four-year course at a recognized univer- 
sity and passed successfully the Board of Phar- 
macy examination in order to be licensed to pre- 
pare besides his prescription work ointments and 
aromatic waters to be used externally for the care 
of the human skin and scalp? 

Indeed it may with certainty be expected that 
the U. S. Cosmeticopeia would bring joy to the 
schools of pharmacy and to the registered pharma- 
cists looking for employment and a better outlook 
for the future as it could be safely assumed that 
some kindly Senator interested in the well-being 
of the Food. Drug and Cosmetic Act would pro- 
pose and cause laws to be passed that registered 
pharmacists must be in charge of production of 
cosmetic products. The number of registered phar- 
macists to be employed by the cosmetic manufac- 
turers would depend upon the enactment of federal. 
state and local laws regulating drugs, devices and 


cosmetics. 


\ PRACTICAL SUGGESTION 

In paying high tribute to the ideals of Dr. Her- 
man Goodman and toilet goods manufacturers 
favoring the formation of a U. S. Cosmeticopeia. 
the writer suggests as a first step that the Toilet 
Goods Association petition the Board of Trustees 


of the U. 


those monographs on vegetable and animal drugs. 


S. Pharmacopoeial Convention to reprint 


chemicals and preparations together with the gen- 
eral tests, processes and apparatus recorded and 
described in the U. S. Pharmacopeia and National 
Formulary which are or could be of value to the 
perfumer and cosmetic manufacturers. Data on 
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the names and types of colors available for manu- 
facture of cosmetics should also be included. With 
this accomplished the Toilet Goods Association 
could then have its members vote on a plan for the 
creation of a board of trustees and a committee of 
technical experts to proceed to gather and submit 
material for the formation of the Cosmeticopeia. 


What Trade Leaders Say 


Variot S views as to the necessity of a U. 5. 
Cosmeticopeia are given in the foregoing analysis 
by Dr. Joseph Stummer, in the Desiderata column 
by Maison G. deNavarre and in the expressions of 
opinion by a number of men prominent in various 
It should 
be remembered that the following comments were 


branches of the industry which follow. 


obtained and are printed with the understanding 


that they represent only the first reactions. 


ESTABLISH INDUSTRY ON SOUNDER BASIS 

W. D. Canaday, vice-president. Lentheric, Inc.., 
Vew York, N. Y.—Dr. Goodman’s article is inter- 
esting and | believe that a U. S. Cosmeticopeia 
would serve a very useful purpose and would tend 
to establish the cosmetic industry on a more sound 


and dependable basis. 


MATERIAL DIFFICULTIES MUST BE OVERCOME 
H. Gregory Thomas, Parfumerie Bourjois, Inc., 
Vew York, N. Y.—We are wholly 
with a plan for a U. S. Cosmeticopeia as outlined 
in Dr. 
our minds, however, that material difficulties will 


in sympathy 


Goodman’s article. There is no doubt in 
have to be overcome before the plan for a U. S. 
Cosmeticopeia can be evolved, and we are afraid 
that the obstacles which will be placed in its way 
by certain professional groups may prove insur- 
mountable. We wish to congratulate you on taking 
this initiative and whatever its outcome we feel 
that foresight of the type which you show is highly 
valuable in our industry. 


SHOULD BE HANDLED BY T. G, A. 


Henri Coutinho, chief chemist, Pinaud, Inc., 
Vew York, N. Y. 
care of by the Scientific Committee of the Board 
If it had 


been adopted some years ago, it is likely that much 


The idea has merit if it is taken 
of Standards of the Toilet Goods Assn. 


confusion which has arisen as a result of the pas- 
sage of federal and state food, drug and cosmetic 
laws might have been avoided. 


SHOULD BE SOME STANDARDIZATION 


S. W. Putnam, manager, Special Products Sales, 
The Dou Vidland, Mich.—Unfor- 


tunately, we have not had enough experience in 


Chemical Co.. 


the cosmetic field to appreciate exactly what the 
situation is so far as the Cosmeticopeia is con- 
cerned. It would seem as though. with the amount 
of legislation constantly going into effect, there 
ought to be some standardization, so that every one 


Vay. 1940 


in the field would have some idea as to what the 
requirements are. However, we feel that other 
people of wide experience in this field can give 


you more constructive suggestions. 


WOULD HAVE BENEFICIAL INFLUENCE 

Dr. A. T. Frascati, Firmenich & Co., Inc., Neu 
York, N. Y.—We are of the opinion that anything 
that sets up standards of excellence and specifica- 
tions of purity for the various products utilized by 
the cosmetic and perfumery industry in this coun- 
try would have a beneficial influence on the indus- 
try as a whole and therefore are heartily in accord 
with any movement such as the proposed U. S. 
Cosmeticopeia that promises to achieve this end. 


WOULD SIMPLIFY MATTERS 

H. Deinzer, Rifa-New York, Vew York. 
\. ¥.—After careful perusal of the subject. | am 
of the opinion that Dr. Goodman’s arguments are 


Ine.. 


sound, inasmuch as matters would be greatly sim- 
plified for the cosmetic industry. It is to be hoped 
that the support of Dr. Goodman will be sufh- 


ciently responsive to assure putting the plan into 
action. 


TENDENCY OF STANDARDIZATION 

R. Righton Webb, W. J. Bush & Co., Inc., Neu 
York, N. Y.—In_ standardization the 
seems always to standardize to the lowest rather 
It is like a big 
class at school; the pace is set by the lowest pupil. 


tendency 
than to the highest requirements. 


Is that type of standardization desirable for this 
industry? Then, too, standardization often tends 


to slow down progress. As the vast majority in 
the industry are men of high principles the advan- 
tages that would accrue from a U. S. Cosmeticopeia 
might conceivably be overbalanced by the dis- 


advantages. 


READY TO COQOPERATE 

O. Allen Brown, Schimmel & Co., Inc., New 
York, N. Y.—We would endorse a U. S. Cosmeti- 
copeia if it would tend to raise the standard of 
cosmetic materials. We at all times are ready to 
cooperate with any worthy measure tending to 
improve the qualities of cosmetic and other indus- 
iry’s materials. 


COULD BE OF MUCH USE 
C.K. Wellenkamp, General Drug Co., New York. 


\V. ¥.—I believe that there could be a great deal 
of use for a Cosmeticopeia if it were properly 
edited and compiled. Such a work I appreciate is 
colossal but when completed | am quite sure that 
it would be of inestimable value to the industry. 


EVENTUALLY NECESSARY 

William Schilling, Jr.. Norda Essential Oil & 
Chemical Co., New York, N. Y.—We have read 
the article by Dr. Goodman and think the idea is 
a very good one. We believe that eventually it 
will be necessary to have something like this, to 
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be used in connection with the cosmetic industry 
as there is entirely too much conflict between 
U. S. P. tests. 


FURTHER STANDARDS SHOULD BE IN U.S.P. 


George O. Branigan, technical director, Ungerer 
& Co., New York, N.Y. 


control of purity of raw materials is to be desired 


Rigid specifications for 


in any manufacturing procedure. However. too 
often the expense involved makes such procedure, 
beyond certain limits, prohibitive. While some 
carelessness might be prevalent by unscrupulous 
purveyors, it is my opinion that most manufac- 
turers of cosmetics are conscientious in their en- 
deavor to supply only high quality merchandise. 
free from reasonable deleterious effects when used 
as directed. Should a desire for further standards 
become necessary, | am of the opinion that they 
could be incorporated in the present U. S. Phar- 
macopeia, which already contains a large number 
of raw materials for this field. 


ALREADY TOO MANY RECOMMENDATIONS 
F. N. Langlois, perfumer, United Drug Co., Bos- 


ton, Mass.—I see no need for a U. S. Cosmeticopeia 
or what good it could serve the industry. We are 
harassed by enough recommendations at the pres- 
ent time and starting another adventure as I might 
call it, such as this, no one would definitely know 
where we would eventually land, so count me 
against it. This is the expression also of our Re- 
search Department whose opinion is that the only 
one that might be helped by it would be the pur- 
chasing department. 


MIGHT FREEZE ART OF COSMETIC MAKING 

Carl Weeks, president, The Armand Co., Florian 
Inc., Symphonie Inc., Des Moines, la.—I do not 
favor the idea because the major items that are 
used in the manufacture of cosmetics are already 
standardized and a high percentage of them in the 
U. S. Pharmacopeia. The creation of cosmetics is 
an art and not a science, and the tendency of a 
Cosmeticopeia in my judgment would be to freeze 
the art. This is my first thought. After further 
consideration, | may modify my opinion. 


NEED GREATER UNDER OLD LAWS 

Edgar B. Carter, director, Biological Division, 
Abbott Laboratories, North Chicago, Ill.—Since we 
manufacture so few items which may be classified 
as cosmetics we may not be in a good position to 
comment on the suggestions for a U. S. Cosmetico- 


Oo 
peia as suggested by Dr. Herman Goodman. We 


are pleased to tender you two or three suggestions. 
not with the idea that they will solve the problem 
hut that they may help in clarifying the issue. 

Dr. Goodman suggests that since some of the 
articles used in cosmetics are described in official 
compendia, there may be a danger that later they 
will be classified as drugs. The wording in the laws 
to which he refers is somewhat indefinite and may 
permit of such an interpretation but the U.S. P. 
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and the National Formulary both limit in their 
introductory chapters the application of the com- 
pendium requirements to the articles when used 
as components of drugs. Hence, purified talcum 
must comply with the standards of the U. S. P. if 
it is used in the preparation of medicinal products 
but it is not held to be a drug if it is not so used. 
In the same way salt, bicarbonate of soda, hydro- 
chloric acid, or any other chemical described in 
the compendium must comply with the standards 
if used in the preparation of drugs. but are not 
required to comply with such standards when used 
in foods or for industrial purposes. Eggs are 
official in the National Formulary if used in the 
preparation of drugs but are exempted from such 
compliance for other purposes. 

\ Cosmeticopeia may have many uses for the 
cosmetic industry but, from the legal standpoint. 
it appears to us that the need was much greater 
under the old law than under the new Federal law 
and the new state laws since these new laws defi- 
nitely define cosmetics. It seems to us that the 
cosmetic industry has fared very well under these 
new laws but we can understand apprehensions 
that the requirements may be drawn tighter in the 
years to come. If a Cosmeticopeia would help 
control matters in the future then it might be a 
good thing. 


COSMETIC BUSINESS ON OWN FEET 

W. F. Zimmerman, president, Helfrich Labora- 
tories of New York, Inc., New York, N. Y.—We 
are definitely in favor of a U. S. Cosmeticopoeia 
as we believe it would serve a most useful purpose. 
Surely the cosmetic business today is large enough 
to be separated from the drug business. 


ANNUAL REVISIONS MIGHT BE NECESSARY 


J. L. Hindle, Standard Synthetics, Inc., New 
) ork. \ e Y. 


standard analyses or specifications on all the ma- 


Undoubtedly a volume containing 


terials used in the cosmetic industry would be a 
very handy reference book but the difficulties in 
compiling it would be enormous. The staff of 
experts working on it would have to be so numer- 
ous that the production work would tend to be 
slow and expensive, also the continuous and rapid 
discovery by chemists and others of new ingredi- 
ents probably would make the volume out of date 
almost as soon as it was published. I think revision 
would have to be undertaken annually to keep pace 


with new discoveries. 


MANY ELEMENTS TO BE CONSIDERED 

Louis A. Rosett, president, Florasynth Labora 
tories, New York, N. Y. 
standardization, if possible, is usually of value 
particularly in these times. Whether this is pos- 


In principle | agree that 


sible would depend | should imagine among many 
other items on first, a survey of items to be stand- 
ardized; second, on a possibility of their standard- 
ization; and third, whether the statement in Dr. 
Goodman’s article, namely “The government agen- 
cies which have collected materials, such as the 
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Bureau of Agriculture. Federal Trade Commission. 
Bureau of Standards and others would have the 
same relationship to the Cosmeticopeia as govern- 
ment agencies now bear to the Pharmacopeia™ 
would be true and whether the government would 
be willing to cooperate. At the present time the 
foregoing is but a hope and prayer. 

I am not trying to impute by the foregoing that 
a project of this kind may not be worthy, but there 
are so many, many elements to be considered. 
studied and examined that to give a categorical 
answer as to whether or not it would be a good 
thing is next to impossible. 


AGREES WITH SUGGESTION 

Dr. Erich Meyer, Dept. Industrial Research. L. 
Sonneborn Sons. Inc., New York. N. Y.—I1l whole- 
heartedly agree with the thoughts expressed in the 
article “A U.S. Cosmeticopeia is a Necessity.” 


EVENTUALLY A VALUABLE ASSET 
William A. Webster, The William A. Webste: 


Co.. Memphis. Tenn.—As the writer sees it. a 
U.S. Cosmeticopeia worked out on the same plan 
as the U. S. Pharmacopeia. if given the same 
careful study and development. would eventually 
prove to be a valuable asset to the entire cosmetic 
industry and we would like to endorse the plan 
heartily if it will not throw an excessive cost. on 
individual firms in the industry. Such a plan as 
suggested would set up a standard for all cosmetics 
both for the finished products and the raw mate- 
rials used in their manufacture. 

Today there are no standards and a cosmetic 
manufacturer must rely on the integrity of the firm 
from which he buys his raw materials. subject 
only to his own tests. and thus a variation of 
standard quality as well as costs and selling prices 
brings about a condition in the industry which is 
largely destructive. as cosmetic manufacturers are 
competing with so many different standards in 
raw materials that it is difficult for them to quote 
their clients intelligently. We believe that this plan 
will stabilize costs and profits in the entire indus- 
try and all cosmetic manufacturers should welcome 
this innovation and give it their support. 


MAY BE PLACE FOR IT 


S. H. Ebert, Interstate Color Co.. New York. 
\. ).--There may be a place for a U. S. Cosmeti- 
copeia although we do not at the moment believe 
it would be of material value to us. 


SELECTION OF BOARD VERY IMPORTANT 
{rthur P. Bop], president, Bop{-Whittam Corp.. 
Linden, N. J.—Before 1 could give a definite an- 
swer as to whether the suggested U. 5. Cosmetico- 
peia would serve a useful purpose in the production 
and regulation of cosmetic products, | would have 
to be more fully acquainted as to what kind of a 
board would be chosen as to passing on the merits 
of various products. It would not be good busi- 


ness sense to have men on boards to regulate or 
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designate what is good and what is bad in the 
cosmetic industry unless these men have sufficient 
knowledge of the products on which they are asked 
to pass. I am referring now to putting a jobber 
on a board to pass on the qualities of products, a 
man that has had no education in chemistry, has 
not had the first schooling in how a product is 
made and what good or harm a product of this 
kind can do. A man of this kind in my estimation 
is unfit for such a set up; merely because the man 
holds a position in some big concern does not 
qualify him to pass in judgment on products with 
which he is not familiar. 

We have several instances of this kind in various 
associations including the U. S. Pharmacopeia 
where men are directors passing judgment on prod- 
ucts which they do not make but only sell as 
jobbers. Therefore | would have to be acquainted 
regarding how this matter would be handled, for 
an executive holding a high position and not being 
familiar with laboratory work and not having any 
schooling in this particular line in my estimation 
is unfit and is more a detriment than if he was not 
on the board at all. The writer had suggested some 
years ago to the Toilet Goods Assn. that a bureau 
of standards covering the products used in cos- 
metics should be established for the protection of 
the users of products as well as a regulation for 
the manufacturers. 


SHOULD SERVE USEFUL PURPOSE 

1. B. Weingard, vice-president, Pennsylvania Re- 
fining Co.. Butler, Pa.—¥rom reading the article 
it would seem to me that a U. S. Cosmeticopeia 
should serve a useful purpose. I certainly would 
not think it would be good either for the industry 
or for the buying public as a whole to be restricted 
in the sale of cosmetics to the drug stores. 


SUGGESTIONS FOR COSMETICOPEIA 

Samuel H. Clark, president, Whittaker, Clark & 
Daniels, Inc.. New York, \. ¥.—I| react super- 
ficially to the suggestion for a LU. S. Cosmeticopeia 
as follows: 

1. Obviously we recognize that there should be 
a tolerance in the exactions of the U. S. Pharma- 
copeia for items such as are incorporated in cos- 
metics and toilet preparations for external appli- 
cation. 

2. The standard of recognition for a publication 
of this ty pe should be so developed as to have the 
same recognization as does the U. 5. Pharmacopeia 
in the drug and pharmaceutical line. 

3. The board proposed would, of course, be 
composed of outstanding individuals of the lines 
that supply the various ingredients. 

1. An edition such as that proposed would. of 
course. delete individual states legislation as con- 
trasted with federal and each other. 

Generally speaking. | am in favor of the idea. 
To make it popular and of standard recognization 
it would be necessary to employ the highest minds. 
including dermatologists of recognized standing. 
and quite possibly the Consumers’ Research (?). 
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ROGER & GALLET: Blue Carnation perfume is a recent addi- 


tion to the ensemble in this odor. The bottle which rests on 


a satin-cushioned pedestal has a gay flower decorated cover. 


PRINCE MATCHABELLI: Potpourri, a new fragrance said to 
be a blend of flowers and spice. is presented in a star-studded 


four-ounce oval bottle in which is molded the firm’s crest. 


FRANCES DENNEY: Wild Rose. new matched make-up, in- 


cludes six items. 


petals and Wild Rose pink shade predominates in the packaging. 


NORTHAM WARREN: Polish, oily polish remover and a roll 
of cotton are packaged in the Cutex Twin-Kit set. It is avail- 
able in eight shades including the new opalescent lacquers. 
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The bottle tops are shaped to resemble rose 
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LEJEUNE: Stars over Miami perfume appears in a crystal 
clear bottle with white and gold label. The cover, in white linen 


effect, is trimmed in blue and gold, and a peach ribbon band. 


LUCIEN LELONG: 


white and blue packages. Aside from individual items, there 


Poker Chip make-up is presented in red, 


are two special case combinations, Pochette and Croupier Bag 


DORALDINA COSMETICS: La Conga Bath Luxuries set with 


the gay dancing figure motif makes its debut. Bath oil is added 


to the previously introduced toilet water and bath powder. 


PEGGY SAGE: Pickpocket set. made of waterproofed pique. 
contains polish, lubricant polish remover, manicuring acces- 


sories and a color chart. It is silk-lined and zipper-finished. 


VIGNY: In the new packaging of Golliwoge eau de cologne. 
The black carton 
Al Rosenfeld, Inc. 


a French glass bottle in two sizes is used. 
has gold and red lettering. Distributed by 
MARTON FRERES, INC.: 


this firm’s talcum and toilet lotion are new: 


Packed in canvas jacketed bottles. 
eau de cologne 


and bath oil are redesigned. Each comes in a variety of odors. 
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CORODAY | 


new yore 


JACQUELINE COCHRAN COSMETICS: “Get acquainted” CORDAY: New round gray boxes, with a design which repro- 
sizes of the treatment items in this line are introduced. The duces the firm’s floral periume bottle. are used for the five 
smaller size is packaged in the familiar compact, square jar. floral dusting powders. A colored edge identifies each odor. 








THE ARMAND CO.: This firm’s Zest after shave lotion ap- COTY: Magnet Red Pochette is a zipper purse in red moire, 
pears in a modernistic Carr-Lowrey bottle with black cap. Black, containing a compact, rouge. lipstick and sachet. Rouge and 


red and white are used on the label banding the container. lipstick are in Magnet Red shade; L’Aimant scents the sachet. | 
| 


DAGGETT & RAMSDELL: Pastel caps and labels lend a Vic- GABILLA, INC.: Six floral colognes, with a different color 
torian air to Motto Kit. It holds five complexion aids, cleansing cap and label for each odor, are offered by this house. For 


cream, skin lotion, foundation cream. face powder, hand lotion. the boxes. a blue and white paper in quilted effect is used. 





GUERLAIN: This firm offers a smaller size of its toilet 
water. available in seven fragrances. An atomizer top is 


added to the bottle which is the same type as the larger one, 
DORIN: This new Corsachet includes a perfumed corsage and 
a matching sachet, packaged in a beribboned transparent case. 


Five flowers are represented. Distributed by Maurice Levy. 


RICHARD HUDNUT: Gemey perfume appears in a new pack 
age. Pink-colored flowers decorate the transparent cover which 


fits over the cylindrical bottle and into the light blue base. 


HOUBIGANT: The new Parfum Transparence is presented in 
a charming crystal flacon which rests in a white pique-effect 


box fastened with a crystal bar. Two sizes are available. 


|= 
bd 


wi 


eal , 
x 


Me ae 
\S 





SOS Nee Ne Oe, eee eee ae 


re 
on, 


ek 


Salt oe 


— 


Photo courtesy Serrel, Ine 


USE OF FLAVORS 
IN ICE CREAM 


How the important vanilla flavor is ex- 
tracted and how it should be used. . . 
Chocolate, fruit and other flavors and 


their use in ice cream 


by DR. ALEXANDER KATZ 


Florasynth Laboratories Inc., Los Angeles. Calif. 


I\ one of my articles previously published, the 
following statement was made: “As the flavoring 
industry is considered one of the oldest known, it 
must be remembered that up to the middle of the 
19th century flavorings were used exclusively by 
noble classes.” The same thing could be said 
about ice cream. Ice cream as a dessert was used 
in Europe by kings and noble classes, since it was 
produced in the kitchen by cooks instead of in 
plants where it would have been popularized. 

Since ice cream was first produced. flavor has 
played the most important part, for without flavor 
ice cream would be unpalatable. The ingredients 
used were always wholesome and healthful but in 
order to make it pleasing to the palate, the taste 
value of the flavor had to be added. 


VANILLA MOST POPULAR FLAVOR 


Vanilla was, and still is, the most popular taste 
carrier in the ice cream industry. In the inception 
of the ice cream making, the ice cream was flavored 
with chopped vanilla beans. as the art of making 





extract was not known. The cured bean itself was 
cut either with a knife or with scissors, or was 
chopped with an axe, then it was incorporated into 
the mix which was frozen in hand-powered freezers. 

Later on, it was found that fibrous material in 
vanilla beans does not give any taste or aroma. In 
France and in Germany the apothecaries in their 
drug establishments were extracting vanilla beans 
by macerating them with alcohol, thus making 
vanilla tincture which is a predecessor of vanilla 
extract. 

The making of vanilla extract necessitated quite 
a study regarding required alcoholic menstruum. 
At first 95 per cent alcohol was used. This high 
percentage of alcohol extracted the vanillin from 
the vanilla, but destroyed the fine vegetable aro- 
matic principles present in the vanilla beans. Later 
on, a lower percentage of alcohol was used to 
extract the vanilla beans, and it was proved that 
the best results are obtained from an alcoholic 
menstruum of such strength that the finished ex- 
tract will contain 30 per cent to 35 per cent alcohol. 

Years ago when batch freezers were used, each 
batch was flavored separately. With the modern 
instant freezers, the mix is flavored in the tank 
from which it is being pumped, or fed by gravity 
into the freezer. In investigating the best time to 
add flavor to the batches. it was found that the 
vanilla flavor should be added immediately after 
the cooling. It is generally known in the industry 
that flavor should not be added at a temperature 
above 40° Fahrenheit. However. it can be suc- 
cessfully added at a lower temperature. 


VANILLA INTENSIFIES OTHER FLAVOR 


The use of vanilla flavor as a means of inten- 
sifying other flavors is recommended. Vanilla has 
a tendency to smooth the flavor of milk solids in 
ice cream better than any other flavoring material. 
Vanilla blends well even with fruit flavored ice 
cream. Vanilla flavor is particularly recommended 
as a base in chocolate, butterscotch, black walnut. 
and maple flavored ice cream, and in use with 
candy-crunch flavors. 

As vanilla flavor is considered the most impor- 
tant in the ice cream industry, it is desirable to 
Vanilla 
beans originated in Mexico. They were used by 
the Aztecs before the discovery of America, as a 


study this material more extensively. 


flavoring medium, particularly with chocolate and 
even with coffee. Vanilla was brought to Europe 
by the Spaniards in the 17th century. It was 
introduced into England and continental Europe 
as late as the beginning of the 19th century. 

The vanilla plant is known as one of the 6,000 
varieties of orchids. It belongs to the N.O. Orchi- 
daceae family. The bean pods are prepared from 
the unripe fruit of Vanilla Planifolia. As orchids 
are very delicate, the vanilla plant which was first 
transplanted from Mexico to Java did not fruit. 
Consequently the attempts to transplant it at first 
were not successful. Professor Morren of the Bel- 
gium University was the first to produce the fruit 
in quantities by transplantation. His method of 
fertilization was responsible for his success. Around 


the middle of the 19th century, vanilla beans were 
successfully produced in Java. In the beginning 
of the second half of the 19th century vanilla was 
brought to the Reunion Islands and grown there. 
It was also cultivated to some extent in Tahiti and 
Zanzibar. The most important producing center of 
vanilla is Madagascar. 


PRODUCTION OF VANILLA EXTRACT 

Mexican beans still are considered the finest in 
aroma value. However, the so-called Bourbon 
beans which come mostly from Madagascar have 
a stronger flavoring power. The finest flavor can 
be obtained by blending Mexican and Bourbon 
beans. 


In producing vanilla extract by maceration with 


hydro alcoholic menstruum, as was practiced for- 


merly, a long time was required for proper extrac- 
tion. Some extract makers, in order to obtain a 
more uniform product, macerated the beans from 
three to six months. This, however, did not pro- 
duce a uniform extract because, among other 
things. the temperature surrounding the beans in 
menstruum was not constant. At a later date, in 
order to eliminate this variation in the finished 
product, the beans were macerated in hydro alco- 
holic menstruum in cellars in order to mature the 
product in the same manner as wine is matured. 
Occasionally the containers were shaken and after 
a certain period of time the beans were separated 
from the extract. This method, likewise, did not 
adequately exhaust the beans. Later another method 
was introduced which gave quicker extraction and 
better control. This method consisted of placing 
chopped vanilla beans in a churning device simi- 
lar to the one used in the production of butter. 
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Churning the mixture by hand every so often re- 
quired a shorter period of time for producing the 
extract. When motor power was introduced into 
the industry, the churning was done continuously 
for a few days, thus extracting the beans in the 
same way but to a greater extent than by macera- 
tion for many months. 

In a smaller way, percolation was applied in 
making vanilla extract or vanilla tincture. This 
was done by pharmacists; they were packing 
tightly chopped vanilla beans into a_percolator. 
The percolator was usually of a conical shape 
ordinarily used for extracting drugs. For extract- 


ing small amounts, this method proved satisfactory. 


However, when large percolators were built and a 
large amount of beans packed in, the beans usually 
were not packed tightly enough to prevent the 
formation of a channel. When this occurred, only 
part of the vanilla beans were extracted. The alco- 
holic menstruum, finding less resistance in going 
through a channel, got through in the quickest way 
without being dispersed over the beans evenly. 
Vanilla extract made in this way was not of full 
flavoring strength. As machinery and equipment 
were developed these dey ices were perfected to 
extract the beans properly. 


MECHANICAL PERCOLATION 

The first of the mechanical devices used was a 
power-driven churn. While this method is an im- 
provement over percolation and maceration, since 
it combines both methods, it is not the most modern 
means of obtaining complete exhaustion. There is 
no way of controlling the exhaustion with a churn- 
ing device method. 

In the United States since the beginning of this 
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century, the principle of the Hardesty percolator 
has been employed by most manufacturers of 
vanilla extract. This device is somewhat more 
modern. However, in many cases the menstruum 
was overheated and some of the undesirable resins 
which interfered with the taste and quality of the 
finished product were also extracted. 

The best metals for use in making equipment 
for the percolation of vanilla beans are monel. 
stainless steel and tin-lined copper. Glass-lined 
apparatus is also very desirable. 


CLOSED CIRCULATION TYPE APPARATUS 

The most desirable type of apparatus is the 
so-called “closed circulation” type under low tem- 
perature. This apparatus has thermostatic devices 
for proper control. It is equipped with a record- 
ing thermometer to show the temperature during 
the time of extraction. 

With the development of technique and equip- 
ment, it was found that vanilla concentrate could 
be made by a series of re-extractions without 
jeopardizing the quality of the concentrate. Vanilla 
concentrate made with hydro-alcoholic menstruum 
which is reduced in vacuum is not as good in 
aroma as vanilla concentrate made by a series of 
re-extractions. Temperature is not the only factor 
in producing vanilla. A good vacuum reduces the 
temperature, but it exhausts some of the volatile 
flavoring principles found in vanilla. 

Production of the concentrate by a series of 
re-extractions has been found to be one of the best 
methods. In studying the solubility of the flavor- 
ing materials in vanilla, it has been found that up 
to a certain point 30 per cent to 40 per cent alcohol 
can extract more than 10 per cent of vanilla beans. 
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If one pound of vanilla beans is extracted and the 
same menstruum is used for extraction of another 
pound of vanilla beans, this menstruum is getting 
stronger in extracting power and will extract still 
more vanilla beans. This continues up to the point 
where the menstruum is saturated with the vanilla 
bean matter. This will be recognized as the well 
known “counter-current” method extensively used 
in many industries. Naturally the more vanilla 
is extracted, the less alcohol the menstruum will 
contain. A large percentage of the water in vanilla 
will go over into the extract. 


OLEORESIN VANILLA 


The most concentrated vanilla known is oleo- 
resin. In order to have a greater exhaustion and 
extraction of the beans, light volatile solvents are 
used in producing oleoresins. Acetone is the most 
common solvent used in producing oleoresin. It is 
not true, however, that the most complete exhaus- 
tion of the vanilla bean gives a better flavored 
product. Some resinous materials which are ex- 
tracted by acetone will not go into hydro-alcoholic 
menstruum and these resins are not at all desirable 
in pure vanilla, although they do give an increased 
vield to the oleoresin. 

In order to evaporate the traces of acetone in 
oleoresin, exhaustion in vacuum is required. Hav- 
ing a low boiling point, the acetone when evapo- 
rated carries along the typical fine qualities of 
vanilla while the resinous matter and vanillin §re- 
main. Extract prepared from oleoresin is lacking 
in true vanilla flavor although it may answer all 
the specifications prescribed for pure vanilla. It is 
true that vanilla oleoresin which is made by reduc- 
tion in vacuum loses some of its flavoring qualities 
and, as claimed by the Food and Drug Adminis- 
tration, it differs in quality from vanilla extract 
made by percolation. When the product is con- 
densed in vacuum, no matter how good the con- 
densation might be. it will lose highly volatile 
properties by exhaustion. 


USE TODAY THE FLAVOR OF TOMORROW 

Vanilla concentrate is a coming product to be 
used in large industrial ice cream plants. Economy 
must be considered in the production of ice cream. 
While single strength vanilla gives very good results 
in flavoring ice cream, the “flavor of tomorrow” 
should not be overlooked. By using vanilla con- 
centrate in large enough batches. the manufacturer 
will directly afford himself the economy acquired 
by saving on alcohol as concentrated vanilla 
contains the same amount of alcohol as_ single 
strength vanilla. 

It is a coming thing to see concentrate used in 
large quantities. The concentrate is economical not 
only from the standpoint of saving on alcohol but 
also from the standpoint of transportation and. 
what is more important, from the standpoint of the 
use of scientific control of extractions where every 
volatile, important ingredient of the vanilla bean. 
is properly preserved. 

Some of the larger plants in using the concen- 
trates are diluting the material to the point most 
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practical for their use. either with simple syrup or 
with the ice cream mix itself. Once vanilla is ex- 
tracted, it will cut freely with the ingredients used 
in making ice cream. 

It is very important to use a variety of flavors 
in the ice cream industry. Next to vanilla, choco- 
late is the succeeding flavor in line of importance. 
The best chocolate flavor is obtained by adding 
vanilla to the mix before the chocolate is added. 

After chocolate. strawberry comes next in the 
line of flavoring importance. In the case of berry 
flavors such as strawberry, raspberry. blackberry. 
and loganberry. it is advisable to use in addition 
to the fruit itself. genuine fruit concentrates. A 
small amount of the fruit concentrate—about two 
ounces to a 10-gallon mix—brings out the fruit 
flavor to the fullest extent. 

True fruit concentrates are prepared from thei: 
corresponding fruits by concentration in specially 
built vacuum apparatus, by precipitation of pectins. 
and in some cases by elimination of sugars. With 
the new Food, Drug, and Cosmetic law. the genuine 
concentrate should contain not less than 25 pounds 
of fruit to the gallon. In most cases the finished 
concentrate contains more fruit than this required 
minimum. 


FRUITS ARTIFICIALLY FLAVORED 

Regarding the use of ice cream containing fruits 
artificially flavored and preserved, on March 1. 
1940, a bulletin was released by the Flavoring Ex- 
tract Manufacturers Association. which indicates 
the attitude of the Food and Drug Administration 
towards fruits containing artificial flavor. color. 
and preservatives. While they are used in the ice 
cream industry at the present time, they are exempt 
from requirements of labeling, pending formation 
of definitions and standards. It was decided to 
allow the use of such fruits containing small 
amounts of artificial flavoring and coloring or 
preservatives without declaring this on the label of 
the finished ice cream. This position is taken on 
the theory that fruits containing artificial coloring. 
flavoring, and preservatives do not contain amounts 
to the extent that the ice cream should be called 
artificially colored. flavored, and preserved. 

In regard to the time for the addition of fruit 
flavors such as strawberry, raspberry, and other 
berry flavors to the mix, these flavors should be 
added at the freezer. 


USE OF BUTTERSCOTCH FLAVOR 

Another popular flavor used in ice cream is but 
terscotch. If properly prepared from ingredient- 
that are indispensable in the product, a delicious 
butterscotch flavor can be produced that greatly 
helps in the sale of ice cream. A small amount of 
butterscotch flavor in chocolate ice cream improves 
the flavor of the chocolate to a great extent. 

English toffee flavor ‘has also become a very 
popular flavor in recent years. A fine toffee flavor 
has a nice taste combining butterscotch, walnut, and 
traces of rum. 

Other popular flavors are walnut and maplenut 
These are synthetic flavors which are built on vege- 
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table origin. In other words, vegetable extractions 
are intensified with a small amount of synthetic 
materials and they are to be labeled “imitation.” 

One of the best flavors for producing a delicious 
ice cream or sherbet is grenadine. This flavor is 
used a great deal in continental Europe. Grenadine 
is based on extractions from pomegranates slightly 
reinforced with synthetic materials and essential 
oils. It will make a delicious catering frozen 
dessert and it should not be overlooked. This flavor 
blends well with any fruit flavor as well as with 
vanilla. 


CITRUS FLAVORINGS 

Citrus flavorings are used mostly in sherbets. To 
obtain proper results from citrus flavor, it is neces- 
sary to utilize not only the juice of the fruit but 
also the flavor obtained from the peel. Such flavors 
are produced even in concentrated form by con- 
densing the fruit juice and by emulsifying the oils 
derived from the peel. They should be combined 
together in vegetable gum media. These gum media 
will act as stabilizers in the finished product. In 
some cases, in order to obtain greater yield and to 
have a stronger intensification of flavor, a larger 
amount of essential oils is added to the fruit base. 
In citrus flavor, the addition of a concentrated oil is 
more desired, as it makes the product more stable. 
while the addition of plain citrus oil might render 
the product rancid on standing. 

The same flavors are also suitable for water ices. 
Terpeneless citrus isolates are also used to a great 
extent. These are alcoholic extractions of oils, made 
by a process whereby the flavorless hydrocarbons 
are removed. 

The best citrus oils for making either emulsions. 
concentrates, or isolates are California lemon and 
orange oil. These oils have a finer aroma and taste 
than essential oils derived from fruit of other 
regions. Some of the Italian oils are used for 
strength; however, they are lacking in trueness of 
the fruit effect that California oils give. Domini- 
can is the best lime oil; however, some Mexican 
lime is being used with success. 


Vanilla Bean Situation 
BY RUFINO CAGIGAL., JR. 


Aprit proved to be one of the slowest months 
for some time in the vanilla bean market, as com- 
pared with the activity of the market during the 
last few years. Still, prices continue higher than 
they have been for some time. Very few offers are 
being made from the primary markets, and those 
have shown to be very conservative and always at 
higher prices. 

Substantial shipments from the producing Bour- 
bon Islands are now arriving, but of those ship- 
ments very few beans are offered for spot consump- 
tion. Despite the lull in the market, it is believed 
that prices will keep advancing gradually as the 
season comes to an end; and little or nothing can 
be said of the effect that the new crop might have 
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on the market later, as it is still too far ahead and 
no accurate information has been received from 
the producing countries. It is estimated that besides 
the Bourbon vanilla already contracted for, later 
in the season there will be a further demand. This 
fact alone is powerful enough to anticipate higher 
prices in the future. 

The Mexican crop is pretty well sold out. and a 
very small demand will be sufficient to deplete the 
present stocks, since we must take into consideration 
that as early as it is only about 20 per cent of the 
Mexican whole bean output remains unsold and 
about 10 per cent of the Mexican cut crop is avail- 
able. It will be about a year before the next crop 
of whole beans will be ready and it is believed 
there are insufficient stocks to cover a minimum 
demand for this period, in spite of the fact that 
large stocks must be delivered from this year’s crop. 

In a few words. we can analyze the whole situa- 
tion as one of the most acute conditions we have 
had in the vanilla bean business for many years. 


Determination of Coumarin 


1\ the Journal of the Association of Official Agri- 
cultural Chemists John B. Wilson points out that 


the condensation of coumarin—p-nitraniline—has 
been shown to be applicable to imitation vanilla 
when clarified with lead acetate solutions, thus 
forming the basis of a quick method for the deter- 
mination of coumarin in imitation vanilla. 

True vanilla extracts have been shown to contain 
a substance, not vanillin, that yields color with 
the reagent, so that in the case of true vanilla. the 
test should be applied to a distillate as recom- 
mended by Duncan and Dustman before it may be 
concluded that this ingredient has been added to 
the vanilla—Flavours. 
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Highlights of Coming Convention 
” 
S ome of the highlights of one of the most inter- 


esting and instructive business programs that the 
Flavoring Extract Manufacturers Assn. has ever 
been able to offer are given by E. Leidy Brend- 
program has been devel- 
oped particularly around present problems in meet- 
ing requirements of food, drug and cosmetic legis- 
lation. 


linger, secretary. The 


Ole Salthe will be present to again answer ques- 
tions. These questions should be submitted before 
the meeting. 

Howard A. Trumbull, who has been studying 
container requirements and who has appeared with 
the officers of the association before the F.D.A. on 
bottle matters. will endeavor to make the glass 
bottle situation understandable and clear in every 
way possible. 

Dr. Arthur E. Paul of the Food and Drug Ad- 
ministration will be one of the principal speakers. 

Dr. J. W. Sale of the Department of Agriculture 
His talk at the 
1939 meeting was an outstanding feature of the 
convention. 


will again address the convention. 


It is planned also to have a representative of 
the Federal Trade Commission to speak on the 
relationship between that body and the makers of 
flavoring extracts. etc. 

The convention will be held June 24. 25 and 26 


in the Hotel Drake, Chicago. III. 


Beach Outlines Meeting Plans 


I\ the absence of hard-working President Dr. 
Clarke E. Davis who has been on an extensive trip 
throughout the South and has also been in Mexico 
City gathering material in his survey of the indus- 
try which should be of special interest at the com 
ing convention, his assistant, Vice-President John 
Beach, has been carrying on. 


When interviewed about the coming convention 
Mr. Beach said: “This year’s convention will be 
of considerable value to the mid-west members 
since it affords the industry an opportunity to have 
their flavoring problems and labelings answered 
by two of the foremost men connected with the 
Department of Agriculture; namely, Dr. J. W. 
Sale and Ole Salthe, consultant to the Food and 
Drug Administration. 
tions asked by our membership will be answered 
by Dr. J. W. Sale and Ole Salthe from the floor. 


You should immediately send your questions with 


(lt an open meeting ques- 


all the information that you can give us to E. L. 
Brendlinger of The Dill Co., Norristown, Pa., so 
that he can gather all the questions and put them 
in proper form and there will not be too much 
time wasted in similar questions being asked. 
“Considerable from the 
been shown. and the convention committee under 
the chairmanship of Walter H. Jelly has been han- 
dled very satisfactorily. Arthur C. Drury, chairman 


interest mid-west has 


of the entertainment committee, has promised us 
a full schedule and one that should be acceptable 
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to all. Joseph A. Gauer of Fritzsche Brothers, 
chairman of the business end of the program, has 
already formulated his program. It is an outstand- 
ing one and should be of interest to all members. 
“Shortly after May 3, when the Executive Com- 
mittee meets in Chicago, you will be advised of the 
Dr. Clarke E. 


to his office soon and I am sure he 


entire program. Davis will return 
will have 
plenty wires out advising you of all of the details 


relative to the convention.” 


News Notes 
Hi FINO CAGIGAL, JR.. of the M. Cortizas Ge. 


Philadelphia, Pa., has returned from a survey trip 
to the Mexican vanilla land. He spent two weeks 
visiting plantations and curers and inspected cur- 
ing plants of the company’s suppliers. Mr. Cagigal 
found the plantations are in excellent condition and 
if the weather continues favorably the crop next 
vear will be as large as the present crop. He re- 
ports that a few curers still hold some beans but 
these holdings are not a market factor. Prices paid 
in Mexico have been the highest on record (Mexi- 
can currency) and cost of production is higher 
than ever. Curers anticipate for next year higher 
taxes, as well as higher labor cost. The crop in 
the process of being finished is of very high qual- 
ity. but could have been unexcelled if time had 
been allowed for the green beans to ripen on the 
The yield of the crop is about 400,000 
pounds, but of this only one-third have been left 


vines. 


whole, making the biggest output of Mexican cuts 
since the beginning of the century. 


A new flavor, Burgundy cherry, is being pro- 
moted by the J. Hungerford Smith Co., Rochester. 
N. Y.. makers of soda water flavors. 

Herman T. Smith, who has been prominently 
connected with Negro newspapers, has been ap- 
pointed by the Pepsi-Cola Co., Long Island City, 
N. Y., to plan and perform sales promotion activi- 
ties for Pepsi-Cola in the Negro market on a 
national scale. 


Brig. Gen. Walter A. DeLamater, formerly head 
of the Civil Works Administration in New York. 
\. Y.. has been elected president of the American 
Beverage Corp., Brooklyn, N. Y. The corporation 
is a consolidation of a number of carbonated bev- 
erage manufacturing companies. 


Dr. Clarke E. Davis, president of the F. E. M. A., 
has returned from an extended trip by automobile 
through the South and Mexico. 


House bill 912 introduced in the Rhode Island 
legislature imposes a tax of 5 cents per gallon on 
ethyl alcohol to be used for non-beverage purposes. 

Research in the manufacture of flavors from 
strawberries, cherries and raspberries is under way 
at the state experiment station, Geneva, N. Y. 
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Important F. BD. A. Rulings 
RUuLINGs and interpretations released by the 


Food and Drug Administration during the past sev- 
eral months have been assembled by John S. Hall. 
executive secretary and counsel for the Flavoring 
Extract Manufacturers Assn., and sent to members. 
(Among them were the following of particular inter- 
est to flavor makers and users: 


USE OF THE WORD “PURE” ON FOOD LABELS 


The somewhat overworked word “pure” unquestion- 
ably has several different connotations, which would 
make a restricted specific definition rather difficult to 
formulate. For example, the word “pure” on a food 
product might be interpreted by a consumer as assur 
ance that the article is free from impurities such as 
deleterious ingredients or ingredients unfit for food for 
other reasons and, on the other hand, might be inter 
preted in the sense it is often used as implying the 
article conforms to some standard of identity. Since 
the law contemplates that foods be free from unwhole- 
some or deleterious impurities and that foods for which 
standards have been promulgated conform to those 
standards, the word “pure” is unnecessary in labeling 
and perhaps the simplest thing is not to be concerned 
about defining it but avoid its use on labeling where 
any question as to its interpretation exists. 


MEANING OF TRUE FRUIT FLAVOR 


Flavors made from the oil of orange, lime, or lemon 
are not and never have been considered as “true fruit 
flavors,” since this term is properly applicable to a 
flavoring concentrate prepared from whole fruit or fruit 
juice. However, flavors made from oils of orange. 
lime, or lemon are not artificial flavors. 


EXCEPTION TO LEMON EMULSION FLAVORING 


Correspondent asks whether the labeling of a lemon 
pie or cake flavored with a “Lemon Emulsion” consist- 
ing of oil of lemon, vegetable gums, fruit pectin, glycer- 
in, lemon juice. and water need declare all the ingre- 
dients of the flavor. 

In our opinion, it would meet the requirements of 
section 403 (i) (2) of the new Act if the flavoring mix- 
ture mentioned above is referred to in the labeling 
merely as “flavoring” or “flavor,” as this term is under- 
stood to include the ingredients ordinarily used as vehi- 
cles or emulsions. However, if some unusual solvent 
or vehicle is used in the flavoring. it would be neces- 
sary, in our opinion, to indicate its presence on the 
label of the pie or cake, in addition to the declaration 


of flavor. 


ISOPROPYL ALCOHOL IN COAL TAR COLOR 


Regarding an application for certification of a liquid 
food coloring mixture. in which isopropyl alcohol has 
been used as an ingredient, to the extent of about 3.5 
per cent: While the pharmacological investigations 
have not yet definitely established the toxicity of iso- 
propyl alcohol, it is felt that its properties are not suf 
ficiently well known to permit our regarding it as suit- 
able for use in colors which are to be certified. 


NO LABELING FOR UNWRAPPED BREAD 

With reference to unwrapped pies and cakes, it is 
not held that the Act requires products not normally 
sold in wrappers or containers to be so enclosed. Un- 
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wrapped pies and cakes will not be held as requiring 
the name and address of the manufacturer or distribu- 
tor, the net weight, or the ingredients of the article. Ii 
wrapped, the label statements prescribed by the Act 
are required. This is also true where, as in the case of 
a loaf of bread, a paster label or sticker is applied to 
the loaf. even though the loaf is otherwise unwrapped. 
If the manufacturer or distributor applies any kind of 


a label. it is obvious that the label must contain the 


*% 


required information. 


ARTIFICIALLY FLAVORED FOOD 


* * We advised you in part that if the flavoring 
of an imitation grape soda is, in whole or in part, syn- 
thetic, the word “Flavoring” should be changed to 
“Artificial Flavoring” or “Artificial Flavor” or each 
constituent of such flavor should be named on the labei 
as provided in section 403 (k) of the Aet. 

Further consideration of this section of the * 

Act has led to the conclusion that a correct interpreta- 
tion of the language “unless it bears labeling stating 
that fact” will make it mandatory that the presence of 
the artificial grape flavor in your product be declared 
by the words “Artificial Flavoring” or “Artificial Fla- 
vor” without the option of declaring each constituent 
of the flavor in lieu of the above declaration. There 
is. of course, no objection to stating each constituent 
of such flavor in addition to the legend “Artificial 
Flavoring” or “Artificial Flavor.” 


FIXATIVES ADDED TO PURE FRUIT FLAVORS 
Inquiry concerns the question of the addition of 1/10 
of one per cent of “fixatives” to pure fruit flavors. 
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Numerous expressions of concern from fruit growers 
and packers have reached us regarding the effect on 
the industry if fruit flavor manufacturers are not per- 
mitted to add this small quantity of the so-called 
“fixatives” to true fruit flavors without labeling the 
resulting products as imitations. 

The fixative referred to unquestionably is one o1 
more of the synthetic chemical flavoring materials 
quite often used, and quite properly when announced 
on the label. in place of actual fruit to impart an 
artificial fruit flavor. It seems clear that the berry 
growers and packers have not been fully advised by 
flavor manufacturers in regard to the actual nature 
and significance of these fixatives. As a matter of 
fact, the flavoring strength of these artificial fixatives 
or artificial “fixative flavors” is enormously greatet 
than the flavoring strength of an equal quantity of 
flavor derived from fruit, and their addition greatly 
reduces the cost of manufacture. With these facts 
made clear, it would be apparent to fruit growers that 
what really happens when a fixative is added in an 
amount even as small as 1/10 of one per cent is that it 
merely substitutes for a much larger quantity of actual 
fruit which otherwise would have been purchased and 
made into true fruit flavor. From this 1/10 of one per 
cent of artificial fixative it is. of course. only a few 
more steps to the complete substitution of artificial 
flavors, if the artificial were to be permitted to mas- 
querade as the genuine. as would be the case. of 
course, if the inclusion of the fixative without prope 
label disclosure could and would be permitted. 


USE OF CAFFEINE IN BEVERAGES 

Correspondent indicates purpose to manufacture a 
flavor for making a “cola” beverage. 

This Administration has announced no “tolerance” 
for the amount of caffeine that may be added to such 
a product. We have consistently discouraged the ad- 
dition of caffeine in any amounts to soft drinks which 
may be. and of course often are. consumed by young 
children. Parents may not always desire them to 
consume caffeine-containing preparations. Whether o1 
not caffeine is present in a soft drink in an amount 
which may constitute a deleterious ingredient which 
may render the article injurious is a question of fact 


in each case. 


CHOCOLATE FLAVORED WITH VANILLIN 


x * * 


your committee visited the Administration and 
presented facts and arguments in support of your re- 
quest that the Administration reconsider its ruling 
that. when added to chocolate. vanillin must be de- 
clared on the label as artificial flavor. You pointed 
out that vanillin is not added to chocolate for the pur- 
pose of developing a flavor simulating that of vanillin 
but has an effect more like that of salt when added to 
foods. You feel that it alters and accentuates the 
flavor of chocolate or in other words removes the flat- 
ness of chocolate containing no vanillin. You pointed 
out that it would net be practicable to add vanillin in 
an amount sufficient to simulate the flavor of vanilla 
since before that stage was reached the product would 
have a bitter taste. 

We have given very thorough consideration to the 
committee’s representations. It is my understanding 
there is no contention on your part that vanillin is not 
an artificial flavoring but your point is that it does not 
produce a flavor suggestive of any particular well de- 
fined thing like vanilla, for example. It does seem 
clear. however. that you are in agreement that the ad- 
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dition of vanillin to chocolate alters its flavor or taste 
characteristics. The conclusion seems inescapable to 
us, therefore, that it is a flavoring, and since it is arti- 
ficial the language of section 403 (k), in our opinion, 
requires that fact to be made known on the label. 
So approved. 


FULL STRENGTH LABELING MISLEADING 


Since all flavoring extracts and their imitations must 
be “full strength” or be classed as adulterated, the 
use of the expression “full strength” may be mislead- 
ing because it may convey an impression that your 
flavors are outstanding in this particular. It would 
be preferable not to use the expression. 


EXEMPTION FROM INGREDIENT LISTING 


Correspondent asks whether the exception with re- 
spect to listing of ingredients on lemon, orange. and 
vanilla extracts would apply to lemon, orange. and 
vanilla flavors containing the required flavoring ingre- 
dients under the old standards but having a non-alco- 
holic base. 

The Secretarial exemption which you have in mind 

specifically refers to “lemon extract; orange 
extract; vanilla extract.” with no mention of non- 
alcoholic flavors. It is our conclusion that the tempo- 
rary exemption from listing ingredients does not extend 
to the corresponding non-alcoholic standard flavors: 
consequently labels for non-alcoholic lemon, orange. 
vanilla, and other flavors should declare the ingredi- 
ents in accordance with section 403 (i) (2). 


DECLARATION OF VANILLIN IN FLAVORS 


Flavors containing vanillin or ethyl vanillin, which 
are not imitations, should be labeled to show that they 
contain vanillin or ethyl vanillin. as the case may be. 
and to show that the vanillin or ethyl vanillin is arti- 
ficial. 

In the case of imitation vanilla flavor containing 
vanillin or ethyl vanillin it will suffice. in our opinion. 
to declare the presence of vanillin or ethyl vanillin. as 
the case may be, without indicating that the vanillin 
or ethyl vanillin is artificial. We believe that the name 
“[mitation Vanilla Flavor” sufficiently indicates that 
the vanillin or ethyl vanillin is artificial. 


ICE CREAM FLAVORED WITH VANILLIN 


Speaking solely from the standpoint of labeling prin- 
ciples applicable to foods in general, it would appear 
inappropriate to designate ice cream flavored solely 
with synthetic vanillin as “Vanilla lee Cream. Arti- 
ficially Flavored.” Certainly there is a possible ambigu- 
ity about this designation which is not involved in the 
other name * * * “Ice Cream Flavored with Vanillin. 
an Artificial Vanilla Flavor.” and we would therefore 
be inclined to suggest the second form of labeling. 
However, in view of the fact that a standard of identity 
for ice cream under the * * * Act is slated for early 
consideration during which the whole question of the 
“common or usual name” of ice cream of various 
types and flavors will no:doubt be thoroughly dis- 
cussed, we do not intend for the time being to institute 
action against packaged ice cream in interstate com- 
merce flavored with vanillin bearing the labeling “Van- 
illa Ice Cream, Artificially Flavored.” It is. of course. 
definitely required under section 403 (k) of the Act 
that artificial flavor be declared. 
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EDITORIALS 


BREAKING DOWN FENCES BETWEEN STATES 
AS STUDENTS of history know the removal of 
barriers to the free flow of commerce between the 
states was a dominating motive for ihe adoption 
of the federal constitution. The constitution created 
the greatest free trading area in the world and it 
was that which made possible the rapid develop 
ment of the country. Now—under the same con- 
stitution—the states are reverting to the practice of 
again building up trade barriers. doing exactly 
what the constitution was intended to prevent. 

\s they affect our industries these trade barriers 
take the following forms chiefly: registration fees 
on products and agents from another state, license 
and inspection fees on products produced in an- 
other state, special licenses on manufactured prod- 
ucts from other states and port of entry fees. Of 
the 48 states. 13 have four kinds of trade restrictive 
laws: 21 have three kinds of such laws: 9 have two 
kinds; and 5 have one kind. 

That these trade barriers seriously threaten the 
prosperity of the country is becoming increasingly 
evident. Such associations as the New York Board 
of Trade, the Association of American Soap and 
Glycerine Producers and especially the Flavoring 
Extract Manufacturers Association have done use- 
ful work in focusing attention on this growing 
menace to business. A few hardy manufacturers 
who sought relief in the courts found little. In fact. 
on the contrary, some decisions of the United 
States Supreme Court involving the problem 
caused much dismay. 

When it became evident that no substantial relief 
was to be found in this way. two newspaper chains, 
viewing the problem in its broader implications. 
turned the searchlight of publicity on the whole 
anomalous situation. As a result the Council of 
State Governments. headed by Gov. Robert Cochran 
of Nebraska, met and the various governors pledged 
themselves to work towards the elimination of the 
mass of discriminatory registration and license fees 
and taxes and to harmonize if not eliminate the 
conflicting food grading. labeling and packaging 
laws. 

At best, this procedure is tedious and by no 
means certain. But since. in its final analysis, the 
law is not what the constitution or statute may 
state but what the judge or judges say it is. this is 
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probably the only feasible means by which the 
situation may be alleviated. 

The situation in its final analysis is really the 
old controversy between the national welfare and 
states rights. One line of cases holds that a state 
may not burden interstate commerce. Another line 
of authorities takes the position that the police 
power of the states is seemingly unlimited; and 
therefore under it. as in the so-called liquor cases. 
a state may burden interstate commerce. Both 
theories are well reasoned: but the fundamental 
difference between the two cannot be reconciled. 
Enlightened opinion appears to indicate that in- 
creased limitations on the police power of the 
states is desirable. That is fortunate; for if it 
grows it is possible that eventually in an appro- 
priate case a John Marshall decision that will cut 
through the Gordian knot of adjudicated cases on 
both theories may be forthcoming. Such a decision 
would at once clear the way for manufacturers 
who constitute the very backbone of our industria! 
structure to bring renewed prosperity to the coun- 
try and to the very states that are at present im- 
peding it. 


THE DIRECTOR SPEAhS 
AT DIRECTORS’ meetings and elsewhere in busi- 
ness one frequently encounters an individual who 
is able to tell exactly what should be done. Afte: 
delivering his dictum, he beams with an air of 
smug self-satisfaction, as though he had_ finally 
settled the whole matter. Such men, and there are 
many. overlook one important fact: For every ten 
men who can say what should be done there is on 
ai average just about one with the seasoned ex- 
perience. the requisite skill in handling men and 
the practical ability to do it. 


PHARMACISTS IN COSMETIC PLANTS 
WHY SHOULD any state require that a registered 
pharmacist be employed to supervise the manufac- 
ture of toilet articles or cosmetics? And why any- 
way should the manufacture of either be under the 
jurisdiction of a state board of pharmacy? Those 
who doubt such requirements are referred to Sec. 
239b Pharmacy Law of Maryland and Sec. 1 Chap- 
ter 414 Virginia Acts of Assembly 1938. There is 


evidence that the movement is growing. 
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New Products and Processes 


Fired-in Color Labels on Glass 
\  decalecomania printed — with 
mineral pigments that may be fired 
into class containers is offered by the 
Universal Ceramics Corp. 
The purpose of the process is to 
afford 


and cosmetics as well as others a 


manufacturers of perfumes 
multi-color process capable of fine 
lithographic reproductions that may 
be incapable of reproduction by 
screen processes. To be 
itself 
reasonable 


present 
economic the decalcomania 
must be purchased in 
volume just as in the case of any 
other lithographic subject. 

According to the makers the decal- 
comania can be applied in the glass 
plant and fired in either a muffle type 
or an open flame lehr. Satisfactory 
commercial production can be ob- 
tained it is stated. 

The process it is pointed out may 
be used as a labeling device or as a 
medium for putting decoration in 
glass. Further information will be 


furnished on request. 


Filling to predetermined level 

Unavoidable variations in volume 
capacity of small size jars frequently 
cause serious difficulties because of 
overfilling or underfilling, when us- 
ing automatic filling machines for 
free-flowing products, for propri- 
etary, cosmetic, food and other prod- 
ucts put up in jars, cans or other 
containers. 

While an underfilled jar may con- 
tain full measure, it makes a_ bad 


impression on the purchaser. Over- 


New machine fills to predetermined level 


64 May, 1940 


filling causes the extra expense of 
cleaning spilled material from mov- 
ing belts, jars and caps in addition 
to the cost of replacing discolored 
labels and refinishing jars by hand. 

All these difficulties have been 
overcome by the new high-speed 
Food Machinery Corp. special filler 
which has a type of control never be- 
fore used, according to the makers. 
The control does not release a given 
volume like other fillers but cuts off 
flow of material at a predetermined 
level. That is, it fills all containers 
to the same predetermined height 
regardless of small variations in the 
capacity of containers. 

The filler not only fills all con- 
tainers to the same level, it is pointed 
out, but the filling nozzle is posi- 
tioned in the center of the jar so that 
cach jar is finished with an attractive, 
full “crowned” appearance. 

Twin tubes project down to the 
jar from the rotary valve. Material 
flows into the jar through one of 
these tubes and continues to flow 
until it reaches the level of the second 
tube which is an air intake tube lead- 
ing to the reservoir chamber. The 
instant the air tube is closed by the 
material the flow stops, it is stated. 
without a single extra drop releasing 
into the jar. 


Vest pocket profit meter 

As an aid in stabilizing prices and 
combating price-cutting, the new 
vest-pocket Profit-o-meter, designed 
and copyrighted by The Eddy- 
Rucker-Nickels Co... marketing and 
sales counsel, has just been released. 

The device shows at a glance, with- 
out computation, the added dollar 
to offset a 
given price-cut and maintain dollar 


or unit sales necessary 
profits. Inasmuch as sales increases 
required vary, both with the amount 
of the price-cut’ and the original 
eross profit margin, the device is de- 
signed to show instantly the effect of 
It re- 
veals, for instance, that a_price-cut 
of 


both variables in one figure. 


4 per cent on a gross margin 


‘ 
221% per cent requires a 39 per 


cent increase in dollar sales simply 
to offset the price-cut. 

Some firms are utilizing the device 
for the training of salesmen. branch 
office and store managers; others are 
distributing them to customers in an 


effort to combat unsound 


slashing. 


pt ice 


The device is pocket-size, printed 
in two colors and imprinted with the 
name of the sponsoring firm. Sample 
Profit-o-meters are sold for 50 cents. 


High temperature swing joint 
The new Chicksan high tempera- 
ture swing joint is designed for oper- 
ation at working pressures to 500 Ibs. 
at temperatures up to 700 degrees F., 
according to the Chicksan Tool Co. 


Care has been taken, the makers 


New swing joint for two planes 


point out, to provide for unobstructed 
flow through all bends and increased 
diameters are provided at the elbows 
to assure maximum flow with mini- 
mum pressure drop. There are no 
packing glands or stuffing boxes to 
repack nor bolts or nuts to keep 
tight. The type illustrated is for ap- 
where rotation in two 

Further details 
may be had for the asking. 


plications 
planes is required. 


New emulsifying agents 


A new series of water-soluble. 


water-dispersible vinyl resins, the 
polyvinyl have 
promising possibilities in soap and 
cosmetics, an announcement from 
FE. I. du Pont de Nemours & Co. re- 


ports. The new 


alcohols. indicated 


materials are now 
out of the laboratory development 
stage and are commercially available. 
The polyvinyl alcohols are versa- 
tile and powerful emulsifying and 
extending agents. They are described 
as neutral and non-corrosive, with 
excellent thickening properties. 
Among the preparations in which 
the aleohols may be used are facial 
masks, brushless shaving creams. 
beard-setting compounds for use with 
electric razors, cleansing and various 
other cosmetic creams. Polyvinyl al- 
cohols are white to creamy white 
powders, odorless and tasteless. They 
are unaffected by oils, greases, fats, 
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hydrocarbons and most of the ordi- 
nary organic solvents. Further infor- 
mation may be had upon request. 


New type Ertel mixer 

The new Ertel swivel type mixer 
is constructed in such manner that 
the shaft can be adjusted separately 


and the motor sepa- 
rately to any angle de- 
sired. This, it is stated, 
is an improvement 
over the other known 
mixers because the 
mixer motor can be 

adjusted to the proper 

angle while the motor 
is running without the danger of the 
motor slipping and allowing the pro- 
peller shaft to hit up against the side 
of the tank on to which the mixer is 
clamped, thereby damaging the tank 
or mixer shaft, or both. 

The construction, it is added, is of 
the usual sturdy Ertel design and the 
adjustment needs no skilled labor. 
Patents have been applied for for the 
new features of this unit. Further 
details may be obtained from the 
Ertel Engineering Co., 44 Mill St., 
Kingston, N. Y. 


Scale to insure accurate weights 

A reasonably priced accurate lab- 
oratory scale which does not require 
weights, known as the new Ohaus 
triple beam balance, is offered by 
the R. F. Revson Co., 91 Seventh 
Ave., New York, N. Y. Amounts up 
to 610 grams, it is pointed out, may 
be weighed to an accuracy of 1/10 
gram by means of adjustable riders 
which are on the triple beam. If 
two additional | kilo weights are 
ordered then it is stated the capacity 
of the scale is raised to 2610 grams, 
well over 5 lbs., for the same degree 
of accuracy. 

The scale should be of consider- 
able use to smaller manufacturers 
who want to be sure that no short 
weight package is sent out. The 
method of doing this is relatively 
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simple! The average weight of the 
containers to be filled is obtained 
by weighing ten or more and then 
taking the average. To this is added 
the required weight of the contents 
of the package. If an allowance is 
made of 2 to 5 grams and added to 
this sum, a figure will be obtained 
which should prove _ satisfactory. 
Such weight is set then on the beams 


of the balance and the packages are 


and 


\ = 
Catalogs 


Bottling Engineer Handbook, an il- 
lustrated index of the numerous ma- 
chines manufactured by the LU. S. 
Bottlers Machinery Co. for the pack- 
aging of liquid, semi-liquid and 
semi-solid products in glass, tin and 
other types of containers, has been 
issued by the company. The 196- 
page handbook contains a consider- 
able amount of useful data for com- 
parative purposes as well as much 
practical information of interest to 
the production engineer in the toilet 
preparations, flavoring extract and 
soap industries. Among the classi- 
fications covered are: cleaning, fill- 
ing, capping and corking, conveying. 
filtering, pumping, storage and mix- 
Useful 


engineering data is included in a 


ing and labeling equipment. 
16-page chapter. A copy will be sent 
on application. 


Prices of essential oils and aromatic 
chemicals with few exceptions are 
again at reasonably normal levels ac- 
cording to the latest issue of the 
wholesale price list of Fritzsche 
Brothers. Inc.. 76 Ninth Ave.. New 
York, N. Y. The company 


customers not to let their raw ma- 


urges 
terial inventories run too low. 


Merch industrial chemicals are 
listed in the latest 32-page price list 
which will be sent to anyone on re- 


quest by Merck & Co., Rahway, N. J. 


W. J. Bush & Co., Inc. 1940 list of 
essential oils, oleo resins, perfumers’ 
tinctures, liquid absolutes, aromatic 
chemicals, isolates. flower oils, dis- 
tinctive blends, compounds, concen- 
trated fruit juices, pasteurized fruit 
juices, citrus products, flavors in- 
cluding imitation and reinforced. 
non-alcoholic flavors, sugar colorings 
and harmless food colors has been 
distributed. Latest prices are given. 
Copies may be had by writing to 


placed individually on the pan. Pack- 
ages which come within the required 
weight throw the beam to the up 
position. Those that do not can be 
put aside and examined at leisure 
or additional amounts may be placed 
in them. 

Small 


Revson Co. points out, will find the 


manufacturers. the R. F. 


scale a great help in securing uni- 


formity in their package contents. 


Developments 


W. J. Bush & Co.. Inc.. 9 East 38th 
St.. New York, N. Y. 


Felton aromaties and perfumes are 
adequately described in a new cata- 
log issued by the Felton Chemical 
Co., 603 Johnson Ave.. Brooklyn, 
\. Y. A number of interesting new 
products are listed and described. 
Copies may be had by writing to the 
company at the above address. 


Higher aliphatic eldehydes and 
how they are manufactured is the 
subject of an interesting article in the 
latest issue of the Givaudanian, pub- 
lished by Givaudan-Delawanna, Inc.. 
330, W. 42 St., New York, N. Y. 
Another article of especial interest is 
“Synthetics to the Rescue.” 


Potdevin Machine Co's small glu- 
ing machines which made up the 
major part of the company’s dis- 
play at the recent Packaging Expo- 
sition attracted considerable atten- 
tion. These included a small hand 


label 


gluers and a marginal gluer. 


motor driven 
A set 
of paper bags indicated the wide 


paster, several 


range of bag machinery made by 
the company. Samples showing meth- 
ods of enhancing print jobs were 
also displayed. One was a sheet of 
cellophane laminated to a_ printed 
board and the other was a printed 
board which had been run through 
a combination Potdevin varnishing 
machine and drying oven. 


Display at Packaging Exposition 
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AMONG OUR FRIENDS 


> Col. Marston Taylor Bogert. former 
winner of the Perkin medal and the 
recipient of numerous other honors for 
his researches in chemistry. is to be 
the guest of honor at a dinner to be 
given May 24 by the Chemists’ Club 
of New York, N. Y. 


one of the signers of the papers of in- 


Col. Bogert was 


corporation of the club 42 years ago. 
He will be presented with a scroll as a 
token of his honorary membership. 


> Miss Florence E. Wall. well-known 
consulting chemist and contributor to 
Tue AMERICAN PERFUMER, is to give 
courses related to 
cosmetics and cos- 
metology at Clem- 
son College. South 
Carolina. in addi- 
tion to her regu- 
lar summer pro- 
gram at New York 
University. Both 
colleges will offer 
courses in  Cos- 
metic Hygiene and 
Miss Florence Well the teaching of 

cosmetology. The 
season at Clemson College will be given 
in cooperation with the South Carolina 
State Board of Cosmetology for three 
weeks beginning June 10. The New 
York University courses will be offered 
by the School of Education for three 
weeks beginning July 2. Full informa- 
tion regarding registration. fees. ete.. 
may be obtained from the respective 
institutions. 


> W. D. Jequier, managing director of 
Parfums Weil, Paris, France. who has 
been visiting in the United States. sailed 
for home May 4. 


> W. A. R. Welcke. treasurer and first 
vice - president of Fritzsche Brothers 
Inc.. New York, N. Y.. has returned 


from a vacation trip to Florida. 


> B. E. Levy. chairman of the board of 
Coty, Inc., New York, N. Y.. was the 
guest of his associates at a dinner in 
the Ritz-Carlton Hotel. New York, 
April 7. commemorating the thirtieth 
anniversary of the establishment of the 
Coty business in the U. S. 


> Charles Senior of Florasynth Labora- 
tories, New York, N. Y.. has been on 
a cross country trip which included a 
visit to the Hollywood laboratories and 
offices of the company where he con- 
ferred with Dr, Alexander Katz. 


> Charles Fischbeck. vice-president, P. 
R. Dreyer Inc., New York. N. Y., and 
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head of the Essential Oil Dealers Asso- 
ciation of the U. S. A., has become the 
owner of a new Mercury. Delivery of 
the car being made just prior to a 
planned business trip, Mr. Fischbeck 
took advantage of it, and made the 
visit through New England via car. 


> Fred G. Buehler, vice president of 
Lueders & Co.. New York, 
N. Y., recently returned from a motor 
trip along the Mississippi River with 
his family. 


George 


> Earl Means. the colorful vice presi- 
dent of Bristol-Myers Co., New York. 
N. Y.. contributed an interesting arti- 
cle. “Hitting the Nail on the Head.” in 
the Fair Trade Sales Stimulator, the 
organ of the New York Fair Trade 
Merchandising Associates. 


> Howard S. Neiman, the specialist in 
patent and trade mark law, New York. 
N. Y.. has been enjoying a well-earned 
vacation in Mexico. 


> V. LL. 


sales manager of the Specialties Divi- 


Roberson has been appointed 


sion of the Pennsylvania Refining Co. 
and will be in charge of sales of white 
oil, petrolatum and kindred products. 
Before joining the company he had 
more than ten years of experience in 
marketing these products. 


> John H. Schrieffer, formerly of the 
Varaday organization, has joined the 
sales staff of V. Vivaudou. Inc.. New 


York, N. Y. 
» Louis a 


synth 


Rosett, president of Flora- 
New York. 


N. Y., has been appointed to serve on 


Laboratories. Ine.. 


the committee of 
patents and re- 
search of the Na- 
tional Association 
of Manufacturers. 
Mr. Rosett is also 
chairman of the 
Scientific Re- 
search 
of the Flavoring 
Extract Manufac- 
turers Association 


committee 


y and has been ac- 
Louis Rosett tive in its affairs 


for years. He has also given his sup- 
‘port to other associations in the cos- 
metic and allied industries. As a mem- 
ber of the committee on patents and 
research he will be able to contribute 
much to the effective work of the Na- 
tional Association of Manufacturers. 


>John H. Considine, general sales 


manager of the United Drug Co., Bos- 


ton, Mass., an alumnus of the Buffalo 
School of Pharmacy of the University 
of Buffalo, was the principal speaker 
at the annual banquet of the alumni 
association April 17. His subject was 
“America’s Biggest Selling Job.” 


> Clarence Booth, perfumer for Fritz- 
sche Brothers, Inc., New York, N. Y.. 
has been enjoying a well earned vaca- 
tion in White Sulphur Springs and also 
at his home on Long Island. 


> John Ostrom the newly appointed 
secretary of the Drug, Chemical and 
Allied Trades Section of the New York 
Board of Trade 

brings to his task 

excellent experi- 
ence for the mani- 
fold duties he is 
called upon to ad- 
minister. He was 
from 
University 


graduated 
Yale 
and for the last 
six years has been 
manager of the 
tourist class de- 
partment of the 
Holland-America line. He succeeds 
Ray C. Schlotterer as secretary of the 
section, who resigned April 1 to de- 


John Ostrom 


vote all of his time to his work as sec- 
retary of the Federal Wholesale Drug- 
Offices of both Mr. 
Ostrom and Mr. Schlotterer are at 41 


Park Row, New York, N. Y. 


gists Association. 


>S. H. Ebert of the Interstate Color 
Co.. New York, N. Y., has completely 
recovered from the effects of an auto- 
mobile accident in Washington, D. C.. 
which took place on his return from 
Florida. Mrs. Ebert, who was with him. 
suffered a badly broken nose in addi- 
tion to numerous bruises but is recover- 
ing satisfactorily. 


> Walter S. Nuckols of Swindell Bros.. 
New York, N. Y., was best man at the 
wedding of his Albany. 


N. Y.. April 20. 


brother in 


> Lloyd S. Cummins, who for the past 
seven years represented George Lueders 
& Co. in the southern and middlewest- 
ern states, died suddenly in his home 
at Chattanooga, Tenn., on April 25. 


> Morris Sontag, chairman of the Son- 
tag Drug Stores operating 53 stores in 


Los Angeles, Cal., and its vicinity, an- 
nounces that an expansion program is 
under way which involves the enlarge- 


»ment of many of its present stores and 


the addition of new ones. He also an- 
nounced that Edward Simon, who has 
had 18 years of experience in develop- 
ing the cosmetic, drug and other allied 
departments for Goldblatt Bros. of 
Chicago, has joined the organization. 
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> Dr. Robert L. 
Topics will be awarded the Remington 
medal for 1940 by the New York 
branch of the American Pharmaceuti- 


Swain, editor of Drug 


cal Assn. for notable services to the 
The selection 
was made by all living past presidents. 


profession of pharmacy. 


> H. E. Logan is the newly elected 
treasurer of the Colgate-Palmolive-Peet 
Co., Jersey City, oe 
Adamson who retired. 


succeeding G. F. 


> Frederick J. Lueders, son of George 
Lueders founder of the concern which 
bears his name, is carrying on the tra- 
ditions and_poli- 
cies employed by 
his distinguished 
father as is evi- 
denced by _ the 
latest issue of the 
company’s catalog. 
In it two pages are 
devoted to the his- 
tory of the com- 
The late 
Lueders 


pany. 
George 
over 50 years ago — Frederick J. Lueders 
resided in Grasse. 

United 
States as a representative of one of the 
His first order 
was taken in Barcelona, Spain, Oct. 4, 
1878. On Oct. 10, 1885, he began busi- 
ness for himself in New York at 13 Gold 
St. From there he moved to Pearl St. 
and then to the present location. The 


Several times he visited the 


leading houses there. 


business was an individual enterprise 
for the first nine years. In 1894 he 
formed a partnership and in 1906 a 
corporation was established of which 
he was president until 1931 when he 
became board chairman. 


> John M. Olwyler who has been with 
the Zonite Products Corp., New York. 
N. Y., for a dozen years, has been 
elected president of the company. 


> Frank Trimbach, formerly associated 
with Plough Inc. and Sterling Products 
Inc., New York, N. Y., is now connected 
with the Lynn Baker Co. 


> N. 1. 


strom Co., 


Malmstrom of the N. I. Malm- 
Brooklyn, N. Y., has re- 


turned from a sojourn in Florida. 


> Elliott Roosevelt, son of the Presi- 
dent, has been engaged by the R. L. 
Watkins Co., sponsor of Dr. Lyon’s 
tooth powder, as a commentator on the 
Texas state network. 


> Stanford Bissell, chairman of the in- 
dustrial relations committee of the 
Men’s Board of Trade. New 
York, N. Y.. is engineering the man 
marketing clinic. 


Young 


This clinic has ac- 


complished useful work in 


helping 
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young men obtain the jobs they want 
and in stimulating their thinking about 
how to get better jobs in their own 
organizations. 


> C. K. Wellenkamp of the General 
Drug Co., New York, N. Y., has re- 
turned from an extended trip through 


the Middle West. 


> Miss Jacqueline Cochran established 
a new world record of 324 miles an 
hour on the Burbank-Albuquerque 
course by airplane, April 6. She was 
also awarded the McGough memorial 
trophy by the American Legion air ser- 
vice post for her aviation activities in 
1939. 


> Wilford H. Faweett. Jr.. is the new 
president of Fawcett Publications, Inc.. 
New York, N. Y., succeeding his dis- 
tinguished father, the late W. H. Faw- 
cett. who founded the company. 


> Alfred D. McKelvy has resigned from 
Batten, Barton, Durstine and Osborn 
advertising agency to head the Alfred 
D. McKelvy Co. of Minneapolis, Minn., 
makers of the Seaforth line for men. 
Mr. McKelvy has been account execu- 
tive at B. B. D. & O. for three years 
and prior to that he was associated 
with Arthur Kudner. The Seaforth line 
which includes six items is distributed 
nationally and in Europe, Asia, Africa, 
Australia and South America. 


> William Lakritz, secretary of Flora- 
synth Laboratories, Inc.. New York. 
N. Y., has completed his second 100,000 
miles of flying. He was one of the first 
admirals of the American Air lines, a 


| 


W. Lakritz and T. E. Flanagan 


title which came to him March 1, 1938. 
when he completed his first 100,000 
He has been breaking 
Flanagan, one of the 


miles of flying. 
in Thomas E. 
company’s salesmen, in the mid west 
territory. 


>Dr. A. L. Omohundro, director of 
plant and laboratories for McKesson 
& Robbins, Inc., Bridgeport, Conn.. has 
returned 


from an extended business 


trip of several weeks. 


>» Norman S. Swartout of Swindell 
Bros.. New York, N. Y.. has returned 


from a vacation trip in Florida. 


> Dr. Paul Lauffer, chief chemist of 
the George W. Luft Co., New York. 
N. Y., has been visiting the London 
branch of the company, Luft-Tangee. 


Ltd. 


> J. B. Magnus of Magnus, Mabee & 
Reynard, Inc., New York, N. Y.. has 


returned from a vacation in Florida. 


> H. M. Daggett. purchasing agent for 
U. S. Industrial Chemicals, Inc.. for 
many years, retired April 30. Follow- 
ing a testimonial dinner, he left with 
Mrs. Daggett on a tour of the United 
States. 


> Prof. Freeman P. Stroup, senior ac- 
tive member of the faculty of the Phil- 
adelphia College of Pharmacy and Sci- 
ence, will be the guest of honor at the 
homecoming day dinner, June 4. The 
movie “Good Bye, Mr. Chips.” will be 
shown after the dinner. 


> Miss Miriam Gibson has been ap- 
pointed publicity director for Shulton, 


Inc., New York, N. Y. 


> Arthur G. Cailler, essential oil broker 
with offices in the Port Authority Build- 
ing. New York, N. Y., who has been 
dangerously ill for the past month at 
his home in Mount Vernon, N. Y.. is 
steadily recovering. Reported to have 
suffered from a blood clot on his heart. 
Mr. Cailler now is able to walk around 
and it is expected that he will be back 
at his desk soon. 


> Arthur H. Frank, president of Frank 
Vliet Co. Inc., gum importer, New 
York, N. Y., has returned from an ex- 


tended business trip through the Mid- 


dle West. 


> Mrs. Eleanor Roosevelt’s program for 
the Manhattan Soap Co., New York. 


iN. Y.. featuring Sweetheart soap. is 


now being broadcast through 46 radio 
stations. 


> William Crapp, treasurer of — the 


Quaker Soap Co., Secaucus, N. J.. died 
April 25 at the age of 61 years. 
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steece oa. Cie 


ROWELL PAPER BOXES are produced by 
craftsmen capable of making containers that are 
virtually symbols of honest value. Sturdily con- 
structed, Rowell containers faithfully reproduce 
your designs . . . are noted for their trim appear- 
ance. Send us specifications for your next powder, 
perfume or toilet preparation box. We'll submit 


samples that will sell themselves. 


E. N. ROWELL 


INC. 


BATAVIA, NEW YORK |. eee 
Sy A ADRaaErt & 
, WS $RdnmspELt 
2 . Perfect 


FACE rowore a 
2350000 


Number 405-PR 


C 


New York Office Boston Office Chicago Office 
SEWELL H. CORKRAN H. P. TUCKER HAROLD G. MacKAY 

30 East 42nd St 52 Chauncey Street 444 Grand Avenue 
Phone: MUrray Hill 2-3447 Phone: Hancock 0398 Phone: Superior 1676 


Hollywood, Cal., Office ; 
MISS LOIS ARMSTRONG St. Louis Office: THE DICK DUNN CO. Detroit Office: H. E. BROWN 


6331 Hollywood Blvd. Merchandise Mart Bldg., 12th Blvd. & 2842 W. Grand Blvd. 321 Curtis Bldg. 
Phone: Hollywood 011 | Spruce St. Phone: Central 3544 Phone: Trinity 2-019! 
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Action likely May 14 on 
proposed N. Y. Code changes 


It is expected that suggested changes 
in section 8 of the Sanitary Code of 
New York City will be acted upon 
May 14 when recommendations of the 
sub-committee will be reported to the 
Board of Health. This section affects 
the cosmetic and drug industries. The 
initiative, in pointing out needed 
changes in the present draft which 
were later considered at a public hear- 
ing, was taken by the Drug, Chemical 
and Allied Trades Section of the New 


York Board of Trade. 


Who is manufacturer for 
taxation purposes defined 


A great deal of light on the problem 
of who is the manufacturer for tax 
purposes has been given by the decision 
of the Circuit Court of Appeals for the 
Seventh Circuit in the April session, in 
the case of Maybelline Co. v. Internal 
Revenue collector. 

Maybelline bought mascara from the 
DeLuxe Co. which also made it for 
other concerns and sold it to May- 
belline at a fair market price. May- 
belline had no financial interest in 
DeLuxe nor any control over the in- 
gredients used in the manufacture of 
the mascara. Maybelline also purchased 
eye brushes, containers, etc., from 
other manufacturers. Maybelline as- 
sembled these purchased products in 
its package which was sold under its 
trade name. The tax had been paid by 
DeLuxe. 

The revenue act of 1932 art. 4 of reg. 
16 says: “Who is a manufacturer or 
producer. As used in the Act, the term 
‘producer’ includes a person who pro- 
duces a taxable article by processing, 
manipulating or changing the form of 
an article, or produces a taxable ar- 
ticle by combining or assembling two 
or more articles.” The last clause was 
claimed by the government to be clearly 
applicable to this case. The district 
court held that the packaging of mas- 
cara cakes purchased in bulk did not 
constitute the manufacture of a taxable 
article within the provision of the act. 

On the appeal the Circuit Court up- 
held the decision of the district court. 
The court said in part: “After the 
process of assembling was complete the 
taxable article was the same as before. 
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In other words, of the articles sold by 
Maybelline, mascara was the taxable 
article which was not manufactured 
by him. How the placing of that ar- 
ticle with other articles not taxable 

is to be designated as a manu- 
facturing process is not easy to com- 
prehend.” 

The decision sets a precedent on the 
taxation of cosmetics which are made 
by private brand manufacturers who 
control the ingredients of the cosmetics 
they offer to other manufacturers. 


Vick Chemical Co. curtails 
wholesalers’ discounts to customers 


Vick Chemical Co.. New York, N. Y.. 
has established, recently, 
sharply — curtailed which 
wholesalers may give to customers. In 
enforcing the new schedule, William Y. 
Preyer, president, announced that the 
firm intended “to exercise our right of 
refusal to sell to any wholesaler who 
gives discounts on our products in ex- 


effective 
discounts 


cess of those suggested.” 

The schedule is: 

“1. On line extensions of less than 
$2.00 . . . not more than 2 per cent dis- 
count, 

“2. On assorted quantities of Vick 
products amounting to $2.00 up to 
$6.00. providing some one item in the 
quantity has a $2.00 line extension . . . 
not more than 5 per cent discount. 

“3. On assorted quantities of Vick 
products amounting to $6.00 and up... 
not more than 71% per cent discount. 

“4. On transfer or drop shipment 
deal orders taken by Vick representa- 
tives amounting to $15.00 or more .. . 
not more than 10 per cent discount. 

The discounts are to be inclusive of 
cash discount. 


Endocreme million dollar suit 
against A.M.A. dropped 


The suit for a million dollars damages 
brought by Hirestra Laboratories, Inc.. 
New York, N. Y., manufacturers of 
Endocreme, against the American Med- 
ical Assn. has been withdrawn without 
any settlement outside of court, accord- 
ing to the attorneys. 

Dr. Morris Fishbein, editor of the 
Journal of the American Medical Asso- 
ciation, had written an editorial mak- 
ing serious charges against Endocreme. 
stating that his charges were based on 


experiments by Prof. Carl R. Moore. 

Endocreme was first marketed by 
Hirestra Laboratories in May. 1937. 
the company stating that $167,000 was 
grossed in 11 months and that it was 
selling the cosmetic at the rate of $30.- 
000 a month when the article appeared. 
The company charged that all pur- 
chases then ceased. In its copy Hirestra 
had said, “Endocreme contains a coun- 
terpart of a bodily substance which 
promotes the youthful glow and tone of 
the skin in girlhood.” Dr. Fishbein 
charged that the product might cause 
serious glandular changes with “the po- 
tentiality of the production of cancer.” 

Schering Corp., Bloomfield, N. J.. 
manufacturing chemist which supplied 
Hirestra Laboratories with the cream, 
said, at the time of the filing of the 
suit, that “before Endocreme was put 
on the market it was tested on 550 
women, samples were distributed among 
physicians who made tests with pa- 
tients, and no report was made that 
any woman had been harmed in any 
way. In addition, Endocreme was given 
a clinical trial at an institution.” 


Two new colors recommended 
for certified coal tar color list 


Two new cosmetic colors to be added 
to the list of certified coal tar colors 
are recommended by Frank Hassell, 
who conducted the hearings on the pro- 
posals to amend the color regulations. 
They are D&C Green No. 8 and D&C 
Red No. 39. 


Personal habits of dentists 
utilized in Bristol-Myers sales work 


A newspaper advertising campaign has 
been started by the Bristol-Myers Co.. 
Hillside. N. J.. which reports the over- 
whelming preference of dentists for 
Ipana tooth paste for their own use. 
The basis for the claim is two dental 
journal polls. This is the first time in 
which the dental profession has regis- 
tered a preference for a specific brand. 


Toilet goods and drugs 
lead radio parade in 1940 


Toilet goods and drug products oc- 
cupied more time on radio than any 
other classifications in the first three 
months of 1940. The total expenditure 
for this form of advertising in the 
period was $4,186.616. 
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VELIZAR BAGAROFF + OTTO of ROSE 


Velizar Bagaroff Otto of Rose is again available in all markets under his own label. 
This quality product is especially worthy of your consideration. 


Sole Agents for the United States: W. J. BUSH & CO., Inc... New York 


Sole Agents for Canada: W. J. BUSH & CO. (Canada) Lid., Montreal, Canada 


OIL LAVENDER ALTITUDE 


It costs more than inferior oils; — it's real Lavender. 


Selected from the finest producing regions, representing the highest 
standard in quality, odor, uniformity. 


ed 
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INCORPORATED 
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\ ] TELEPHONE BEEKMAN 3-3162-3163-3164 
M ’ ’ P A R ~ QO N ~ CABLE ADDRESS PARSONOILS NEW YORK 
IMPORTS 59 BEEKMAN STREET 


AND 


PLYMOUTH ORGANIC LABORATORIES - INC: NEW YORK -N-Y-U-S-A-: 


PLYMOUTH SUN SCREEN CONCENTRATES 


FOR OILS, CREAMS AND LOTIONS (ALCOHOL AND WATER SOLUBLE) 
* 


We are offering three concentrates, one for oils and creams, one for alcohol 
lotions and the third for water-soluble lotions. Each is effective. Finished products 
containing the required percentage have been subject to a spectrophotometric test by 
independent authorities and a chart showing the results, as well as formulae, will be 
furnished to responsible houses. 

Prices and percentages to be used are: 
For oils and creams ‘ ‘ 20%, ; ‘ 65c |b. 
For alcohol lotions . ‘ 20%, ‘ ‘ $1.00 lb. 
For water-soluble lotions . hy ‘ ; $1.00 Ib. 
Trial lots will be supplied at these prices. 


A complete line of Cosmetic Raw Materials 
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Evelyn Nesbit Cosmetics organized 
with laboratories in New York 


Nesbit 
organized by Miss Evelyn Nesbit and 
Harold J. Smith with headquarters at 
678 Lexington Ave.. New York, N. Y.. 
to manufacture a line of cosmetics 
made from formulas developed by Mr. 
Smith and Miss Nesbit. 

At present the line consists of a lu- 


Evelyn Cosmetics has been 


bricating cream, two cleansing creams. 
one without a mineral oil base, a sun 
tan oil, a cream deodorant, a_ skin 
bracer with an alcohol content of 20 
per cent, an oil for excessively dry 
skins, a facial lotion. a complete line 
of powders, eye shadow, rouge and lip- 
sticks. Black opal jars are used for the 
creams and molded black caps are used 
on the bottles. All told the line is at- 
tractive and is moderate in price. Thus 
a four-ounce bottle of the sun tan oil 
is made to retail for $1, and a two- 
ounce bottle for fifty cents. Moonbeam 
lubricating cream retails for $2.50 and 
some of the other creams for $1.50. 

The concern operates its own lab- 
oratories. Mr. Smith is well known for 
his work at Faceyouth in the Carnegie 
Plaza building. His experience as a 
skin expert runs back for many years. 
A number of the formulas used are 
based on preparations made by Miss 
Nesbit’s mother. which were further de- 
veloped by Miss Nesbit. 

For the present the cosmetics are be- 
ing sold only from the headquarters on 
Lexington Ave.. but plans for expan- 
sion include distribution through other 
channels. 


How Canadian T.G.M.A. makes its 


convention count for most 


In order to make the annual meeting of 
the Toilet Goods Manufacturers Assn. 
of Canada a success from a_ business 
point of view, questionnaires were sent 
out by the alert executive-secretary A. 
I. Laverty asking for subjects to be 
considered at the meeting. inviting sug- 
gestions as to further activities the “as- 


sociation should engage in, ete. An-, 


swers to the questionnaire will be used 
to frame the program for the business 
meetings at the annual meeting to be 
held at the Seigniory Club, Montebello. 
Quebec. June 3 and 4. 


Athlete’s foot worst skin disease 
affecting 7 out of 10 says Mennen 


\thlete’s foot is America’s No. 1 skin 
disease infecting more than 7 out of 10 
persons, according to data compiled by 
the Mennen Co., Newark, N. J.. 


has launched a sales campaign on be- 


which 


half of its Quinsana powder. The cam- 
paign is directed to physicians, podia- 
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:try are increasing. 


trists, chiropodists, athletic directors, 
public health nurses, country club su- 
pervisors, and hospitals. 


Serious business ahead of 
U. S. Pharmacopeia convention 


About 500 delegates are expected at 
the Willard hotel, Washington, D. C.. 
May 14 and 15, when the twelfth U. S. 
Pharmacopeia convention will be held. 
There will be no entertainment fea- 
tures. Important speakers include 
Walter G. Campbell. chief of the FDA, 
Dr. Morris Fishbein and Dr. E. F. 
Kelly. 


Consumption of soap making 
inedible oils in U. S. 


Various government agencies report the 
following inedible fats used to make 
soaps: 
Tallow 613,652.000 Ibs. 41.60% 
252.241.000 Ibs. 17.6°% 
Palm oil 141.358,000 Ibs. 9.6% 
Fish oil 123.879.000 Ibs. 8.40% 
Palm kernel oil 111.514.0000 lbs. 7.60% 
94,.247.000 Ibs. 6.4% 


Coconut oil 


Greases 


U. S. interns 301 
Norwegian whalers 


The crew of 301 Norwegians on the 
Ulysses. the American owned whaling 
ship, were interned by the federal gov- 
ernment April 29 when the vessel 
grounded on a clay bank in the Missis- 
sippi river just prior to unloading of 
60.000 barrels of whale oil. 


Maryland loss leader act 
declared unconstitutional 


The Maryland unfair sales practices 
act was held unconstitutional by the 
state court of appeals on the ground 
that the statute unreasonably and arbi- 
trarily interferes with private business. 
The act prohibited the sale of any arti- 
cle at less than cost plus six per cent. 
A formula for computing the cost 
of merchandise was included in’ the 
statute. 


Balsam needle oil produced 


by U. S. experiment station 


The. supply of pyrethrum from Japan 

10.896,000 pounds in 1938—is falling 
off and derris root and cube root from 
British Malaya: the Philippines. Brazil 
and Peru is diminishing. Synthetic 
equivalents manufactured in this coun- 


Interior experiment station in Maine 
has successfully balsam 
needle oil cheaply in a highly concen- 


trated form for use in bath salts and 


produced 


bath oils and for air-conditioning. 


A U. S. Dept. of 


Coventry Soap Co. buys 
Larkin plant in Buffalo 


The soap manufacturing plant of the 
Larkin Co., Buffalo, N. Y., idle for 
more than a year, has resumed opera- 
tions under the guidance of the Cov- 
entry Soap Co., Ltd. Ilbert Stahl, for- 
mer soap manufacturer in Vienna, pur- 
chased the idle plant. At present the 
company is making private-name toilet 
soap but plans to produce soap chips 
and flakes in the near future. Milton 
E. Feldman is in charge of sales. 


Vadsco Sales Corp. makes good 
profit under John Glossinger 


Substantial gains were made by the 
Vadsco Sales Corp., Long Island City. 
N. Y., in 1939, according to the report 
of President John Glossinger. In the 
nine months under his direction in 
1939, the company made a net profit of 
$78,005. The increase was due largely 
to the inauguration of new sales poli- 


cies and to economies. 


Cannot claim product has effect 
on growth of finger nails 


Among other stipulations, the J. W. 
Marrow Mfg. Co., Chicago, HL, has 
agreed with the Federal Trade Com- 
mission to cease representing that its 
“Trimal” has any effect on live cuticle 
or upon the growth of finger nails. 


Two cosmetic firms win Babson 
Institute display awards 


Coty Inc. and Pond’s Extract Co. were 
among the winners of awards for dis- 
plays conducted by the sixth annual 
Babson Institute display exhibit. More 
than 100 displays submitted by na- 
tional advertisers in the drug, cosmetic 
and food industries participated. 


Van's Little Make-up Bar 
opens in New York 


W. R. Van Valkenburgh. formerly with 
Elizabeth Arden, has opened Van’s 
little Make-up Bar at 27 East 54th St.. 
New York, N. Y. 


shop’s own line of cosmetics, it carries 


In addition to the 


a variety of perfumes and cosmetics of 
well known firms. 


Fair frolic and preview 
at Maison Coty May 8 


Maison Coty, the charm center of the 
New York World’s Fair, was the center 
of an enjoyable gathering of notables 
‘in the industry and of the press, May 8. 
when a preview and fair frolic was 
held late in the afternoon. The party 
made the trip to the fair by special 
train. After an inspection of the build- 
ing cocktails were served. The World’s 
Fair was officially opened May 11. 
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Food Research Laboratories Inc. 
in its new and larger building 


Food Research Laboratories Inc., has 
moved to its newly constructed labora- 
tory building at 48-14 Thirty-third St.. 
Long Island City. This is the second 
major expansion of the company since 
it was founded in 1922 by Dr. Philip 
B. Hawk, president. Dr. Bernard L. 
Oser is vice president and director of 
the laboratories. 


Foreign trade in cosmetics less 


than sale to U. S. possessions 


\laska, 


Virgin Islands, under the supervision 


Hawaii, Porto Rico and the 
of the Department of Interior, last year 
hought more cosmetics from the United 
States than this country shipped to all 
foreign countries. The total was $3.- 
600.000. 


Maison G. deNavarre opens 
new and larger laboratories 


Maison G. deNavarre, consulting chem- 
ist to the drug and cosmetic industries 
in conjunction with his associates, Fred- 
erick Mittelstadt and Ralph J. Mill. 
has opened new offices and laboratories 
at 14934 Harper ave., Detroit. 
at the new 
greater than formerly had by the group. 
Ralph J. Mill is a pharmacist and at- 
torney at law, specializing in drug and 
Frederick Mittel- 


stadt is a graduate chemist specializing 


Space 
location is several times 


cosmetic legislation. 
in analysis and research. 


Soap sales in first quarter 
show excellent comparative growth 


While setting no new record, the first 
quarter of 1940 was for most kinds of 
soap a fairly good quarter in both 
volume and dollars of soap delivered. 


In 10 of the 16 classifications of soaps 


‘UneUs Of CRU, 
Taineraity of Ma 


under which the figures are tabulated, 
the first quarter of 1940 exceeded in 
both volume and dollars the average 
quarter of the five years 1935 through 
1939, and in one additional classifica- 
tion the quarter exceeded the average 
in dollars, though not in volume. 

For all soaps other than liquid, the 
comparisons for 73 manufacturers 
whose reports make such comparisons 
possible for the entire 21 quarters since 
January 1, 1935, show that the 682.372.- 
003 pounds of soap delivered during 
the first three months of 1940 exceeded 
the average quarter of the preceding 
five years by 8.7 per cent. 

The dollar value of these first quarter 
deliveries was $68,481,634, or 14.9 pet 
cent above the average quarter of the 
preceding five years. 


Tourneur opens new salon 
in New York City 


Tourneur salon at 382 Park Ave., New 
York, N. Y., was officially opened 
April 30 when members of the cos- 
metics industry and the press were en- 
tertained with a cocktail party. 

The new shop is air-conditioned and 
illuminated with indirect lighting. Per- 
sian pink is the color which predomi- 
nates in the decorating. 

This is the fourteenth salon located 
in cities in the United States, in addi- 
tion to the one in London. 


Jean Vivaudou enjoins three firms 
from imitating its products 


August W. Rath and Alvin Gray doing 
business as the Frenche Manufacturing 
Co. were restrained in a permanent in 
junction signed by consent in the New 
York Supreme Court from manufactur- 
ing. selling or distributing any products 
similar to the various items manufae- 
The Jean 
Vivaudou Co. has succeeded in enjoin- 


tured by Jean Vivaudou Co. 


ing three different concerns in suits for 
unfair competition from simulating and 
imitating their merchandise. Dr. Julian 
C. Keppler was the attorney for the 
Vivaudou Co. 


Chicago Drug and Chemical Assn. 
elects new officers 

Cc. L. Drum, Owens-Illinois Glass Co.., 
president of the Chicago 
Association. He 


is the new 
Drug and Chemical 
was elected at the annual meeting held 
recently. Serving with him are: John 
A. Scott, Merck & Co., vice-president; 
J. M. Gillet, Victor Chemical Works. 
treasurer; and Walter R. Nay, Mal- 
linckrodt Chemical Works, secretary. 
New directors include: Robert O. 
Hereford, Kimble Glass Co.; Arthur C. 
Drury. A. C. Drury & Co.; Dale F. 
Ruedig, Eli Lilly & Co.; and Joseph P. 
Grasselli chemicals depart- 
I. du Pont de Nemours & Co. 


Sullivan, 
ment. E. 


Hand lotions and shampoos 
lead in Girl Scouts’ survey 
Hand 


popularity and 


lotions and shampoos lead in 
toothpaste and bath 
powder ran side by side in a poll of 
toilet goods and cosmetics recently con- 
ducted by The American Girl magazine 
among its 170.000 subscribers. Of this 
number 25.712. or 15 per cent replied. 
Next to bath powder and _ toothpaste 
ranked perfume and cleansing tissues 
used by 73 per cent and 67 per cent 
respectively of those replying. 

More than 92 per cent of the girls 
use hairbrushes and more than 70 per 
cent use curlers. The answers were ob- 
tained as part of a general question- 
naire covering many phases of the home 
life and hobbies of readers of The 
{merican Girl, which is published for 
all girls by the Girl Scouts of the 
United States. 





In celebration of the opening of its new plant, Gelatin Products Company entertained Allied Drug & Cosmetic Assn. of Michigan, March 26, at 
the Fort Shelby Hotel in Detroit. Preceding the hotel party, the group inspected the new quarters. 
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Must put warning in advertising 
for lead and sulphur hair dye 


In an FTC cease and desist order re- 
cently issued against Heifler & Jack- 
son, Brooklyn, N. Y., they are ordered 
to cease employing any advertising 
which fails to reveal that the applica- 
tion of Morgan’s Pomade, which they 
make, to tender, injured or broken 
skin may result in serious injury to the 
health of the user. The preparation was 
found to be a lead and sulphur dye. 


Dodge & Olcott Co. Philadelphia 
branch becomes modernistic 


The Philadelphia quarters of the Dodge 
& Olcott Co. at 503 Arch street have 
been completely revamped and redeco- 
rated in a modernistic style. The 
branch is in charge of H. I. Cooper. 
who has been with the company for 52 
years. 


Verona Chemical Co. products now 
distributed by General Drug 


The aromatics division of the General 
Drug Co.. New York, N. Y., is now 
the sole distributor of aromatic chemi- 
cals made by the Verona Chemical Co. 
A program of expansion is planned. 


Naugatuck Aromatics in new 
and larger quarters in New York 


Naugatuck Aromatics division of the 
U. S. Rubber Co. is now located in its 
new and larger quarters at 12 East 
22nd St., New York, N. Y. Telephone 
GRamercy 7-7822. Under the manage- 
ment of Maurice G. Couderchet, the 
company has made excellent progress 
and the move to larger offices and quar- 
ters was made necessary by its growth 
and development. 


Wide support given Greater 
New York Fund by allied trades 


Wholehearted support of the Greater 
New York Fund was given by the drug 
and allied industries. Among the execu- 
tives who organized and carried through 
this phase of the city wide drive were: 
Walter G. Baumhogger, _ president, 
Whelan Drug Co.; R. K. Keim, vice- 
president, E. R. Squibb & Sons; Percy 
C. Magnus, Magnus, Mabee & Reynard. 
Inc.; D. S. Schiffeneder, Johnson & 
Johnson; Carl Schmid, Julius Schmid, 
Inc. 


Revion launches two new 

cosmetic shades at circus party 
Two new cosmetic shades, Pink Lemon- 
ade and Red Punch, were introduced 
April 9 in New York when Revlon en- 
tertained with a circus party for the 


May, 1940 






press. The party began at Jack Demp- 
sey’s restaurant where the circus theme 
was used throughout, in decorations, 
food and drinks, the latter being desig- 
nated Pink Lemonade and Red Punch. 
The party was taken behind the scenes 
at Madison Square Garden before at- 
tending the evening performance at the 
circus. 

Pink Lemonade and Red Punch are 
available in lipstick and nail enamel. 


Speech against speechmaking 
features Canadian T.G.M.A. meeting 


A speech against speechmaking by W. 
H. Moore, M.P.,. featured the monthly 
meeting of the Canadian Toilet Goods 
Manufacturers Assn., May 6 in Toronto. 
The meeting was notable for the at- 
tendance of women. 

The convention committee arranging 
for the meeting at the Seigniory Club, 
Lucerne, June 3 and 4 is making excel- 
lent progress. J. L. 
man. A golf tournament is being ar- 
ranged by Fred Fielder, James Patter- 
son, Theodore Layton and Lloyd Sheck. 


Shanon is chair- 


Two-day seminar to be held by 
Columbia Pharmacy alumni May 28-29 


The alumni of the college of Pharmacy 
of Columbia University will hold a two- 
day seminar May 28 and 29 at the col- 
lege. Dr. Archie Black of the Squibb 
Biological laboratories will discuss the 
recent developments in vitamins; Dr. 
William H. Stoner of the 
Corp. will discuss recent developments 
in hormones. Don B. Clement of Coty 
Inc. will talk on better selling meth- 
ods. Murray Breese is scheduled to 
talk on ethical advertising and George 
Camp of the United Drug Co. will 
speak on marketing hospital and sick 
room supplies while Dan Rennick of 
Drug Topics will give a cosmetic survey. 


Schering 


Grace Shipp opens perfume 
shop in Los Angeles 


Grace Shipp. radio, concert and light 
opera singer, has opened a_ perfume 
shop in Westwood Village, Los Angeles, 
Cal., where she will feature perfumes 





Singer's hobby results in new perfume shop 








under her own brand as well as French 
and other imported perfumes, toilet 
waters and a complete line of cosmetics. 
Her shop is modernistic in every  re- 
spect. 

The creation of fine perfume scents 
has been a hobby of Miss Shipp’s for a 
number of years and for the past six 
years she has been marketing her per- 
fumes through outlets in the Southwest. 
During the past two years Miss Shipp 
has resided in Westwood, being en- 
gaged in radio and concert work in 
Los Angeles and vicinity. Miss Shipp. 
lyric-coloratura soprano, sang for sev- 
eral years in New York, N. Y. She was 
staff artist at radio station WEAF. She 
also appeared in concert work in New 
England states and Canada. 


Allied Assn. of Michigan 
opens 1940 golf season 


The Allied Drug and Cosmetic Asso- 
ciation of Michigan held its first 
monthly tournament of the 1940 season 
at Birmingham Golf and Country Club 
April 24. It was the largest turn-out 
in the history of the organization. 

The next meeting will be held at the 
Red Run Golf Club, Tuesday, May 21. 
to which the Association invites all 
members of the trade who happen to 
be in the vicinity of Detroit at that time. 


Drugs and cosmetics 
distinguished by F.D.A. 


Classification of articles as 
drugs or cosmetics has been determined 
by the Food and Drug Administration 
in answer to recent inquiries as to the 
proper application of the new food, 
drug. and cosmetic act. In typical let- 
ters the Oil, Paint & Drug Reporter 
says it has been stated that :— 

Liquid 


various 


medical 
cornpads are drugs rather than cos- 
metics. 


corn-removers and 


Cream depilatories as ordinarily sold 
are cosmetics, but might be labeled in 
such a way as to class them as drugs. 

Deodorant powders is a drug if its ac- 
tion is to stop perspiration; but if its 
only action is to absorb perspiration or 
mask its odor, it would probably be a 
cosmetic. 

Paper napkins and facial tissues sold 
solely for wiping purposes are not cos- 
metics and not subject to the act. 

Baby oils ordinarily used for cleans- 
ing purposes are cosmetics unless rec- 
ommended for some use which would 


.classify them as a drug. 


Rubber gloves are classified as a 
therapeutic device when sold for use by 
physicians, but are not under the act 
when sold for household purposes. 

Camphor ice is a cosmetic if repre- 
sented simply to soften the skin. 
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-.. With Beehive Brand Beeswax 


Sell the most beautiful women and you'll sell all 
women. For all women copy the most beautiful of 
their sex. They all want radiant, lovely skin — the 
kind of skin developed by superior facial creams with 
the finest base. And there's no finer base than Bee- 


hive Brand Beeswax. 


Nature-Bleached by Sun and Air 


This Beeswax is 100% pure, uniform in texture and 
perfectly white. You can tell by its “feel” how smooth 
and fine it is. Our buyers select it from the best grade 
of crude beeswax. Our laboratories test it for purity, 
quality and uniformity. It is then nature-bleached by 


sun and air. 


It will pay you to standardize on Beehive Brand. The 
quality and uniformity never change. It is free from 
adulterants and imperfections of any kind. Let us give 
you the full detailed story about 
this superior, nature bleached 


heesw ax. 


WRITE DEPT. A-5 TODAY FOR COMPLETE 
INFORMATION 
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HEADQUARTERS 


for the following— 


AMBERGRIS GRAY 
OIL BAY LEAVES 
GERANIUM (ALGERIAN & BOURBON) 
PATCHOULY (SINGAPORE) 


OIL PINE NEEDLES 
SIBERIAN 


OIL VETIVER JAVA 
OIL YLANG BOURBON 
VANILLA BEANS 
MEXICO & MADAGASCAR 


Stuyvesant 9-2261-2 


Samples and prices gladly 


furnished on request. 


RU 


121-123 East 24th St., New York 
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Second Texas Farm Chemurgic 
conference examines cottonseed oil 


Cottonseed oil was given considerable 
attention at the second annual Farm 
Chemurgic conference at North Texas 
State Teachers College. Denton, Texas, 
April 26 and 27. 


agricultural 


Numerous other 
products were also dis- 
cussed with a view to further develop- 
ment for industry. 


Jay- Thorpe launches salon 
with Jacqueline Cochran cosmetics 


Jay-Thorpe. New York, N. Y.. has 
launched a Jacqueline Cochran Van- 
ity Room. adding another 


salon to the several located in leading 


thereby 


cities in the country. In honor of Miss 
Cochran's recent achievements in avia- 
tion, Jay-Thorpe entertained with a 
cocktail party and fashion show May 2 
for the press. 


Must not claim preparation 
colors roots of hair 


Products. Inc.. New York. 
N. Y.. has stipulated with the Federal 
Trade Commission to cease represent- 
ing that Shampoo-Kolor is capable of 
coloring the roots of the hair, affecting 
the color of new-growth hair or for 
eliminating the necessity for repeated 
applications to prevent the new growth 
from showing gray. streaked or faded 
above the scalp line. 


Valligny 


Cosmetic credit men clear accounts 
and plan for annual outing 


Numerous accounts were cleared at the 
meeting of the Drug, Cosmetic and 
Chemical Credit Men’s Association on 
the evening of April 18. As a result of 
the very useful work the group is doing, 
membership, which includes the lead- 
ing concerns in the essential oil, raw 
material and supply fields, is steadily 
increasing. 

The treasurer’s report by E. W. Far- 
rell showed that the group is prosper- 
ous; and the membership report by 
Hugh Wade showed that it is growing. 

Plans for the annual outing includ- 
ing golf and a visit to the World’s Fair 
were discussed informally. The outing 
last year on the estate of Nat Otte 
proved so enjoyable that it is planned 
to have the 1940 outing at the same 
place. 

C. Robinson is chairman of the 


group. 


Merck Report honored four times 

in three years for merit 

For the fourth time in three years the 
Merck Report, the interesting and au- 


thoritative monthly publication — of 
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Merck & Co., has been awarded recog- 
nition in publication contests. This year 
it was awarded third prize in the exter- 
nal group in the House Magazine In- 
stitute contest on the basis of reader 
interest and artistic appearance. 


South Africa exporting cologne 
and toilet waters to Canada 


South African colognes and toilet wa- 
ters are being introduced into Canada. 
South Africa produces grape spirits in 
large quantities and the next step was 
to supply the finished colognes. 


Columbia College of Pharmacy 
elects officers 


The following officers of the Columbia 
College of Pharmacy were elected 
March 19: President. Nicholas Murray 
Butler; first vice-president and chair- 
man of the board, H. Sheridan Baketel: 
second vice-president, James C. Chil- 
cott; third vice-president, J. Leon Las- 
coff; secretary, Irving McKesson; as- 
sistant secretary, Moritz Dittmar; trea- 
surer, Percy C. Magnus; assistant trea- 
surer, Samuel W. Fraser. For trustees 
to serve three years: Ernst A. Bilhuber. 
Arthur R. Clapham, V. Chapin Daggett. 
Samuel W. Fraser. Adolph Henning, 
Bayard Schieffelin; for trustees to serve 
two years, Victor E. Williams. 


The prescription the doctor 
writes for the skin patient 


The American Pharmaceutical Associa- 
tion, New York Branch, at its April 8 
meeting scheduled Dr. Herman Good- 
man, New York dermatologist and au- 
thor of several books on the skin in 
health and disease. Dr. Goodman ana- 
lyzed 119 prescriptions for skin patients 
in drug store files during the fall of 
1939. They were not selected but taken 
in order. The physicians were general 
practitioners and skin specialists. 

Five prescriptions were for internal 
administration: mixed treatment, twice; 
vitamins, once; and tin oxide tablets. 
twice. 
included 8 
powders, 43 liquids, and 63 greases. 


External applications 
The total number of ingredients was 
88. They appeared 35 times in the 
powders, 156 times in the liquids and 
187 times in the grease prescriptions. 
The ingredient which appeared most 
often was salicylic acid, found in 25 
prescriptions. Phenol and menthol were 
noted alone or together in 41 prescrip- 
tions. Zine oxide was ordered for 20 
prescriptions. Boric acid was pre- 
scribed 14 times; ammoniated mercury, 
12; resorcin, 11; and resorcin mono- 
acetate (euresol), 8 times. Alcohol ap- 
peared in 15 prescriptions; aquaphore, 
13 times; rose water, 13; lanolin, 11; 


and petrolatum, 8 times. Calamine 
preparata was ordered 1] times, usu- 
ally with zine oxide. 

Prescription blanks signed by physi- 
cians called for proprietary remedies 
in six instances, and could be regarded 
as reminders rather than as orders on 
the pharmacist. 

Sulfur was named only four times in 
the 119 prescriptions. There were two 
additional orders for lotio alba; one 
for Vleminckx’ solution, one each for 
proprietary solid lotio alba; and a pro- 
prietary Kummerfeld’s lotion. Sodium 
thiosulfate was found twice. 

There were 35 ingredients which ap- 
peared but once in the analysis. The 
tendency is to name the entire formula 
instead of writing the individual ingre- 
dients and quantities with directions 
for compounding. Whitfield’s ointment 
Many physi- 
cians left the arithmetic to the pharma- 


is given as an example. 


cists by prescribing a number of ounces 
of a per cent concentration such as 
ammoniated mercury, 3 per cent in 
ointment to an ounce. 

The study of the filed prescriptions 
gave no inkling as to the need for spe- 
cialized vehicles, nor for the estimated 
quantitative need of the individual fin- 
ished prescription. No adherence to 
the pharmaceutical divisions of  epi- 
dermic, endodermic, and  diadermic 
ointment vehicles is noted. The greases 
ordered apparently disregarded such 
divisions. The amount of similar pre- 
scriptions was not uniform. A pres¢rip- 
tion from one physician for scalp wash 
would call for two ounces and another 
doctor would order a half pint. The 
physicians did not restrict their pre- 
scriptions to available containers. Many 
ordered 100 parts which was too much 
for a three ounce and too little for a 
four ounce jar bottle. 

No conclusions were given by Dr. 
Goodman although in his introduction 
he offered reasons for the decline in 
prescription writing. 


BIMS golf dates for 1940 
season announced 


The 1940 season for the BIMS began 
May 9 at the Baltusrol links, Spring- 
field, N. J. As usual it was an enjoy- 
able affair for all who attended. Golf 
prize winners will be announced later. 

The schedule of meetings for the 
season follows: June 11, Winged Foot 
Golf Club, Mamaroneck, N. Y.; July 
18. Plandome Golf Club, Plandome. 
L. 1.; September 10, Fenway Golf Club. 


White Plains, N. Y.: and October 8. 


Ridgewood Country Club, Ridgewood. 


hs ae 


The meetings were arranged by the 


executive committee composed of Mar- 
Charles W. 
Darr and William F. Zimmerman. 


tin Schultes, chairman; 
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..ROSANTHOL.. 


The Indispensable Horal Base—— 


Rosanthol definitely improves most perfume compounds ... 
produces ‘'lifty'' flower bouquets in creams, lipsticks, liquid 
products as well. 


Rosanthol positively does not cause discoloration or irrita- 
tion. 


ROSANTHOL GB $4.00 Ib. 
ROSANTHOL | $1.75 |b. 


RIFA-NEW YORK, INC. 


ESSENTIAL OILS 153 WAVERLY PLACE 
AROMATIC CHEMICALS NEW YORK 
PERFUME BASES Chicago Office: 130 N. State St. 
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Claim that product is complete 
beauty treatment discontinued 


The Sempray Jovenay Co., Grand Rap- 
ids, Mich., has 
Federal Trade 
from representing that its product is a 
complete beauty treatment. 


with the 
Commission to 


stipulated 


desist 


Must not use “wax’’ as part of 
trade name of nail polish 


The Juliette Marglen Products Co., 
Hollywood, Cal., has stipulated with 
the Federal Trade Commission to cease 
using the word “wax” as part of the 
trade name. It cease 
using the word “wax” to convey the 
belief to purchasers that the products 
are composed of wax, in such amount 


also agrees to 


as to form a continuous wax coating 
such as would afford protection to the 
nails or prevent cracking, breaking or 
splitting of the nails. 


Certificates to ‘service members”’ 
frowned on by F. T. C. 


Purcell & Co., Chicago, Ill. has agreed 
with the Federal Trade Commission to 
furnishing to beauty 
whom it calls “ser- 
vice members,” membership certificates 
implying that the company possesses 
knowledge enabling it to certify that 
the person named in the certificate is 
informed concerning — the 
used in the 
preparations. 


cease shop or 


school operators, 


chemicals 
manufacture of beauty 
It also agreed to discon- 
tinue representing that its preparations 
are identical with or are duplicates of 
nationally advertised preparations, or 
that it supplies chemicals by use of 
which its “service members” may pro- 
duce duplicates of nationally advertised 
preparations. It further agrees to cease 


using the term “Vitamin F.” 


Texas to promote sale of 
cosmetics in drug stores 


Emphasis will be placed on selling cos- 
metics in drug stores at the convention 
of the Texas Pharmaceutical 
Beaumont, May 20-23. A number of 
manufacturers will have displays. 


Assn. in 


Selling by gift or lottery 
schemes must be stopped 


Mills Sales Co., New York, N. Y.. has 
been ordered by the Federal Trade 
Commission to cease distributing its 
merchandise by means of 
chance. It has been 


games of 
ordered not to 
place in the hands of others merchan- 
dise together with push or pull cards, 
punch boards or other lottery devices. 
The company offers cosmetics. shaving 
and dental creams. 
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Books to Aid You 


LecaL. PoLiTicAL AND BUSINESS 
GuweE. 7x10 in., 224 pages. 
tral Book Co., 1940. Price, $2. 


Cen- 


This guide might be called a use- 
ful classified directory of government 
in action. Taxes, licenses, permits, 
concessions, administrative agencies 
and labor laws are covered and there 
are informative chapters on immigra- 
lobbying, publicity, politics, 
selling to the government, real estate, 


lion, 


insurance, credit and various other 
matters which present semi-legal 
problems to the business man. A 
section for the solution of personal 
and business problems, telling where 
to go, who to see and what to do 
with each type of case covers the 
field of semi-public welfare agencies. 
Hints for analyzing an investment, 
appraising property, reducing taxes 
and other similar problems are pre- 
sented in encyclopedic fashion. Clas- 
sified directories and sources of in- 
formation are included in each sec- 
New York 
state and New York City particularly 
and consequently is of chief interest 


lion. The book covers 


to concerns manufacturing or selling 
in New York. 


it out annually. 


It is planned to bring 


100 PACKAGING Case Histories. 
Compiled by Albert Q. Maisel. 9x6 
in., 224 pages. Breskin Publishing 
Co. 1939. Price $2.50. 


The book is a study of 100 sepa- 
rate package redesign operations 
with a view to discovering from a 
study of methods and results com- 
mon elements which may be utilized 
by future designers. The book sup- 
plies a codified record of successful 
experience and a viewpoint of the es- 
sential nature of package redesign 
and of the problems it presents. 


Les ParFUMES NATURELS: Essences, 
Concretes, Resinoides, Huiles et Pom- 
mades, Y. R. Naves and G. Mazuyer. 
Gauthier-Villars. 64% x 8 in., 398 
pages, 2] illustrations, paper cover. 
1939. Price $5.00. 


Much very useful information is 
given in this book not only on the 
methods of extraction and 
principal ingredients of the essences, 
pommades and oils but also on the 
history of the various floral prod- 
ucts. Modern manufacturing proc- 
esses are given in detail and the 


sources, 












chemical 


analyses of the various 
products furnish much new and il- 
luminating information. To make it 
more complete, interpretations of the 
analyses are given. The preface is 
contributed by Prof. M. H. Gault of 
the University of Paris. The work is 
entirely in French. 


CoMMERCE. Foster 
Snell. 542 
Van Nostrand 


CHEMICALS OF 
Dee and Cornelia T. 
pages, SYox9 in. D. 
Co. 1939. Price $5. 


This useful work was prepared to 
give salient facts about actual com- 
mercial products, such as basic ma- 
terials. Classification is by type of 
compound so that closely related sub- 
stances occur in the same chapter. 
The book is intended primarily for 
the practical man or for the theoreti- 
cal man looking for practical infor- 
mation. Facts relating to the com- 
mercial aspect of the products are in- 
cluded. There are 37 chapters and 
three appendices. 


PACKAGING 
8x12 in. 
1940. 


CATALOG. 538 pages. 
Breskin Publishing Co. 
Price, $2.50 


Each issue of this catalog appears 
to be larger and more complete than 
the preceding one. Information on 
materials, equipment and procedure 
used in package design, production 
and merchandising is included in the 
volume. The main divisions of the 
work are: design principles, wrap- 
pings and ties, bags, metal contain- 
ers, glass and closures, labels, seals 
and tags, plastics, displays, machin- 
ery and supplies, printing, shipping. 
rigid cellulose and an index. 


SULPHATED OILS AND ALLIED PRop- 
ucts. Donald Burton, M.B.E., D.Sc.. 
F.1.C. and George F. Robertshaw, 
A.M.S.T., AIC. 6 x 9 in, 167 
pages. Chemical Publishing Co. 
1940. Price, $5. 

The sulphate oils have become in- 
creasingly important as wetting and 
emulsifying agents. The critical sur- 
vey of analytical procedure in this 
work brings together all data at pres- 
ent available to the technical analyst 
together with reasoned criticisms of 


each method discussed. The chapter 


headings are: Historical Survey, 
Chemistry of Sulphation, Analysis of 
Sulphated Oils, Analysis of Sulphated 
Fatty Alcohols and Analysis of Petro- 
leum Sulphonic Acids. 
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AND SHE KNOWS IT- +» Aeccovese Steomyflade 
heyod her thal way / 


Women don’t have to be told 
that one bath crystal base hardens the bath water .. . that 
another softens it... leaving them feeling fresh and clean! 


NATURALLY , they'll buy your bath crystals again and again if they 


are the kind that soften the water. 


NATURALLY, you won't object to the few cents more for Snowflake 
-used in all the better bath crystal bases—if that slight extra cost 
is more than offset by the better price they bring! 
NATURALLY, Snowflake sells better, because its tiny needle-like 
crystals are beautiful to look at. They have sales-counter appeal when 
they are delicately tinted and made up in transparent packaging 
Snowflake is a pure, crystalline sodium sesquicarbonate—which 
means that it is a mild cleanser in its own right. And here’s an extra 
tip . . . when used with other compounds, it makes the perfect 
bubble bath. Write for complete information today on the use of 
Snowflake Crystals for bath preparations. Fill in the coupon for yout 
copy of the Solvay Products Book. 


SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by The Solvay Process Company 


40 RECTOR STREET NEW YORK, N. Y. 


Solvay Sales Corporation . 40 Rector St., New York, N.Y. 


Please send me a copy of the Solvay Products Book. 


Name 
Organization 


iddress 
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Unqualified, immediate and absolute 
results cannot be claimed 


In a stipulation with the Federal Trade 
Odorono Co... New 
York, N. Y., agreed to cease represent- 
ing that the results from the use of its 
product are unqualified, immediate and 
absolute as implied by words such as 


Commission the 


“no possibility,” “insure.” “stop,” “in- 
“always.” It further 
agreed not to publish any testimonials 


stantly” and 


containing representations contrary to 


the foregoing. 


Salesmen’s Assn. reports 
nine new members 


Applications of nine new members were 
accepted by the executive committee of 
the Salesmen’s Association of the Amer- 
ican Chemical Industry at its March 
meeting. They were Frank J. Edwards 
of Philipp Brothers, Inc.; R. J. Milano, 
Millmaster Chemical Co.; Roswell L. 
Hamaker, Warner Co.; Edwin G. Alli- 
son, S. B. Penick &'Co.; Wm. D. Neu- 
berg, Neuberg Chemical Corp.; “Wm. 
B. Mullen, Eastern: Industries, Inc.; 
Frederic J. DeWitt, Jr.. Parker Rust 
Proof Co.;: Wm. W. Malleson and W. 
Arthur Watt of Battelle & Renwick, Inc. 


Painless Parker launches 
two new dentifrices 


Two new dentifrices, Painless Parket 
tooth paste and powder. have been an- 
nounced by Painless Parker. the “ad- 
vertising dentist” on the Pacific Coast, 
through his manufacturing and supply- 
ing unit, Associated Dental Supply Co.. 
San Francisco, Calif. Major distribu- 
tion is through drug stores, the George 
H. Eberhard Co. having been appointed 
distributors for 11 western states. 


Chicago Section, American Chemical 
Society, plans first exposition 


Designed to portray the science of 
chemistry in many of its phases and 
its application to industry and the 
needs of man the Chicago Section of 
the American Chemical Society is 
planning its first exposition for Dec. 
11 to 15 at the Stevens Hotel. 
tion proposes to have a biennial exposi- 
tion, in even-numbered This 
year, facilities for about 300 exhibitors 
will be available and exhibit space will 
amount to about 32.000 square feet. 
R. C. Newton of Swift & Co. is chair- 
man of the committee in charge of the 
exposition project. 


The sec- 


years, 


Serving with him 


are: V. Conquest, Armour & Co.; E. H. 
Harvey, consulting chemist; L. M. 


Henderson, Pure Oil Co.; W. H. Hin- 
man, Frederick Post Co.: R. H. Man- 


ley, Armour Institute of Technology; 



































Buddy Everett makes up Theodora Carusa, 
Lamston store sales girl; Ern Westmore of 
House of Westmore supervises the job. 


L. E. May. Sherwin-Williams Co.; G. 
L. Parkhurst, Standard Oil Co. of In- 
diana; A. E. Schaar, Schaar & Co.; 
Gary R. Wagner, Pure Oil Co. and R. 
E. Zinn. Victor Chemical Works. 

M. W. 
position which has headquarters at 110 


N. Franklin St.. Chicago. Il. 


Hinson is manager of the ex- 


Mme. Rubinoff opens 
new salon in Cleveland 


Mme. Rubinoff Cosmetic Co. opened a 
new cosmetic and facial salon May 1 
in Cleveland, Ohio. It is located at 1720 
Euclid Ave. The first four days of 
May were designated as the time for 
the formal opening. 


Wistaria inspires promotion 
at Gimbel Brothers, New York 


Inspired by the colors of the wistaria 
flower as well as Houbigant’s new Wis- 
taria perfume, Gimbel Brothers, New 
York, N. Y., has sponsored a. store- 
fashions and 
fabrics featuring the shades from white 


wide promotion of new 


and pale pink-lavender to deep purple. 
The promotion began late in April and 
continued into May. 


Items of Interest 


Exports of essential oils from the 
Nice area of France during the last 
quarter of 1939 were 40 per cent higher 
in quantity and 185 per cent higher in 
value than the preceding three-month 
period. 


Parfums Barou has been registered 
and is now located at 303 Fifth Ave., 
New York, N. Y. J. M. Baroody will 
be responsible for supplying the crea- 
tions offered by it. 


In the past 11 years, 53 tooth pastes 
and powders have been accepted by the 
Council on Dental Therapeutics of the 


American Dental, Assn. The council 
was organized in; 1929 “to protect the 


dental profession and the — public 
against harmful preparations, fraud 
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and imposition.” This is done by ob- 


taining scientific evidence on each 


dentifrice submitted for test. Reports 
are made at the request of manufactur- 
ers and others. Ten members of the 
council receive no 


their work. 


compensation for 


The per capita income in the United 
States in 1938 was $515. In the states 
19 exceeded the average and 29 fell be- 
low it. The highest per capita income 
in any state was New York with $822. 


Cal.. 


electro 


Inspire Inc.. San Francisco. 


manufacturers of deep skin 
masks, report that business so far this 
year is double that of the same period 
last year. 


Obituaries 
William L. Rollins 


William L. Rollins of the vanilla bean 
department of Dodge & Olcott Co., New 
York, N. Y., died at his home in Wood- 
haven, N. Y., May 6 at the age of 65 
years. Mr. Rollins was recognized as 
an authority on vanilla beans. He was 
one of the veterans of the company. 
having been with it for more than 50 
years. He is survived by his widow. 


a son and a daughter. 


Henry Kraaz 


Henry Kraaz, general manager of the 
Schliemann Oil Works. died in Ham- 
burg. Germany. March 18, at the age 
of 63 years. He had 
company for 35 years. 


been with the 
He is survived 
by his widow, a daughter and a son. 
Heinz Kraaz, who represented the com- 
pany in the United States and who is 
connected at present wih Kuhne Libbey 
& Co.. American representatives. 


Emile Lelong 


Emile Lelong, founder and head of the 
essential oil house of E. Lelong, New 
York, N. Y., died at the Fifth Avenue 
hospital, New York, April 4, at the age 
of 70 years. For half a century he had 
been associated with the perfumery and 
essential oil industry. 

He was born in Nevers, France. After 
completing his education, he worked in 
the perfumery business around Paris 
until 1908 when he came to the United 
States. He was connected with J. 
Eavenson & Sons, Camden, N. J., with 
Caswell Massey Ltd., and with Me- 
Kesson & Robbins for whom he origin- 
ated the Rene line of perfumes and 
toilet preparations. 

In 1918 he went to Cuba for Crusellas 
H’nos which became the Compagnie 
Nacional de Perfumeria. 
chief perfumer for this concern. In 


He served as 
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B-W LANOLIN U.S.P. 


EVENTUALLY—For better creams. with economy 
B-W Lanolin the superior quality, puts into your cream that which gives the 
skin that smooth soft velvety feeling as nothing else does. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 


tains 1514% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W Cetyl Aleohol (Technical) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office America’s Original Lanolin Producer Sales Office 
Laboratory and Factory ESTABLISHED 1914 509 Fifth Ave. 


LINDEN, N. J. NEW YORK, N. Y. 


THE “NEW” ErRTEL SWIVEL 
» « there NO} JOINT MIXER 


S t NS Lu TU 3 la ; When it is different 





and more practical 
—look to Ertel. 


This NEW ERTEL 
SWIVEL JOINT 
MIXER was devel- 
oped based on past 
experience with vari- 


y ios recognized standard of qual- ( Yet ous makes and types 
t 





wn 


ity in the cosmetic industry is, and Bi / PATENTS of mixers and stands 
always has been, ITALIAN TALC. ems APPLIED _alone in its field. 
FOR 
Users of talc throughout the world know that the It is now possible to 


natural rockstone found in Italy produces a super- adjust the mixer shaft to any angle de- 
fine product. Besides having an unusual silky tex- sired without the danger of the motor 
ture, it has all the features that are most desired. slipping while making the adjustment 


thereby causing damage. 
There is ”o substitute for ITALIAN TALC 
Write for further details. 


CHARLES MATHIEU TES CP Siem) toe 


Manufacturers and Designers of Liquid Handling Equipment 
Exclusive representatives of the Italian Producers DEPT. F.—44 MILL STREET. KINGSTON, N. Y. 
120 LIBERTYST.,NEW YORK,N.Y. 
NEW YORK SHOW ROOM, 40 WEST 48TH ST. 
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1926 he came back to the United States 
and established his own business deal- 
ing in essential oils and aromatic chemi- 
cals. Later the agencies of Sopros and 
J. & E. Sozio were added. The business 
was located in Pearl St. for ten years 
after which it was moved to Twenty- 
eighth St. 

Paul Lelong. his son, entered the 
business in 1926 after experience with 
a New York essential oil house. 

Mr. Lelong is survived by his widow. 
a brother in France and his son. Paul. 
He enjoyed people and it was a rare 
occasion when a week end did not find 
a number of guests at his home. 


Clarence H. Redding 


Clarence H. Redding. secretary-trea- 
surer, Foote & Jenks, Jackson. Mich.. 
died very suddenly at his home on 
April 19 following a short illness. at 
the age of 52. 

Mr. Redding had been with the com- 
pany for 33 years. Joining the organiza- 
tion in 1907 as a salesman, he rose to 
the rank of sales-manager in 1918 and 
in 1930 was elected secretary-treasurer 
of the firm and was serving in both 
capacities at the time of his death. 

Extremely active in association work, 
he will be well-remembered for his un- 
tiring efforts toward the betterment of 
the flavoring industry as a whole. He 
was among the leaders in progress 
toward the goal of better products and 
better services. 

He was also very active in his local 
community. His constructive work with 
young men has left an indelible mark 
in the city in which he lived most of his 
life. He was a member of various civic 
clubs. lodges and organizations in Jack- 
son. Mr. Redding is survived by his 
widow. one daughter and one son. 


Trade Jottings 


Parfums Ciro is offering with each 
bottle of its eau de cologne a little gray 
silk envelope introducing its new sachet 
in matching odor. There is a choice of 
three scents, Reflexions, Surrender and 


Doux Jasmin. 


House of Yardley presents Holly Red. 
a new lipstick shade which is described 
as a true red. 


Rose Laird presents a Dry Skin 
Cream which is said to be light. fluffy 
and disappearing. It is designed to 
lubricate dry skin and is suggested for 
night and day use. 


Elmo has designed a new jar for 
Foundation Mist which comes in two 
tints. peach and sunpeach. During the 


early part of May a special offer is be- 
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ing made on Foundation Mist in con- 
junction with Texture Cream. 


Revlon’s newest cosmetic shades are 

Pink Lemonade and Red Punch. These 
are available in lipstick and nail 
enamel. 
Dorothy Gray's new make-up is 
South American Red which is being 
launched this month. The deep red is 
available in lipstick, nail polish, cream 
and compact rouge and the shade may 
be obtained in Elation and Portrait face 
powders. 


Johnson & Johnson have offered a full 
color reproduction of their latest baby 
powder display to the first 20 cus- 
tomers. 


announces that its 
floral fragrances are being used by 
Florence Reichman, hat designer, to 
perfume her flower hats. The odor is 
chosen to go with the type of flowers 
on the hats. 


Parfums Ciro 


Mara- 
schino as its new shade in make-up. 
Maraschino is offered in lipstick and 
both dry and cream rouge. It is a 
cherry red designed for wear with sum- 
mer clothes. 


Primrose House introduces 


Guerlain’s three new lipstick shades 
are Pois de Senteur (sweet pea). a 
light rosy shade: Cattleya. a medium 
shade with a faint blue tinge: and 
Caraibe (Carribbean). the darkest of 
the three, with a coppery tone. 


Andrew Jergens Company is repeat- 
ing its Bateek perfume and Woodbury 
face powder offer of last year. featur- 
ing “two for the price of one.” This 
combination will be available during 
May. June and July and will be em- 
phasized in the weekly radio program. 


Nilsa Mathews has introduced a new 
combination package of Vera-Creme. 
containing the same three-ounce jar and 
a condensed version of the brochure. 
“Foundations of Beauty.” limiting it to 
the exercises. 


Mary Chess is featuring her corner 
sachets for Mother’s Day. They are of 
satin in patchwork quilt arrangement 
They come in white lilac. 
carnation, heliotrope and 
tapestry and the colors used are peach. 
ivory and blue. 


of colors. 
gardenia. 


Frances Denney’s Watermelon make- 
up includes lipstick. rouge . . . cake 
and creme. powder and foundation lo- 
tion. The box holding these items is 


‘three new 


shaped like a wedge piece of water- 
melon and the color combination of the 
fruit is used for package. The items 
are presented in aquamarine. 


Kathleen Mary Quinlan announces 
that Richard, the hair stylist formerly 
with Saks-Fifth Avenue. is now con- 
nected with her salon. 


Christy has brought out a new lip- 
stick shade called Carnival Red. 


Elizabeth Arden’s Redwood make-up 
is designed especially for sports and 
out-of-door wear. The rouge and lip- 
stick is named Redwood. The eye- 
shadow harmonizing with it is Bleu 
Vert and the powder accompanying it 
is the new Renoir Pink. This make-up 
was shown at the Bare Knee Fashion 
Show at Lord and 


April. 


Taylor’s early in 


Fabergé, maker of Aphrodisia and 
Woodhue perfumes, now has leather 
containers for purse size perfume vials. 
The containers look like little glove 
fingers with streamlined sides. 


La Cross has created a large-sized 
bottle for its glycerated nail polish re- 
mover. It is shaped to suggest two of 
the smaller ones, welded together, with 
the same effect, 
about by a series of indentations. 


streamlined ringed 


Helena Rubinstein’s lipstick for after 
dark wear is Night Red. The rich dark 
red is said not to fade out under any 
kind of electric light and that it has 
the chromatic values for photography. 
There is Night Red nail fgroom to go 
with the lipstick. 
Doraldina Cosmetics recently — in- 
troduced Allura for Dry Skins, a pow 
der base preparation. It. in contrast 
to the firm’s regular Allura, eliminates 
the need of using water to apply it. 
Allura for Dry Skins comes in two sizes 
and is available in the same shades as 
regular Allura. 


Peggy Sage is introducing a new 
type of luminous polish, designed to 
give the nails a phosphorescent jewel- 
like luster. Three new shades are being 
added for the luminous polish and all 
colors in the Peggy Sage jewel line are 
being converted to the new type of lac- 
quer. The new shades are Agate, a delli- 
cate pink: Red Spangle. a clear red; 
and Sequins, a blue-red. In addition. 
creme polish shades for 
spring are also being introduced by 
Peggy Sage. They will be known as 
Escape Colors and they are: Spring 
Fever. a clear blue-red; Whimsy, a pale 
rose: and Hot Pink, a watermelon pink. 
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SELECTED 


THE COSMETIC FORMULARY. Vol. 1. By 


H. Bennett. The latest, most comprehensive com- 
pilation of practical commercial and experimental 
cosmetic manufacture. No theory. For the chemist, 
manufacturer, student, experimenter. Hundreds of 
valuable formulae. Working methods and equipment 
thoroughly covered. Sources of raw materials, giv- 
ing trade names and rarer products . . . $3.80 post- 
paid. 


PERFUMES, COSMETICS & SOAPS. By 
William H. Poucher. 


This standard, authoritative work available in three 

volumes: 
Vol. 1 (4th edition). 
cosmetic raw materials 
Vol. 2 (5th edition). 
fumes and Perfumery. 
. . . $8.05 postpaid. 
Vol. 3 (Sth edition). 
Cosmetics and Soaps. 
ous formulae 


A dictionary of perfumes and 
. . » $8.05 postpaid. 
Devoted exclusively to Per- 
Manufacture, formulae, ete. 


Covers actual manufacture of 
Explicit directions. 
. . . $7.05 postpaid. 


HAIR-DYES & HAIR-DYEING. By H. Stanley Red- 
grove & J. Bari-Woollss. New, completely revised edi- 
tion of this standard work. A new chapter deals with hair 
brightening shampoos and rinses, hair tints, ete. Special chap- 
ters on technique of eyebrow and eyelash dyeing and shampoo- 
dyeing . . . $5.10 postpaid. 


CONDENSED CHEMICAL DICTIONARY. 2nd edi- 
tion. Compiled and edited by Staff of the Chemical 
Engineering Catalog. Thumb index. A short- 
cut to specific information concerning 12,000 chemicals and raw 
materials. Designed for the practical use of all who are required 
to know the properties and industrial uses of chemical products 
. . « $10.00 postpaid. 


MODERN SOAP MAKING. By E. G. Thomssen & C. R. 
Kemp. 


facture in 20 years. 


COSMETIC DERMATOLOGY. By Herman Goodman. 
« + $655 


Numer- 


551 pages. 


First entirely original American book on soap manu- 


Covers every phase . . . $7.60 postpaid. 


Covers the field from acne to vitamins and hormones . 
postpaid. 


FLAVORS AND ESSENCES. By M. H. Gazan. 


Many formulas never published before. 
each may be used freely by purchaser of 
Fruit 


A new: 
type formula book. 
Each carefully tested 
the book. Except for a few, no equipment required. 
flavors and essences for confectionery, syrups, mineral waters, 
ice creams, custard powders, etc.; fruit ethers for boiled goods 
and sweets: wine flavors for distillers, confectioners, ete.; herbal 


extracts . . . $10.00 postpaid. 


COSMETOLOGY JURISPRUDENCE. By Romeyn 
Sammons, Member of New York & California Bars. 
An authentic, concise, understandable work containing vital facts 
and data on the law as it affects the relationship between beauty 
shop owner, operator and customer. Points out the pitfalls to 
legal disaster that those in the beauty culture industry may, by 


forethought and care, avoid them . . . $5.10 postpaid. 


PREPARATION OF PERFUMES & COSMETICS. By 


Durvelle. 419 pages . . . $10.00 postpaid. 


Postage on foreign orders is extra. 


ROBBINS PUBLICATIONS BOOK SERVICE 
9 East 38th St., New York, N. Y. 
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YOUR Idea of a LABELER 


If you were to draw the 
specifications of an ideal 
labeler for your needs, we 
believe you’d come very 
close to describing this 
new Model CH WORLD 


Semi-Automatic Labeler. 


It has everything you look 
for in a labeler — simple, 
sturdy design, neat, pre- 
cise, rapid labeling, quick, 
positive adjustment to any 
size and shape of label or 
container, extreme operat- 
ing convenience and acces- 


The Model CH WORLD 
Semi-Automatic Labeler for 
applying labels from post- 
age stamp size up to 4 x 5” 
. to containers of every 
size and shape from am- 
poules up to 4” diameter. 


sibility, low first cost, oper- 
ating cost and maintenance 
cost. 


Write for new Bulletin CH-9 containing complete in- 
formation on this new and better WORLD Labeler. 


ECONOMIC MACHINERY CO. 
WORCESTER - - - 


MASSACHUSETTS 


LET US SOLVE 
YOUR PROBLEM «= 


CERTIFIED D & C AND 
EXT. D & C COLORS 


For Perfumes, Soaps, Shampoos, 

Bath Salts, Toilet Preparation Com- 

— Nail Polish, Waveset and 
ermanent Wave Lotions. 


also 
CERTIFIED COSMETIC COLORS 


For Rouges, Face Powder, Lipsticks. 
CARMINE No. 40 


SAPONINE 


—the Perfect Foam Producer 
also F. D. & C. 
CERTIFIED FOOD COLORS 


Eastern Representatives: Wm. J. Stange Co., Chicago, Ill. 


LEEBEN CHEMICAL CO., Inc. 
Successors to H. LIEBER & CO.., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210-021 1 
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Activ ITY in essential oils and aro- 
matic chemicals continued at about 
the same level over the past month 
as in the preceding period under 
Attention was focused on the 
war in Europe following the sur- 


review. 


prise moves that occurred, such as 
the invasion of Denmark and Nor- 
way and the possibility of Holland 
and the Dutch East Indies becoming 
involved. Much concern was also 
displayed over Italy and her ulti- 
mate position in the war. The future 
concerning a number of raw mate- 
rials rests in no small measure with 
what Italy may do_ eventually. 
Should she decide to join with Ger- 
many importers will find it almost 
impossible to secure merchandise 
from abroad. 

The market generally was in a 
very sensitive position because of 
the rapid changes taking place in 
Europe. Consumers, however, dis- 
played far less tension than suppliers 
who were confronted with the possi- 
bilities of higher freight and insur- 
ance rates, the cessation of offerings 
from some countries and the difh- 
culty of obtaining available steamer 
space, 

Although warned that spot stocks 
were not particularly large and that 
replacements of many items were be- 
coming increasingly difficult and un- 
certain, buyers seemed content to 
carry along on present supplies. The 
possibilities of hostilities in the Medi- 
Such a 
probably — shift 
the movement of a large proportion 


terranean area remained, 


development would 
of Oriental produce to the route via 
the Cape of Good Hope, thus caus- 
ing greater delay and added costs. 
Further sharp advances were noted 
in bergamot oil because of an ab- 
sence of normal shipment offerings 
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What's Happening Marketwise 


LLL SUEUR LAUAEOEOCAUUCAOE ELE ACECE EEE ETAT 


from Italy. 
decline at this time of the year on 
the completion of the new 
Based on 


Prices on this oil usually 


crop. 
reliable 
sources. however. the crop was small 


reports from 
and stocks are subject to close and 
strict control through the Consortium 

Italy. 

Prices of bergamot oil have al- 
most doubled within the last few 
months. While it is feared that some 
consumers will turn to other products 
because of the high prices, there are 
others who will have to continue 
using this oil regardless of cost. 

Spice oils displayed an irregular 
tone. Clove turned easier toward the 
close, while mace and nutmeg de- 
veloped a firmer tone. Some believe 
the weakness in clove will be tem- 
porary. Cajeput was lowered in 
price as the result of fresh arrivals 
Manufac- 
turers of meat flavoring compounds 
were taking good quantities of vari- 


at more favorable costs. 


ous spice oils in anticipation of a 
gradual upturn in the demand for 
their finished products for the sum- 


mer trade. 


Lemon and Orange Oils Higher 

lemon and 
better 
Since preparations are be- 


California 
orange oils were in slightly 


Sales of 


volume. 
ginning to get under way for summer 
trade a further improvement in buy- 
ing is anticipated. Italian oils are 
firm. According to from 


Palermo, the yield of orange oil dur- 


reports 


ing the current year is expected to be 
from 30 to 40 per cent below that of 
1939. In the first seven months of 
1939, exports were recorded at 24,- 
18,255. kilo- 
grams in the corresponding months 
of 1938. Following the outbreak of 
hostilities in Europe. 


642 kilograms against 


sweet orange 


reach- 


quotations advanced sharply, 
ing from 126 to 132 lire per kilo- 
gram at the end of February this year 
119 to 122 lire 
at the end of January and 72 to 74 


which compared with | 


lire per kilogram February, 1939. 


Spanish Oils Available 

The action of several Spanish oils 
indicated that conditions in Spain 
gradually were becoming normal. 
Exporters seem anxious to regain the 
trade lost during the war and such 
oils as origanum, spike lavender, 
thyme ana rosemary turned easier. 

\fter continuing its upward trend 
during the early part of last month 
lemongrass turned easier. Perhaps 
stocks in this country are larger 
than reports indicate since compara- 
tively few parcels have been con- 
tracted for 
weeks. 


during the past few 
The general line of miscel- 
laneous oils was rather quiet. There 
are good stocks of Java citronella 
oil on hand and Europe is said to 
he buying much less this year. Cey- 
lon oil has been neglected. 


Fair Buying in Aromatic Chemicals 


\romatic 
lar. Although mounting costs of raw 
materials threatened items. 
competitive conditions prevailed in 
others. 


chemicals were irregu- 
some 


More favorable prices were 
quoted on several amyl and ethyl 
esters. Buying continued in fair vol- 
ume. Manufacturers reported that 
sales volume was equal if not better 


than a year ago. 


Gum Benzoin Reduced 


Changes in drugs and sundries in- 
cluded reductions in gum benzoin, 
myrrh, and henna, but these were 
offset by 
camphor, orris root and a decidedly 


more than advances in 
firmer trend in some of the balsams. 
Because of heavy rains little or no 
Tolu was offered for ship- 
ment from the 


balsam 


source. 
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CLASSIFIED ADVERTISEMENTS 


The rates for advertisements in this section are as follows: 
Business Opportunities, $1.00 per line per insertion; Situ- 
ations Wanted and Help Wanted, 50c per line per insertion. 
Address all communications to 


New York 


Please send check with copy. 


THE AMERICAN PERFUMER, 9 East 38th St., 


BUSINESS OPPORTUNITY 


PERFUME CHEMIST 


to intere:t an established merchandising 


Creator of really beautiful perfumes desires 
house to handle completed 


line on high commission and interest or controlling interest in the 


business—or established cosmetic house desiring to add perfume to 
its line. Everything ready to the nth degree: 1—Perfumes which 


are accepted by experts as outstanding along with beautiful packag- 


ing creations. 2—Illustrated booklet prepared by outstanding mer 


chandising specialist who has tested and used the Perfume Cre 


ations. Write Box 2345, The American Perfumer. 


WANTED: Such 


as Colton 214 or similar machine. 


Write Box 2351, The 


Used Automatic Paste Filler & Closer for 1” tube. 
Must be 


American Perfumer. 


in perfect condition. 


HELP WANTED 
EXCELLENT opportunity for experienced chemist with up-to-date 


knowledge of manufacturing and packaging Dental Shaving facial 


creams and other cosmetics. To supervise control in modern plant 


Write Box 2350, The 


American Perfumer. 


THE VERB FINDER 
A NEW INVENTION IN WORD FINDING 


Entirely different from any synonym book or 
thesaurus. It is an alphabetical arrangement of 
nouns, under each of which are listed up to 
100 choice verbs, used by famous writers. 


The VERB-FINDER selects a dynamic verb for 
each noun and makes your sentences bite. 
530 pages . . . $2.65 postpaid. 


located in New Jersey. 





ROBBINS PUBLICATIONS 


BOOK SERVICE, 9 East 38th Street, New York 
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City ia ie 


ales HEY 


837-839 TENTH AVE. 
JOHN HORN, Labels, new york city, N.Y. 
(Sample booklet of labels sent to RESPONSIBLE MANUFACTURERS) 


Name 
Address 






LIQUIDATION: 


i—World Rotary Automatic Labeling Machine. 

2—Pneumatic Scale 6-head Cappers, with automatic Cap Feeders. 

2—Karl Kiefer Visco Filling Machines. 

i—World and |—Ermold semi-automatic Labeling Machines. 

i—Pfaudier 500 gal. Glass Lined jack, Stainless Steel agitated Kettle, motor 
driven. 

'—Cherry-Burrell No. 500 Viscolizer. 

2—75 gal. Pfaudier Glass Lined Mixers, stainless steel Whipper type agitators, 
motor driven. 

1—150 gal. Copper Steam Jacketed Kettle. 

—U. S. Bottlers Combination 24 Filter, Filler, Pump and Motor 

7—Single Punch and Rotary Tablet Machines: 3—Stokes N, 
V2"; 3—Colton Rotary £2, %”; |—Stokes Rotary RD zi, 1” 
single punch 2/2”. 

2—20 x 48” Rotex Screens. 

t—Stokes £15 Powder Filler. 

5—Dry Powder Mixers from 50 to 2000 Ibs. 

i—Stokes 90C Automatic Tube Filling, Closing, Clipping Machine 

i—Colton 24 Worm Tube Filling Machine. 





single punch 
; '—Richards 


Low prices for quick sale. Act at once. 


Consolidated Products Company, Inc. 
14-15 Park Row New York, N. Y. 


Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 














C onsoutparen 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 








SHEET METAL GOODS : CORK TOPS : SPRINKLER TOPS : DOSE CAPS | 





VAN DYK & CO. 


— 1904 


wre OF lay, ees FOR 





- “Executive. Offices, ik | 
HP ll Wilkinson Ave., Jersey City, N. J. 


Los Angeles Office: 1282 Sunset Boulevard 


Our monthly mogazine, “Progressive Perfum- 
il ill tl heey h aul Iino on request, 
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(Continued from p. 86) 

1.00@ 
20.00@ 22.50 
6.00@ 10.00 


Safrol 
Santalyl Acetate 
Skatol C. P. (oz.) 
Styralyl Acetate 10.00 
Styralyl Alcohol .00@ 14.00 
Terpinyl Acetate 80@ 1.20 
Terpineal, C. P. .26G 40 
Thyvmene 45@ 
Thymol ; 1.70 
Vanillin (clove oil) 2.75 

(guaiacol) 

Pure, crystal 
Vetivert Acetate 
Violet Ketone Alpha 

Beta 

Methyl 
Yara Yara (methyl ester) 


BEANS 


Tonka Beans, Surinam 

Angostura 

Vanilla Beans 
Mexican, whole 
Mexican, cut . ‘ 
Bourbon, whole ! 6.25 
South American Nom'! 


SUNDRIES AND DRUGS 


06'/44@ .08!/, 
25@ 27 


Acetone 
Almond meal 
Ambergris, ounce 20.00@ 22.00 
Balsam, Copaiba 32@ ~~ 34 
Peru 1.00@ 1.15 
Beeswax, white 38@ «40 
yellow .26'/2@ .27!/2 
Bismuth sub-nitrate 1.48@ 1.50 
Borax, crystals, carlot, ton 48.00@ 58.00 
Boric acid, ton 125.00@ 140.00 
Calamine 18@ 20 


Calcium, phosphate 08@ .08%, 
Phosphate, tri-basic 09E 10 
Camphor 87@ .92 
Castoreum i 20.00 
Cetyl Alcohol 25@ 1.75 
Pure 75@ 2.15 
Chalk, precip. .06!/2 
Cherry laurel water, din. 75@ 5.25 
Citric Acid J 21") 
Civet, ounce .75@ 8.50 
Clay, Colloidal 
Cocoa butter lump 
Cyclohexanol (Hexalin) 
Fuller's Earth, ton 
Glycerine, C. P. drums 
Gum Arabic, white 
Amber 
Gum Benzoin, Siam 
Sumatra 
Gum galbanum 
Gum myrrh 
Henna powd. 
Kaolin 
Labdanum 
Lanolin, hydrous 
anhydrous 
Magnesium, Carbonate 
Stearate 
Musk, ounce 
Olibanum, tears 
siftings 
Orange flower water, gal. 
Orris root, powd. 
Paraffin 
Peroxide 
Petrolatum, white 
Quince seed 
Rich starch 
Rose leaves, red 
Rose water, din. 


Rosin, M. bbls. 


Salicylic acid 

Saponin 

Silicate, 40°, 
100 pounds 


Soap, neutral white 


Sodium, Carb. 
58%, light, 100 


drums, 


35@ 
2.10@ 


80@ 
20@ 


1.35@ 


works, 


pounds 


Hydroxide, 76% solid, 100 


pounds 
Spermaceti 
Stearate zinc 
Styrax 
Tartaric acid .. 
Tragacanth, No. | 
Triethanolamine 
Violet flowers . 


Zinc oxide, U. S. P. bbls. 


2.60@ 
.22@ 
24@ 
55@ . 

37% . 

2.65@ 

345,@ 
1.650 
09'2@ 


OILS AND FATS 


Castor No. |, tanks 12'/2 


Cocoanut, Manila 
tanks 


Cocoanut Oil, tanks 


Corn, 
tanks 


Corn Oil, distilled 


crude, Mi 


Nom'| 
Grade, 

.0332@ 
073%,@ 


063%%@ .06!/, 
08%4@ .09 


dwest mill, 


, bbls. 


Cotton, crude, Southeast, 


tanks 
Grease, white 
Lard 


Lard, common, No. | bbls. 


Palm, kernel, bulk, 


572@ 06 
05@ .05!/, 

06'2@ .09!/, 
08@ 


ship Nominal 


Palm, Niger, casks .04',@ 
09'4@ .09!/, 
07@ 


Peanut, refined, barrels 


Red Oil, distilled, 

Stearic acid 
Triple pressed 
Saponified 


Tallow, acidless, barrels 


Tallow, N. Y. C. e 
Whale oil, refined 


tanks 


13%4@ 14, 

ASL@ .14!, 
.08@ 
xtra .05@ 
.09'/5@ 
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FDC Changes Pending 
(Continued from p. 32) 700 radio stations at least 
four times each year and it scrutinizes the scripts 
used on the networks weekly. It is reported that at 
least 30,000 were found deficient in some way. 
The meticulous character of FTC policing may be 
inferred from the fact that the Commission has a 
medical staff under the supervision of the U. S. 
Public Health Service, and that this unit in the 
Commission organization frequently demands sam- 
be inter- 
esting to learn that trade periodicals have been 


ples and quantitative formulae. It may 


found to be very careful in the advertising they 
publish. Less than one per cent of trade periodical 
copy was investigated last year. Almost 40 per cent 
advertising copy in fiction periodicals was policed. 
with farm journals and periodicals for the home 
and for women next. Sales periodicals and movie 
papers also are high on the list. Health magazines 
were found to contribute 5 per cent of the suspect 
advertising. The least trouble came from trade, 
fashion, juvenile and theater periodicals. Individual 
medium-powered stations, national networks and 
newspapers contributed the largest number of ad- 
vertisements that required police attention by the 
Commission. Almost 60 per cent of the advertising 
in newspapers of wide circulation came under spe- 
cial investigation. 

There is a strong sentiment in the Food and 
Drug Administration that all this policing of adver- 
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tising, as well as supervision over labels, and the 
investigation into foods and drugs, and the neces- 
sary initiative to prevent violation of the Laws, 
should focus in the Food and Drug Administration. 
The present tendency of the various reorganization 
moves is to expand the number of agencies and to 
spread the supervision over different aspects of 
the same business among a growing number of 
agencies. The reorganization steps do not actually 
decrease the number employed and reduce the cost 
of maintaining the organizations. In reality the 
overhead grows. The major effect of these various 
changes and shifts is to increase the extent and the 
detail of supervision over various industries and 
businesses. This comment is commonplace even 
among Government agencies in Washington. 


New Hair Lotion Formulas 


Lactic Acip Hair Lotion 
5 gm. 
2 gm. 
500 cc. 
2 gm. 
3 gm. 
477 gm. 


Cologne water 
Menthol 

95 per cent alcohol 
Lactic acid 
Glycerine 

Water 


CHOLESTERIN Hair LOTION 


Isopropyl alcohol 66.0 
Glycerine 2.5 
Cholesterin 0.5 
Distilled water 1.0 
Perfume 1.0 
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